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NEPITPA®H MAGHMATOZ — COURSE DESCRIPTION

TitAoc / Title: OIKONOMIKA THZ KAINOTOMIAZ Yroyp/Compuls 0O
Mpoatp/Elect O]
Atbaokwv / Lecturer: K. ApiBag, Avar. KaBnyntrg Nav. Melpatwg Jeuuwv/Seminar O

QSwor/Autumn ©
Eapwo/Spring O

EMIAIQKOMENOZ :TOX0Z MAGHMATOZ / COURSE GOALS

AUTO TO pABNnua Ba avadeifel ta onuavtikotepa Bfpata dnuloupylag Kol Asltoupyilag €vog
EYXELPAMOTOC TIOU EUMOPEVETAL £va KOLVOTOMO TPOiOV N umnpecia. Oa epPabivel 1000 OTIG
EOWTEPLKEG TITUXEC (OPYAVWTIKEG, SLOXELPLOTIKEC K.ATL.) 000 Kal OTIC €EWTEPIKEC (SpaoTnplOTNTEG
HOPKETIVYK, SUVOULKEG TOu KAASOU K.ATL.). Oa ekBEoel Toug ¢doltnNTEC O XProlla epyaAsia mou
oxetilovTal UE TIG TEXVOAOYLKEG ETUXELPNOELG Kal Ba TPOoPEPEL Lo OELPA OO PEAETEG TEPUTTWOEWV.
ISlaitepo evbladépov Ba €xel n Slaxeiplon TwV SIKOULWUATWY TIVEUMATIKNAG LOLOKTNOLAG KL O TPOTOG
LE TOV OMOIL0 Ta TAVEMIOTAUIA CUPPBAAAOUV OTnV €peuva o TIOAAQ TEXVOAOYLKA EyXELPRMOTA
ekkivnong.

JTo TEAOG TOU MaBnApatog, oL dotnté¢ Ba £€xouv i otabepry katavonon Twv KUPLWV
ETUXELPNUATIKWY SLOOTACEWV OTLG OTIOLEG SPACTNPLOTIOLELTAL VAl TEXVOAOYLKO gyxeipnua. Ol poltnTEG
Ba ekteBolv ota Paclkd Kol TN HNXOVIKA Twv Alkalwpdtwv Mvevpatikng Idloktnolag Kat mwg
UopouV va epapuooTouV ot UATPa anodAcewy TG emixeipnong. TEAog ot dottntég Ba eetdoouy
QO TTOCOTIKI) OKOTILA {NTHAUATA TTOU EEETACTNKAV KOTA TNV SLAPKELX TOU pHabiuatod.

ANAAYTIKA NEPIEXOMENA MA®HMATOZ — COURSE CONTENTS
Evérnra / Unit Qpec/Hrs

1.  Why study innovation? Basic principles of innovation. 3
2. Economics and Management of Trademarks 3
3.  Economics and Management of Trade Secrets, Copyrights, Industrial Designs 3
4.  Profit From Innovation 3
5. Economics and Management of Patents 6
6.  Marketing Innovation. Regional Topics (e.g. Smart Specialization) 3
7.  Empirical Applications 9
MEGOAO:Z AIAAZKAAIAZ/ TEACHING METHOD EZETAZH MAOHMATOZ / EXAMINATION
QPE> / HOURS Baputnta/ Weight
Aldaokaliog / Taught 18 Ap. ATOULIKWY EPYACLWY Mpamtn eg€taon/Written exam
Jepwapiov / Seminar 3 No of pers. assignments Mpodopukr e§€taon / Orals
Juvepyaoia pe dtddokovta / Atoukeg epyaociec/Pers
Collaboration with lecturer Ap. opadIkwv gpyactwyv 2 assignmts
Ouadikeg epyaocieg/Group
Mpaktwknc / Laboratory 9 No of group assignments assignts
SYNOAO QPQON / TOTAL: 30 SYNOAO / TOTAL:
BIBAIOTPADIA / Agv xpeldletal n ayopd KATIOLOU gyxelpLSiou. QOTOCO0 pia KAAR TINyr YLo TA OLKOVOULKA TNG
BIBLIOGRAPHY kavotopiag eivat to kdtwOL BLpAio:

Scotchmer, S. (2004). Innovation and incentives. MIT press.
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