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EYXAPIXTIEX

®a N0era va evYapIGTHC® TOV KaONYNT Hov K. Avdpéa Aptyovtn, emPAEnmV KabNynT Hov,
Yo TV TOAVTUN PBonBetd tov omoladnmote oTiyu| Kt av tov {nonke, v vrootpidn, Tig
GLUPOVAEC KOl TIC KPITIKEG TOPATNPNOELS KOt VITOOEIEEIC TOV KOOOAN TN S1dpKELDL EKTTOVIIONG

NG SUTAMUOTIKNG OV OUTHG EPYOCTNG.

‘Eva axdun peydio suxoptotd oQeilm 6Toug ovOpdITOvg oL yio TN 6TPEN TOL LoV TapEiyov
KOTA TN OdpKel @OITNOoNG HOV OTO GULYKEKPIUEVO UETOTTUYIOKO TPOYPOUUO Kol €val
UEYOADTEPO OTNV OWKOYEVEWL OV Y10 TN GLVEYN TOLG cvumapdotact, Pondeia Kot v

mapoakivnon va yivopal cuveyms KaADTEPT TOGO MG AVOP®TOC AALA Kol OC ETIGTHLOVOC.



HHEPIAHYH

H mapovoa epyoasio apopd 6T HEAETN TV TPOGIOPIGTIKMOV TOPAYOVI®V AT0d0YNG KOl GTNV
expoaievon g mpobvpiog TANPOUNS TVYXAIOV SElYHOTOS KOTAVOAOT®OV Yo To UmAe Kpaoi. To
umie kpai eivar éva Kovotopo Tpoidv Tov TPMOTOEUPAvIoTNKE otV ayopd ¢ lomaviog
nepimov mpwv amd 6vo ypovio. EEoutiog avtov, ta dedopéva ot Pipioypagio To omoia
oyetilovion TOGO UE TNV TEYVIKT TOPAY®YNS TOL OGO Kot [e TIg ueBOdovg mpomOnong tov givat

MyooTd.

o to okomd avtd mpaypatomomdnke pio Epgvva pe ™ pébodo ™G cvumANpwoNg evOg
OOUNUEVOL EPOTNUOTOAOYIOD VIO TN HOPPY] GLVEVTIELENG (DOTE VO TPOGOIOPIGTOLV TO
{nrovpeva. H mpobopia miinpoung eetdotnke oe dVo enimeda: o) ayopd GréAnNg Umhe KpOGLOV

amd covmep PLAPKET Ko ) ayopd evag motnplod 6€ £6TIATOP1O.

Ta amoteléopata €010V TOS 01 KATAVOAMTES Ot omoiot Ba to mpounBedoviav and codmep
pépret NTav Tpdluvpotl va dtabécovv mepimov 2 € tepiocdTEPD GE oYEom e ekeivovg Tov Oa o

ayopalav 6To £6TIOTOPIO.

AEZEEIX KAEIAIA: pme kpact, tpofupio TANp®uUNS, mapdyovtes amodoyns



ABSTRACT

This paper is concerned with the study of the determinants of acceptance and the willingness to
pay, of a random sample of consumers, for blue wine. This is an innovative product that first
appeared about two years ago on the Spanish market. Because of this, the data in the literature,
which are related both to its production technique and its methods of promotion and marketing,

are scarce.

For this purpose a survey was carried out using the method of filling in a questionnaire in the
form of a personal interview in order to identify what was requested. The willingness to pay
was explored on two levels: a) buying a bottle of blue wine from a supermarket; and b) buying

a glass in a restaurant.

The results showed that consumers who would buy it from a supermarket were willing to spend

about 2 € more than those who would buy it at the restaurant.

KEY WORDS: blue wine, willingness to pay, acceptance factors
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KE®AAAIO 1°

1.1 Ewayoyn

2NV « oAl Kot TopadoGLoK» Blopnyavio 0ivov To Yp®UOTH TOV ETKPOTOVV Eival TO AEVKO,
70 €pVOPO KoL To polé. QoTdG0, Paivetal Tmg otnv Evpdnn éxet apyicetl va dnpiovpyeitor Evag
«VEOCH KOOLOG, KOVOTOUOG KOl TTPWTOTOPLOKOC O 0010g EMMALOV EKPETAAAEDETOL TN HOlIKN
APNON TOV HECMV KOWMVIKNG SIKTOMONG MGTE VL dSNUIOVPYNGEL TN JIKY| TOL VOTEPOPN LI OE

elMdyoTo Ypovo.

Y16 avtég tig ouvOnkeg €61 véot lomavol nlkiog 20 etdv, yowpic kapio Tponyoduevn eunepio
GTOV KAAO0 TOV 01vov opapaticTnkay £va StapopeTiko Kpooi. «Eueic peyoldoape G po yopo
LE 16YVPN KOLATOVPA KPS0V, OAAG 1 otvomoua Mo TavTo po 00vAEld yio swdnpoves. 'Etot
OKEPTNKALE TO MG O pTidEovpe Eva Kpaot amd TpoyLaTikovs avlp®dTovg Tov va tpoopiletal
Y10, TPOLY LATIKOVG avOp®TOLG, Kot 0L EVaL KPaoT amd £101K0VE TPOOPIGUEVO Y10 YEVTOYVAGTESY,
onAmvet o Aritz Lopez évag ek tov 10putdv. 'Etot Aomdv eumvedotnikoy v 10£0. TOL UTAE
KPOG100, £VOC YPAOUOTOG TOV OVTIKATOTTPILEL TNV Kivnom, TNV KOVOTOpio, TNV oAAoyrn, T
PELGTOTNTO KOl TO AMEPO. APYIK(, Ol TOANGELS YIVOTAV ATOKAEICTIKA LEGM TNG 1GTOGEADNG
G €TOPiOG, VO PEGH GE Eva OIUNVO KATAPEPAV VO ETEKTEIVOLV TIG TOANGCELS TOVG KOl GE

GAAEG YDPES TNG EVPOTATKNG Evaong ko apydtepa Ko otic HITA.

Agopun yio v ekmévNon g Tapovoos HEAETNG OTAONKE N AyooTn TANPOEOPNGN OV
VILAPYEL GTO SLOOIKTLO Y10l TO CVYKEKPIUEVO KPaGi, TO 0Toio av Kot eivatl akdun dyvooto 6to
eupv Kowd kabnuepva kepdilel véoug katovorlmtés. EAdyioteg w¢ kabBolov elvar kot ot
BAoypapcés avapopés oxeTiKd pe T HeBOd0VE TPOoMdONGNS Kot 0paimons Tov TPoidvTog

1060 GTNV TOYKOGUO OGO KOl GTNV EAANVIKT oryopd.

Me Baon ta mapondve, aropaciotnke va peretnfodv 1660 ot Tapdyovieg (Nnong Tov 060
Kot 1 Tpobupic TANPOUNG TOV KATOVOAOTOV. DVGIKE, 1 £€peuva aPopd LOVO £vo TOAD HKPO
HePIO0 KATOVOAMTOV Kol GUVERMG UTOPel HOVO VO XOpaKTNPIOTEL OC TAOTIKY, WOTOGO

amoTteAEl Eva TPAOTO Prpa.



KE®AAAIO 2°: BIBAIOTPA®IKH ANAXKOITHEH

2.1 TIpoGoopLoTIKOL TAPAYOVTES UTOO0YNS OIVOV

Xe évav KAAGO e €VIOVO OVTIOY®VICHO, OT®S ovTOV TOL 0ivov, M Kolvotopio. pmopel vo
OTOTEAECEL ONUAVTIKY TNYN OVIOYOVICTIKOV TAEOVEKTNUATOG. Q0TOGO, 1M Kovotopio o€
omotoonTote onueio g alvcidag agiag pumropet vo unv givor TAVTOTE mTOJEKTH TOGO OO TO
duapopa pépn g dtog ™S aAvcidag 660 Kot 0md TOLG TEAMKOVS KaTtavaAwTés. o To okomd
avto Tpaypatoromnke pio £pguva amd tovg R. Wongprawmas and R. Spadoni (2017), oto
Alma Mater Studiorum - Universita di Bologna, ®ote va tpocdiopiotel o fadpog omodoync g

KovoTopiog omd Tovg TEAMKOVG KATOVOAMTEC.

Yopeova pe ™ pebodoroyia, mpaypatoromOnkay cuvevtedEelg e e1d1kovg, T.y. Sommeliers,
Topoy®wyovs, dtovoueic alhd kot pe katavolotég (focus groups) kol otn cuvéyxewa ywve
TO0TIKY] avéAlvon tov anotedecudtov. Ocov agopd v dmoyn ToV KATOVOA®TOV, Ol
neplocdtePol OMAwcay g e€attiag tov yeyovotog ot M Itadio €yer pokpd 1otopion ot
GLYKEKPLUEVN Prounyavia, TPOTILOVV TNV 7O TAPUIOCIOKTY TAEVPAE TOL 0ivOL TAPOLO OV
avayvopilovv 0T 1 Kowvotopio propel vo fertidoel Ty motdtnta tov. [To cuykekpéva dtav
avTikpuoav v MOTNPL UMAE KPOAGLOL TO YOPOUKTINPIGOV GOV EVO HEGO UAPKETIVYK VO
TopAAANAC  glyov Kol pndeviky] mpobBupion TANPOUNAG Y TO GULYKEKPIUEVO  TPOTOV,

dtevkpwvilovtog mmg oivol amd TN S1KN TOLG OTTIKN Eivol LOVO 01 KOKKIVOL Kol AEVKOL.

[MapdAinio, eavnkay TEPICCOTEPO OEKTIKOL GTNV KOUVOTOUIO VIO TO TTPIGHO TNG KOADTEPNS
EMKOWVOVIOG TOV TPOIGVTOV Kol TNG LEYOADTEPNG TANPOPOPNONG. ATO TNV ALY, 01 LITOAOUTOL
GUUUETEYOVTEG LTOGTNPIEAY TS G KavoTopio avtihapupdvovtar ) Bertioon g moldTNTOg
TOV TAPOYOUEVOV OIVeV KaOMOGS Kol To. LEGA LE T OO0 LITOPOVV VOl ETIKOIVOVIIGOLV TO TTPOIOV
TOVG GTOVG KOTAVOAMTES, dtoympilovtoc OUmS T LESH aVTA 0md TIG TPOKTIKEG LAPKETIVYK. Ev
vével, katéAnEav mwg vampye pio Oetikn] otdomn otnv kowvotopio, pe eaipeom Tovg
KOTOVOAWMTEG Ol OTTOI01 TPOTILOVV TOV «TTOPAS0GIAKO» 0Ivo Kot TOug Olavopeig mov Bewpovv
TG 0 CLYKEKPLUEVOS KAGOO0G 08 xpniel KavoTopidy, mapd Hovo OTav VIAPYEL avaykn yio
entAvon cuyKekpEVOL TPoPANHaToS. 261060, OAOL BE®POVV TS VITAPYEL LEYAAN OVAYKT| Y10

KOADTEPT EMKOVOVIAL.

ZNUOVTIKN EMIOPOOT] GTNV OTOPOACT] TOV KOTAVIAMTOV VO, AyOPAGOLY £VOV 01vo, GOULP®VO LE
épevva Tov d1eENyOn oto Kovéktikar tov HITA and toug Barber et al., (2006) o€ tuyaio deiypa
1.000 katavorotdv, dStadpapatilovv ot e€Ng Tapdyovtes: Guokevasio oitvov, nAtkia, eUAO Kot

€1060M 1o TV Katovalotdv. Ot petafintég mov oyetiloviat LE T GLGKEVAGIN APOPOLY TOGO
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TNV TOWKIALO TOV CTOPLAMAOV KOl TOV TOPAyOYd TOV KPacstoh OGO Kol To YOPOKTNPIOTIKE TNG
1010 TG oLOKEVAGTAG OTMOC TO LVAIKO TNG, TO XPMUA TNG, TO UEYEDOS TG, O TUTOC KAEIGIUATOC
TNG CLOKEVAGIAG O OTTO10C GLYVA ATOTEAEL Kol £VOEIET TG TOLOTNTAG TOV TEPLEXOEVOL OTVOV.
Oocov apopd oTo. dNHoYpaPIka ototyeia, pe faon tovg Jennings and Wood (1994) ot yovaikeg
o1 omoieg eival vTEVOLVES Y10 TAL TPOYPOUUUATIGUEVE, YDVIO EVOG VOIKOKVPLOL Otd TO GoOTEP
pépket amoteAovv kot 10 70% Tov Kool mov mpounbevetat oivovg omd To GLYKEKPLUEVA
onueio moAnonc. '’ avtd t0 AdYo amoteAovv Kot pior eEEOIKEVUEVT] OyOPA GTOYO GTO YDPO

Tov Kpaotov (Lianne, 2005).

Yopeova pe tov Lockshin (2003) n andeaon yuo v ayopd €vog oivov givar pia ovvOet
Swdkacio n omoia e&aptdTor amd TIG TANPOPOPIES TOL EYEL O KATAVAAWMTNG, OO TIG YVAOCELS
TOV KOl 0o TNV Tponyovpevn gumepia tov. [poxertan yio Eva daitepo Tpoiodv yo To omoio
00EG TANPOPOPIES Kt oV GLAAEEEL O KOTAVOAMTNG Y10 TAL OPYUVOANTTIKE TOL YOPAKTNPLOTIKA,
00eC KPITIKEG KL av 010 AGEL, eV umopel va elvar olyovpog 0Tt Tanptalel 6T SIKEG TOV YEVOTIKEG
TPOTIUNGELG, O1UTEPMG LAAIGTO OTAV TPOKELTOAL Y10, KATOVOAMTY VEOPTG NAKIOG GTOV 0moio
Aeimet ko 1 eumepia kot 0 omoiog Oa Tpémel 6YEdOV AMOKAEIGTIKA Vo fociceL TNV EMAOYT TOV
otic kpitikég tpitwv (Channey, 2000; Unwin, 1999) 1 oe (o EAKVOTIKT] GLOKELOGIO LE
TPOTOTLTO GYESAGUO KOl OLLPOPETIKT £TKETA. Emopévmg n andpacn g emloyng 1 Oyt vog
otvov g€aptdtal Kot amd TV aVTOnETOIONoN-AvEST OV £XEL O KATAVOAMTNG GTO VAL KAVEL TNV
EMA0YY], KLPIMG OVOPOPIKA LLE TNV TEPIGTOCT GTNV OTTO10 TPOKEITOL VO KATOVOA®OEL 0AAGL Ko
pe to yevpa 1o omoio Ba cuvodevoel. OvolaoTikd, 1 Epgvva NOEAE VO EVIOTIGEL TIG CLGYETIGELS
OV VILAPYOVV UETAED TV TANPOPOPIDOV TOV VIAPYOLY GTNV ETIKETA, TOGO GTNV EUTPOGOL0G
0G0 Kol AVTAHG OTNV IO TAEVLPA TG CLGKELOGIAG, TOV PVAOV, TG NAKIG Kol TOL E1GOOTLATOG

GTNV OOPACT TNG EMAOYTG KO 0yOPES CLYKEKPIUEVOL OVOU.

Ot cvppetéyovieg, ot omoiotl amotelovsa TVYAio OElyLor COUUTANPOVAY EVO EPOTNUATOAOYION
LE EPMTNGELS KAEIGTOV TOTOVL TIG omoieg Pabuoroyovcav e pia khipoko Likert. Zopeova pe
TNV OVAALGT] TOV OTAVTICEDV TPOEKLYOV GOV YEVIKG CUUTEPAGLOTO TMOS O CNUOVTIKOTEPOG
TOPAYOVTAG OV EMOPA GTNV ATOPUCT] TOV OVOP®OV KATOVOAOTAOV NAKiag 51-60 xot tédéng
gleoduartog 75.000-99.000 $ sivar ot TANPoPOPieg TOV ETIKETMV KOl GUYKEKPIUEVO 1] YDPO,
Tpoélevong oty eunpochio eTkéto kabmg Kol T YeVIKOTEPO VPOG TOL Oivov Kol To
YOPOKTNPIOTIKA TOL. T Tig yuvaikeg nhikiog 51-60 ko taEng eicodfuatoc 35.000-49.000 $
ONUOVTIKOG €lval 0 TUTOG KAEIGIHATOC TG CLOKELAGING KAOMG COUPMOVO LLE TN YVOUN TOVLG
amotelel €voelEn @peokddag 1 mordtTag. TEAOG, mPodkvye TS Ol TANPOPOpPieg TG To®
eTIKéTAG elvar mo SVOKOAN KATAVONTEG OO TIG Yuvaikeg evd Ppédnke Kot pio aviioTpOemg
avéloyn oyéon petald g nMKiog Kot TG o1youplds 0Tl 0 KOTOVOAMTNG EKOVE GOOTY| ETAOYY.
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[Tio cvykekpipéva OUmG To epoTnaToAdylo NBele va eEetdoet Téooepig vobéoelg. Me Pdaon
™V TPOTN Kol TV T€TOPTN LIoObeon, Ppédnke cvoyétion petald tov yuvaikeiov UAOL Kot
YOPOUKTNPIOTIKOV OTTMG M ETIKETO, TO AOYOTLTO, TO YPOUO TNG ETIKETOG KAOMG Kot 0 TOTOG
KAewoipatog. Xt devtepn vwobeon e€etdotnke n cvHvoeon TG NAKING KOl TG GLOKEVAGIOG.
To cvumépoacpo NTOV TOG 6TO NAKIKO Ykpounm kAT® TV 30 oe oyéon pe ta GAAQ, 1M
GLOKEVOGTO OEV NTOV TN TTOL EMOULE TOV GNUAVTIKO POAO GTNV OTOPACT) OAAN O1 TANPOPOPIES
™G oM ETIKETAS. AVOPOPIKA LLE TO EICOON LA PAVIKE TTMG TO, VOIKOKVPLA LLE YOUNAO EIGOIN LA,
pkpotepo amd 50.000 $, dev emnpedlovrol GNUAVTIKA GTHV OTOPAGT] TOVG 00 TH GLOKEVAGTN

aALG a0 TIC TANPOPOPIES Y10 TO COGTO GLVOLOCUO LE OAPOPO YEVLLATOL.

Tnv endpevn ypovid, to 2007, mpaypatomoOnike pia wopodpola Epgvuva 1) 0moio OUMS QLT T
QOpa ElYe GOV GTOYO TOV TPOGIOPIGUO TOV YOPUKTNPICTIKMOV TNG AYOPAS TV KOTOVOADTMOV
KPOGL0U LE HKPT) GUUUETOYN. ME TOoV 0pO HiKpN| GUUUETOYN Vogital cOUP®VO e TOLG YUuan et
al. (2005) ko Lockshin (2003) n avtilappavopevn onpocio yio £va mpoiov pe Ao Tig avaykes
Kol 0 EVOL0QPEPOVTO TOV KOTOVOAMTMOV 1 omoia ennpedlel Kot TNV omd@acn Yo ayopd ek
pépovg tovg. Ot kotavaAmtég Aowmov pe younAn ovupetoyn Pacilovv mepiocdtepo v
amdPOCT TOVG GE YAPAKTNPIOTIKA O™¢ 1 T, N udpko (brand), n etikéra ev aviibéon pe
AVTOVG LE VYNAT GUUUETOYN Ol 0Ttoiol Whyvouv To cOVOETEG TANPOPOPIEC DGTE GE OVTES VAL

ompi&ovv ™V amdPAcT| Ayopds TOVG.

H épevva d1e€nydn amd tovg Barber et al., (2007) oto Kovéktikar twv HITA og toyaio deiyua
1.000 xotovor®T®V, TOL OTOIOL Ol GLUUETEYOVTEG GUUTANPOVOV £VE EPOTNUATOAOYIO WE
EPOTNGELG KAEIGTOV TOTOV Tig omoieg Pabuoroyodoav pe pio kiipoxo Likert. To 51,3% tov
detypatog PBpébnke va givor apydplor 6Tnv KATOVAA®GTN 0ivov KOl Apa. GTOUO LE YOUNAN
ouppeToYN v T0 48,7% giyov LYNAN GLUUETOYT Kot Y10 TO AOYO aVTO YOPOKTNPIGTKAV ¢

€vOOLGLDOELS.

Axolovbwg &ywve por avdivorn mopayoviov pe Pacn v omoio oty TPMOTN opdoa
nepapfPdvovtal ot TAnpoPopieg oivov mov Bpickoviar onv Ticw BEomn ¢ cLoKELAGING Kol
aPopohV GO GTVA TOL OIVOV, TNV TEPLYPUPY| TOV, TNV TOKIAID CTOUPLAMOV ad TNV oToid
TPOEPYETOL KOl TO GOGTO GLVIVAGUS pe dtdpopa yevpata. O mapdyovtag 600 oyeTldtay pe
TOV TUTO KAEIGIHOTOC TNG ovokevasiog kot mepleAdupove 6Aovg tovg mBavovs TOTOVG
KAewsiparog. O mapdyovtag Tpio GVOYETILETO KATA KATO10 TPOTO LLE TOV TOPAYOVTO VO KOL GE
aVTOV TEPLEYOVTOL TANPOPOPIEG OTWS TOLOG EIVOL O 0VOTOLAC, Tl EIVOIL 1] TEPLOYN TOPAYMDYNG
oV oivov, mota dtadikacio akolovOnONKe Yoo TV TOPAY®YY TOLV KAODS Kot TANpopopieg

OYETIKO e tOo owomoteio. TéAoc, 0 mopdyovtoc TECGEPON APOPOVCE GTO GYEOOGUO TNG
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GLOKELOGTOG, CLUTEPILOUPBOVOUEVOD TOV YPAOUOTOS KOl TOV GYNLOTOG TNG GVOKEVAGING, TOV
TANPOPOPLOV TNG EUTPOCOING ETIKETAS KOl TOL Aoyotvmov. Téhog, éva akOun GNUOVTIKO
€VPNUOL TNG GVYKEKPLUEVNG EPEVVOC NTOV MG Ol KATAVOAMTEG UE YOUNAT] CUUUETOYT], ONACON
ekeivol o1 omoiot dev evdlaeEPovTaL TOG0 0VTE Yio TNV ATOKTNOY €VOG 0ivov OVTE Yo TNV
TANPOPOPNON TOVS GYETIKA LE TOVG 0IVOVG YEVIKG OAAG KOl e KATOLOV GUYKEKPIUEVO ELOIKAL
ToVv omoio tvail TpdBupot va ayopdcovv, divouvv BapdTnTa Kotd TV andpact oyopds ToVG GTNV

TIUN TOL TPOIOVTOC.

21 oOyyxpovn enoyn e T palikn adénomn g ¥PNoMG TOL dadKTLOL, £X0LV dlevPLVOET Kot Ta
KavaAle O1ovounG HECH TV OTOIMV SL0YETEVOVTOL T TPOTOVTO MGTE VO POAGOVY GTOV TEAIKO
Katovolotr. Avtd elye oav cuvémela vo, OAAAEEL CUOVTIKA KOl TO UiYHOL TOL HOPKETIVYK
(marketing mix), kvovtag dvokordTepT TNV €pyacio TV papketiotwv (Marketers) ot omoiot
YL VO UTOPEGOVY VO ATOYEIDGOLY TN UApKoS Toug Oo pémel vo amocagnvicouy akopo
TEPLCCOTEPO TN CLUTEPIPOPA TV KOTOAVOADTOV MGTE VO, KATAVONGOLV KOADTEPQ LLE TTO10 PLEGO
Bo propEcovv va TPOGEAKHGOVV TOVG EKAGTOTE KATAVOAMTES KO VO TKOVOTOW GOV KAADTEPX
TIG avhyKkeg TG Kabe opddoc katavorotav. Tavtdypova Opwmg mapatnpeitor kot pio téomn
KOTOVAA®GONG TPOTOVIMV 10MTIKNG ETIKETAG 1| KAOOAOL £TIKETAS, TAPAYOUEVA KO OlaTifepeva
katevbeiov amd tov mapoaywyo. H dedpuvon avtr g ykdpog tov oivev evieivel akopo
TEPICCOTEPO TNV OVAYKN Y10 KATOAVONGT TNG CLUTEPUPOPES TOV KATAVOAMTAOV KoL Y10l KAAVTEPT
tunpatonoinon tovg. [pog avt) v katevBuvon ootk Exovv yivel apkeTéc HEAETEG ®GTOCO
AOY® NG TOYLTNTOG TOV OAAAYDV GTO EVPVTEPO KOWWVOVIKO TAOIG10, 1 dladikacio avt) Oa

TPEMEL VAL etvar GuveynG.

[MapdAinia, o1 popretioteg Ba mpémel va fpouvv Kot TO YopoKTNPIoTIKO EKEIVO TNG LAPKOG TOVG
70 01010 Bl TOVE SLUPOPOTONGEL OO TOV VTTOAOUTO AVTAYOVIGLO OGTE VoL dNovpyndovv toco
gvkatpieg yro v O v gtanpeio G0 KoL Y10 TOVG KATAVOAWMTES Ol 0Toiot gite Ba kKaAvyovv
TOPOTAV® OVOYKES UE TN CLYKEKPUEVT ayopd &ite Bo KOVOTOMGOLY TIG VIAPYOVGES
KaAvTepa. o va mpocBécetl o Katavalmg Evay oivo 6to KaAddt Tov, kabodnyeiton and Eva
KkivnTpo, T0 omoio dmuovyeitor amd pio 01dbeon aAAd evepyomoteiton and €va acOnTplo
epébiopa (Gluckman, 1986). Qotdco, Yo va emttevybei avti 1 evepyomoinon Oo mpémet to
Kowo vo €xel ot O100ecudTTd TOLV YVOon-eunelpieg TO60 OKEG TOV OGO KOl GAA®V
KOTOVOADTOV OCTE VO EIvOL EDKOLO VO KAVEL GLGYETICUOVE TEPIOTAGEMY Kot O100£0EV OALA
va eEac@aMoel Kot TNV amodoyn Hog Kot 0 otvog etvar éva, ayafo to omoio cuvdéeTan pe v

glovo ToL KoTovaimt (image).
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H ayopd oivov elvar pia dvokodn oayopd kabdc av o katovolmtig o yvopilel ta
YOPOKTNPIOTIKG HI0G UAPKOS OVOKOAEVETOL VO OMOQAGICEL TNV ayopd NG, Kupiog yuo
YUYOAOYIKOVG AOYOLS GLVIOELOG Kot 0Tod0yN G KATL TOL eMPBEPodVETOL Kol od TNV TOTOTNTA
o1 HapKo TNV 0moio AvamTOGGOVV e OGa TPoidvTa Yvopilovy Kol EUTIGTEDOVTIOL ZOUPOVO
pe v idwo perétn tov Gluckman (1986), n tunpotonoinen TV KATUVIA®OTOV MG TPOG TO TMG

EMALYOVV TOV 01vo TOoV 0moio Ba ayopdcovv umopel va yivel pe Tov €ENG TPOTO OVOAOYOL LE:

1. Tnv mepiotaon: yuo S100KESAGT), GTO OTITL, GE€ KATOL0 KOWMVIKO YEYOVOS KTAT.

2. Tov tomo oivov (tiun/motoTnTR).

3. Tmv katavdiwon: avdAoya Le TIG PLAAES KATOVOAMOTG/ U VL.

4. Ta dMUOYpaQIKE YOPAKTNPIGTIKA: Y¥PNCILOTO0UVTOL KATd ToV {010 Tpoémo pe v
KOTOVAAWDOT.

5. Ta ocoumeplpopikd yopaKTNPIOTIKA: TY Ol AgyOuevol «kaAoi» oivol, givar cuviBog

akp1POTEPOL Kot KATAAANAOL Y10l EWOKEG TEPIGTAGELG.

[MapdAinia, o R. Gluckman (1986) ot peiétn tov avoaeépel Kot pio ootk £PELVO. TOL
mpaypoatoromOnke o€ 22 kotavalmtég ot Meydin Bpetavia. Enélee t cuykekpipévn yopo
YTt Omog avoeEpel elval amd TIC PEYOADTEPEG AYOPES E10AYOULEVOV Oivev Kol ovtd Ba
BonBobvoe otV KOAVTEPT KaTavONoN O€ GYEoT e KAmowo GAAN LiKpOTEPN oTNV omoia givarn
dvokoAOTEPO Va a&lohoynBet o Pabudc emtuyiog g epumopikng enovopiag. Katéinée, mmg ot
KaTavoA®TEG TpoPaivovy o pia ayopd AapfPdvovtag vroyw ta dueca (eSowkeimon pe
pépxa, T, ToldtnTa, T0 TOG0 EHKOAN KOTAOAMDVETOL) KO ELLLEGH YOPAKTNPICTIKA TOV aryalfov

(xpodL0, EPPAEVION GLOKELOGING, XDPO TPOEAEVOTG).

Oocov apopd oty epmopikn enwvopio (branding), n épgvva £6eiée mwg 660 PikpdTEPT Eivar N
YVOON TOV KATOVOA®TOV TOGO MO €OKOAN TEIVOLV VO GUVOEOLV TO CNUO HE TN YDOPO
TPOEAELONG N TOV TUTTO GTOPVALOD OV YPYNGILOTOIEITAL. 2G TPOG TO YPDLLLL, TOPUTHPNCE TMG
VILAPYEL LEYOADTEPT TACT] KATAVAA®ONG AEVK®V Olvev Gg GYEon He Tovg pLBpPoVE Kol TOVG
polé. To yeyovog avtd e€nyeital omd v evkoAio KOTAVAAMONG TOV AEVK®OV GE OTOL0ONTOTE
TEPIGTAON KO Y10 TNV IKAVOTOIoT) TEPICCOTEPMV YEVOTIKMV OTOLTHCEMV TOV KOTAVOANTOV G
oyxéon pe ta epudpd T omoia Bewpovvtol mo «Papldy Kot arevBHVOVTAL GE YVOOTES EVD TO,
polé d0ev £X0VV MPYAGEL AKOUO GTO HVOAD TOV KOTAVIAMTOV. AVTO OTOOEIKVIETOL KOl OO
TNV TPOTIUNGN TOVG GE MO EAAPPLOD COUATOS ENPOoVE N nuiyAvkovg oivove. H eEwtepikn
EUPAVIOT TNG CLOKEVAGING, 1] ETIKETOTOINGN, TA YPUPIK(H, GAVIKE WG Y10 TOVG KOTAVUAWMTES

amoTeLOVV £VOEIEN TOLOTNTOC. ATOSEXOVTOL EVKOAOTEPQ TAL GLVNON HeYEON cvokevaciag, 750
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ml, pe peALO Tov 0moio Be@pPoHV Eva EMTAEOV OTLASL TOLOTNTOG GE GYEON LE TO PLO®TOL TOTOV

TOUOTOL.

TEAOG, aVaPOPIKA [LE TN XOPO 1) EpELVa £JE1EE TMG 01 dLdon ot YoAALKOl oivol tavtilovtot pe
VYNAOTEPO KOGTOG KOl LEYAADTEPEG NAIKIES, O1 YEpUAVIKOT AgVKOT e VEOTEPOVG KATOVOAMTEG
01 0moiot avalnTovV To «EVKOAMY Kol EAAPPLE TOTA, TO IGTOVIKA LE TTO TPOGITES TILEG EVD TOL
Y10VYKOOAAP K EKAaUBAvVOVTOL G TTo @ONVA vIToKATAGTUTA TOV YEPUAVIKOV. EV KatakAeldt,
TPOTEIVEL TG Ol HOPKETIOTEG TPEMEL VA, fPOLV TPOTOVS TOGO VO SLAPOPOTOGOVY TO TPOIOV
TOVG 000 KOl VO TO ETIKOWVOVNCOLV KAAVTEPO GTOVS KOTOVOAMTEG TOVG OMMG T.Y. HE TN
onpovpyia SPopwv eKONADCEDV HEGH TV OTOimV Ba KATAPEPOLY VA EKTOOEVGOVY KOl VO

€EOKELOOOVY TOVG KATOVOAMTEG LE O1APOPOVS THTOVG O1VOU.

2.2 TIpoBupio TANPO UG KOTAVILOTAOV Y10, S1GQP0POVS TUTOVS 0IVOV

Q¢ mpobupia TAnpoung (willingness to pay) opiletat To péyioto mocd mov ivor dlatefeévog
Vo TANPOGEL £VOGC KATAVOAMTNG MOTE VO ATOKTNGEL £V GUYKEKPLUEVO TTPOTOV 1) vanpecio. [a
10 0KOTO avtd 1 Prounyavic TV TPoeipmv, ta TeEAEvTAio XPOVIA, EYEL TPOGOUVATOAIGEL T
opdon g tOGO otV avEnon ™G mopaywynsg véov ayabdv 060 kol otn onpovpyio
npooTifEneEVNC a&log, KAADTTOVTOG TMEPIGOOTEPES OVAYKEG TMOV KOTOVOAOTOV. ATOTEPOG
GKOTOG EIvaL 1) TOPOY®YT] SLOPOPOTOUEVAOV TPoidVT®V Ta oToia Bo supuPBdAiovy oty awvénon
NG OVTOYOVIGTIKOTNTOG TG KAOE ETOUPELNG Kot Y10, To 0TToia O KOTavoA®MTES Ba givat TpoBupot
VO TANPADOCOVV KATO10 EMITAEOV TOGO GE GYECT UE TO KO Tpoidvta, avEdvovtag TeEAMKd TNV

Kepoopopia TG,

Tavtdypova, Tapatnpeitot po YEVIKOTEPN TAON TOV KATOVIAM®TAOV Y10, OAO KOl TLO VYIEW(
TPOIOVTO, PUMKAE TTPOg TO TEPPAAAOV, PE OmOLGia TPOCHET®V GLOTOTIKMV KTAT. TO Omoin
npocolopilovror kKoar ¢ molotikd. EmmAéov, AOY® TV ddpopmv daTpopik®V Kpicewv ot
KOTOVOAWTEG TAEOV ElvaL TTO EVIUEPOUEVOL Y10 TNV TTOLOTNTA TOV ayaf®V, TNV omoio AOY® TV
SPOPOV KPIGEWV, .. OTOYYHING eykeparonddeia fooedmv (BSE), éxovv cuoyeticetl ko pe
duapopeg meployég (Bpetavia). Avtd gaivetor kol ot pedét tov Erickson et al. (1984) kot
Johansson et al. (1985) 6mov o1 cvoyeTiouol pe T YOPA TPOEAELONC UTOPEL VO, 001 Y|CGOVV OE
ONUOVTIKA OlOPOPETIKEG OELOAOYNOELS OKOMO KOl Y10, TOVOUOLOTLTO, TTPOIOVTIO. ZVUPMVOL
pamota pe tov Hoffmann (2000) kou tovg Salais and Storper (1994) ot katavoA®Tég TV
omoilmV ot eMA0YES eMNPeAloVTaL TO TOAD OO TN YOPA TPOEAEVOTG TOL ayalBov glvar yuvaikeg

KOl KOTOVOAMTES YOUNAOD E1IGOONUATOC.

13



To 1998 otv EALGSa kot cvykekpyéva oty ABnva (80%), omv Idatpa (15%) kot oty
TpimoAn (5%) mpoypotomomOnke omd tovg D. Skuras kot A. Vakrou pia épguva o€ toyaio
detypo 744 xotovoA®TOV pE oKOTO TNV ekpaievon g mpobopiag TANpoUIG TOVG Yo Evov
«O10TIKO» 01VO TPOEPYOUEVO OO TNV TOIKIAMO Hoo)oPilepo Kot Evay amAid emtpanéllo oivo.
Ot 441 ovppetéyovieg poTONKAV Yo TO Tow NTav 1 Tpobvpio TANPOUNS TOVG Yo TO
pooyo@ilepo evd ot 303 yu Tov emtpanéllo oivo. 10 EpOTNUATOAIYIO LANPYOV OOUNUEVES

Kol MUOOUNUEVES epmTNOES Ue okomd va e&ayxfobv moloTIKEG GAAG Kol TOGOTIKEG
TANPOQOpPIEC.

Ta anotedéopata £3€1Eav TS 1) TOLOTNTO OEV EVOLEPEPE TOCO TA ATOUA: LEYOADTEPNG NAKiOG,
HE YOUNAO eminedO eKTAIOELONG, TOV YVUVOIKEIOL PIAOV, AVOTTAVTPES 1| TOVTPEUEVES UE LEYAAN
OIKOYEVELXL, OO AYPOTIKEG TEPLOYES KO YOUNAOTEPOV E160ONUATOC. O1 GTATIGTIKA GNUOVTIKEG
UETAPANTEG NTOV TO EMTEDO EKTOIOELONG KL 1 YEOYPAPIKN EVOEIEN o1 omoieg emnpéaloy Katd
avdAioyo Tpomo TV mpobupio TANp®UNG, INAASN OTOV LAPYE YEOYPAPLKN £DE1EN Kot dpa. ot
KATovoA®Tég EVimBov KATOow aC@AAE Yo TN CLYKEKPLUEVN Tepoy] aw&avotav Kol 1
npoBoupia mAnpoung tovg. Kat” avarioyo tpdmo 660 vynAdTEPO TO HOPPOTIKO EMIMEDO TV
GUUUETEYOVT®MV TOGO UeYaADTEPN Ko 1 TpoBupia TAnpouns tovg. H péon mpobupio minpourg
Y. TO HOGYOQIAEPO pE YeE@YPAPIKN €vOelEn kvpowvotav ota 4,7-5,87 € evd i 10 amhd
emtpméCo n péom Ty g Tpobvupiog mAnpoung rav tepimov 2,93 €. H pekét koatainyet mwg
oVTO OV OVLGLICTIKA peTpdtal oty mpobuuion TANpOUNS eivar 1 cvvolkn a&io oL
avTIAaUBAvETOL O KOTAVOAMTNG, OTWG GTNV TEPITTMOT TS YEMYPAPIKNG EVOEIENS 1] AGPAAELN
Kot Ol GLYKEKPLUEVO OPYAVOANTITIKG Kol AOUTdL Y OpOKTNPLOTIKA TG 1d10¢ TG svokevaciog (D.

Skuras, A. Vakrou, 2002).

Youewva pe toug Kirimlioglou et al. (2006) kot Paganga, Miller, & Rice-Evans (1999), o oivog
Bewpeitanr wg mPoidV T0 0moio MOPA EVEPYETIKA GTNV LYEiD POV GLUPAAAEL GTNV TPOANYN
SPOpV acOevEIDV OTTMOC 1) 6TEPAVIOIN VOGOG, KATOEG LOpPES Kapkivoy KTAT. e&attiag Tng
VYNNG OVTIOEEIOMTIKTG dPACTNPLIOTNTOS TOV GLGTATIKMOV TOV. Ol TopaTdved EMOPAGELS TOV
oivov pe Pdaon tovg Burns et al. (2000) ogsilovtal otnv VYNAY TEPIEKTIKOTNTO TOV EPLOPOV
olvev 6g PaIVOAMKEG OVGIEG KO TTLO CLYKEKPIUEVD 0TI pecPepaTpOAn 1 omoia givar 1 KOpla ek
TOV QUIVOMK®V TOV ONOVTl OTOVG €V AOY® 0ivoug Kol oTnv omoio amodidovtol ot
GUYKEKPIUEVEG EMOPACELS. LVVETMG, UE PACN TOV OPIGUO TMV AEITOLPYIKAOV TPOPIU®V, M
Topaymyn €vog oitvov eumAoLTICUEVOL pe pecPepatpOin umopel va Bewpnbel mopaywyn

Aertovpykov oivov.
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210 Avdarovoiakd T'eomovikd Epguvntikd Ivotitodto avamtdicoetor 1 teyvoloyia yio tnv
TopoymYn TETO®V  olvev, Ympig TouTOYPOVN EMPPOT] TOV VTOAOWTWV  OWVOAOYIK®OV
YOPAKTNPIOTIKMOV OTT®G Y. TS 0EHTNTOC 1) TOV YPpDOLATOGS. To cuyKeKpIUEVO TPOTOV deV LITAPYEL
Sdbéoo oty ayopd. 'a 1o okomd avtod, mpayuatonomdnke and tovg Barreiro-Hurle et al.,
(2007) épevva mote va ekpoievdet n Tpobupior TANPOUNAG TOV KATOVOAOTOV Yo vav 0ivo
gumiovtiopévo pe pecPepatporn. H épevva 01eénydn oty lomavia. Ta yopaxtnpiotikd to
omoio. ANEONKav vwoéyn yw T Oeaymyn TG £pevvac NTOV M TEPLOYN TPOEAEVOTNG
(Avdarovaoia, Potla, Aa Mdavtoa kot 1 veérown lonavia), n néBodog mapaymyns (coppatikn
1 ProAoyikn}), 0 TOTOG TOV 0ivov, 0 THTTOG TOV GTAPLAMY TOL YPNoLHoTOMONKAY (KOVOVIKA 1
eumhovticpéva pe pecPepatpoin) kot m tun oava pmovkdAar (3, 7, 10, 14 €). H épsuva
npaypatonomOnke touvg pnves dgfpovdprog-Mdptiogc 2006 ko  cvppeteiyav 300
KaTovoA®TEG. O1 GUUUETEXOVTEG TTPOEPYOVTOAV OO £VO GTPOUATOTONIEVO delypa Le Baon Tig
TEPLOYES OTIC OTTOLES M ayopd oivov yivetar pe faon v mowdtnta. ['a ) die&aywyn g Epevvag
APNOCLOTOMONKE EPOTNUATOAIYIO KO KAPTES OtveVv amd TIg omoieg EMEAEYAV Ol KATOVOAMTEG
TO10LVG 0tvoug Ba emédeyav Kot TOoLG Oyl KaB®G Kot ot ivar 1 tpobupia TANp®ung Toug yv

avTOVC.

Ta anoteAéopota £0e1E0v TS TO0 PEYIGTO TOGO OV JIVOLV Ol KOTAVOAMTES TPOKEYUEVOD VL
QITOKTIGOVV £VOL LTOVKAAL KavovikoD kOkKivov otvovu gival 10,1 €. EmmAéov, katéAngav mog
puovo 10 29,7% sivon dratebeyévo va mAnpadcet yia tov 1010 oivo 12 € 1§ ko mapoamdve. Akdun,
01 KatovoA®TéG NTav Tpobuvpotl va tAnpwcovy 0,67 € mopamdve Yo Tov ToTiKd otvo arnd v
neproyn P1otla og oxéon pe Toug vtdLoIToLvg oivoug Tov Tapdyoviat otV lomavia. AvtiBétmg,
otav émpeme vo. eMAEEOLV avAUESH GE 0IvOLg TTaPAYOUEVOLS TNV AVOOAOLGIN KOl GTNV
vrdioutn [omavia, o1 katavaiwtég NTav Tpdbuvpot va tAnpwcovy 0,64 € tepiocOTEPQ Y100 TOVG
apayopevovg otny vrorown loravia oe oxéon pe g Avdarovsioc. H mpocBetn mpobupia
TANPOUNS Yo Evav Blodoyikd oivo ntav 1,53 € evd yia Toug madaiwpévoug otvovg nrav 5,41 €.
Mo tovg eumhovtiopévoug pe pecPepatpoin oivovg mn mpodchetn mpobupion TANPOUNG
Kopovotov ota 5,89 € 1 Kot TEPIGGATEPO. ZNUELOVETOL LAAMOTO TOG OV TPOKELTOL Y10l 0LyOpd.
000 OAOWV KATA TO GAAX Oiveov pe POV SQOpE TOV EUTAOVLTIOCUO TOV €VOG e
pecPepatpoin, n tpobvpio TAnpoung eivan 3,11 € yio tov un eumiovticpévo oivo ko 9,01 €
Y. TOV eUTAOVTIGUEVO pe pecPepatpoln. Téhog, mapoatnpnOnke Ot M mTPOoHNKM TOL
«Broroyikmdg mapayOUEVO» GTIC TANPOPOPIES TNG ETIKETAG TPOoKaAoVGE avénon g mpobupia

TAnpoung xatd 1,53 €.

Qo71000, 0 2015 o1 Drichoutis et al., (2017) topoampnoav o evd ot PiAoypagio vedpyet

GLOYETION UETOED TNG TIUNG KO TNG TOLOTNTOG Y10 TOVG KOTAVUAMTEG, OEV VITAPYOLYV OPKETA
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oTOlKEl0L TOV VO ATOdEKVVOVY TNV VIOPEN 1 OYL KATolag oYEong avAaplesa oto HEYeBog Tov
UTovkoAol Kot otny Tun. ouemva pe tovg Yan, Sengupta and Wyer (2014) udiiota, ot
KOTOVOAWTEG Telvouv va Bewpodv Tw¢ mpoidvta LVYNANG Tol0TNTAS GLOKELALOVTOL GE
UIKPOTEPOL UEYEDOVG UTOVKAAMO KOl GUVETMDS OTL VITAPYEL OPVNTIKN GLGYETION OVAUESO GTO
péyebog Tov TEPLEKTN KOl GTNV OVTIAAUPOVOIEVT TOLOTNTA TOL ayaBoD OV EUTEPLEYEL OVTOG.
INo va e€gtdoovy Aowmdv ot Drichoutis et al. tqv enidpaocn tov ueyéBovg tov mepiéktn otV
avTIAapPavopevn mowdtNTo €K UEPOVG TOV KOTOVOAMTMOV KOl OTNV ovtiotoyn mpobuuic
TANPOUNG TOVS, TpayLotonoincay £va eEAeyxOUeEVO TTeipapa pe dV0 oivoug Evav Aevukd YAVKO

Kot évay emiong YAvkoO o omoiog mapdyetol amd poot.

210 meipapo ovppeteiyav N=160 eviiikes amd v ATTiK] otovg omoiovg dOONMKaV
GUYKEKPIUEVEG 0OMNYIEG Y1 TN GLYKEKPIUEVN HEPO (LY. VO UMV KOTVIGOUV 1] KATOVOADGOLY
KATO10 TPOPILO TOVAGYIOTOV Ao dpa vopitepa and tn deEaymyn Tov mepduatog). O
KéOe OLUUETEYOV NTOV OTOUOVOUEVOS Oomd TOLG LRWOAOWOVG Kol akoAovBoLGE  Tig
cuyKeKpLéEVeS odmnyieg mov eiye. EmumAéov, mAnpovotav kotd péco Opo pe 25,7€ yu
ocvppetoyn tov. To meipapa frav yopiopévo o€ tpio 6TAd10. XTO TPMTO PEPOG KAAOHVTAV Vi
EKTEAEGOLV [ OTAT] AOKN O, AOYETN UE TN SLOdIKAGIO TOV TEWPAUATOG, LEGH TNG OTOL0G Yo
kéOe cwot andvinon képdlav 0,5€. O oKomdc ™S GLYKEKPYEVNG ACKNONG MTAV VO TOVG
amofappHvel Amd TO VO, AVTATOOMGOVY GTOV £PELVNTN OTaY B0l EMPETE VAL OTOVTIIGOVY Y10 TV
TPy LaTikn Tpobupio TANP®UNG TOVG. ZTO OEVTEPO GTAGIO GTO OTTOI0 EKUOEVOTAY OVGIOGTIKA
N tpoBupio TANPOUNG TOVS 01 GLUUETEXOVTES YWPIlovTay GE TVYOi0 YKPOLT TV TEVTE UTOUMV
Kol TPOYHOTOTO00G0V 300 SOKILAGTIKOVS YOPOLS, UE UMIGKOTO KOl pio GOKOAUTO, MGTE VoL
eEacpaliotel 0Tt elyav Katalafel TANpwg ) dedkacio. H péBodog n omoia ypnopomordnie
amd OKOVOUIKNG mAgvpds Ntav 1 dnpompacio 2" tyung (Vickrey auction). Eedcov tovg
oépPrpav Kot Toug S0 0ivovg, EMPETE aPYIKA VO TOVS TOPATNPTCOVV Kol €V cuvexeia va
aflohoynoovy Tovg olvoug avtohg pe Pdaon To Tt avépevay amd ovToVg omd TNV OAN
napotipnon. 'Exeita kahovvov va Toug SOKIHLAGOVY KOl VO TOVG ETAVAELOAOYGOVY GOUP®VL
TAEOV KOL [E TO YELGTIKA TOLG YopoakTnplotikd. Téhog, vanpye kou pia tpitn  a&oldynon
VOTEPO. OO TNV TOPOYN CYETIKAOV TANPOPOPIOV 0TS TPOTAGES oepPipiopatoc, Tpomog
TOPAY®YNG, TOWKIAIL ePovTOL KTAT. O1 01vOl TOPOVGLAGTNKAV GTOVG GUUUETEYOVTIES GE VO

peyén cvokevaciog o kabévac, Tov 500 kot tov 750ml.

Ta amotehéopato 6o GOVOLO E0E1E0V AL YEVIKT] TPOTIUNOT TOV KOTOAVOADTOV TPOG TOV AELKO

oivo o oyéon e 10 Kpaot amd podt. LuyKeKPIUEVE Yo TO pOdL 1 Tpobupio TANp®UIG RTaY 5,59

€ 1o 10 pwovk i Twv 500ml ko 5,25€ yuo oo 750 ml. Mapatnpndnke axdun tog n tpobupio

TANPOUNIG NTOV LEYOADTEPN GTO GTAI0 TNG TOPATPNONG OE GYECT LE TO GTAI0 TNG SOKIUNG
16



Kot awENONKE 6TO GTASIO TNG TAPOYNG TANPOPOPL®OV. AT TNV AAAT TAELPA Y10 TOV AEVKO 0ivo
N tpoBupia TANpUNS dtopopedOnke ota 4,52€ yio o 500ml ko ota 6,49€ yioota 750ml. Ztnv
TEPIMTOON QTN Ol TPOGPOPES AVEAVOTAV OO TO £VOl 6TAO0 0TO emdpevo. Ot gpevvnTég
Katénéav Tog 660 peydlwve to péyebog tov mepiékt 1 mpobvuio TAnpoung avé 100ml

pelvoTay Kot cuven®g 6t To péyebog mailel onuaviikd poro.

Opoimg, kamota ypovia vopitepa, to 1998, 6to £k10 GLVESPLO Ovopetpiag oty Kowvotnta
Ajaccio g I'odAiog ot S. Lecocq, T. Magnac, M. C. Pichery and M. Visser apovykpalouevot
™V EALEWYT TTANPOPOPLOV GYETIKA PE TO KaTd OG0 T0 péYeBog TV TANPOPOPLOV Yo £vol
ayaBd emmpedlel v mpobupio TANPOUNG TOV KOTAVOAMTMOV Y10 TO GLYKEKPIUEVO TPOTOV
TpaypaTonoinoay va TElpapo e 6KOTO TOV TPOGIOPIGHO TOV TOPATAvVE (NTHLOTOS Kot TN

oLGYETION TNG TPOoBL NG TOVG HE O1APOPA KOIVOVIKOOIKOVOUKE YOPUKTPIOTIKA.

Me 10 mépag ¢ opAiag Tov TPDOTOL oANT KANONKav ot cvppetéyovies (e101koi Tov
papKeETIVYK, YloTtpol Kol 01kovopoAdyor), N=32, va StohEéEovV Eva YapTAKL TV a0 TO 0010 TOVG
tonobetovoe o€ £va and Ta Tpia dopdtio ota omoia Oa yvotay To TElpapa. e OAa TO SWUATIO
01 GLUUUETEXOVTEG B 0EI0A0YOVG AV TEGGEPIS PPEGKOVG KOKKIVOVS 0{VOLG Ol TNV TEPLOYT TOV
Mmnopvtéd (Bordeaux). Oiot fitav amopovmpuévol o évog amd tov A0 MGTE Vo UV 0oKovv
emppon o kavévav. H dadikasio yopildtav oe 600 pépn: 610 TpdTo 0VGLactKd agloroyodcay
TOVG 1010VG TOVS 01VOVS EVMD GTO deVTEPO AdpPave YDPO 1| TOANGN TV Olvev pe dNUoTpacio
2" tyung (Vickrey auction). Apykd, 6Aot 6601 EAafay HEPOC GLUTANPMOGOV EVOL EVTVTO LLE TO
KOWV@VIKOOIKOVOUIKG TOVG oTolyein Ko £metta Egkivnoe 1 dodikacio To opoKTNPIoTIKE TNG
omoiag dépepav avlpeso ota Tpio. SOUATIOL XTO TPAOTO Ol GUUUETEXOVTIES EVIUEPDOTM KAV
TPAOTO Y10 TO. YOPUKTNPIOTIKO OA®V T®V olvav, €dav TIC QOTOYPAPIEC TOV HITOVKOAMOYV,
TANPoPOPNONKAV Y10 OGA YPAPOVTOL OTIG ETIKETES TMV CLYKEKPLEVMOV OLVAV, Y10l TNV TEXVIKN
TAPOYWYNG TOVG Kol 6T GLVEYELD doKipacay To Kabe Eva and avtd. Térog, Enpene petd toG0
oo TV TANPOEOPNGT OGO Kol TN YEVOTIKT SOKIUY| Vo 0EI0A0YNGOVY KAOE 0ivo € pio KApLoko,
amd T0 UNOEV MG TO OEKM, OTTOL TO UNOEV AVTIGTOLYO0VGE OTN YauUNnAOTEPT Padpoioyio Kot o
OéKa oTN PEYAADTEPT). ZTO 0£VTEPO dMUATIO 1 O1POPE NTaY TG AELOAGYN GOV Kot TAAL GAOVG
TOVG 01VOLG GTNV 1010 KATHOKO 0ALG X®PIG T YELOTIKN SOKIUN Topd LOVO pe TN «Bonbeton g
TAPOYNG TANPOPOPLOV. XTO TPITO SMUATIO 1) SLOPOPOTOINGT NTOV WG KAAOVVTAV GE Hio TVPAN
YELOTIKT SOKIUT YOPig Kapio TANpo@opio oyeTIKd e TOLG oivoug mov dokipalay. Qotdc0, T0
EMOUEVO GTAS10 TNG dNUoTTPasiog NTav 1010 Yo OAa Ta dwpdtio apod BERata Tponyrdnkay dvo
TAPOOEYILATO OOTE VO SUCOAAGTEL TG OAOL oV KoTaAdPel TANPOG TIG 00N Yies TOV EMpene

Vo KOAOLONGOoLV.
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Ta anoteréopata £6e1Eav oav KOAVTEPO 0ivo, e Pdor Tov HEGO OPO TOV GKOP, OLTOV LLE TOV
aplBud téooepa Kol oav xePpotepo tov éva. To 1010 1oydel kol yo Tic mpos@opéc. Tig
VYNAOTEPEC TPOGPOPES TIC CLYKEVIPOOE TO TEGCEPO KOl TIC YOUNAOTEPES TO EVval.
[MopatpnOnke emmALov TOG 01 HEYUAVTEPEG TPOCPOPES EYIVOV GTO OEVTEPO dMUATLO KoL Ol
YOUNAOTEPES OTO TPITO YEYOVOG TOV OElYVEL TG TO. OPYOVOANTTIKE YOPUKTNPIOTIKG OEV
EMOPOVV CNUOVTIKA TNV Tpobuuios TANPOUNEC TOV KOTAVIA®TOV. AvTIOET®MG, 1 Topoym
TANPOPOPLOV PpEOnke TmG TNV AVEAVEL KOl GUVETMG CLUTEPOIVETAL TTMG 1) TANPOPOPTON Eivat
ONUAVTIKOTEPT] OO T1) SOKIUN Y10 TOVS KOTAVOAMTES. AKOUT, S1AMIGTOONKE OTL 1 EMLOPOOT) TNG

TAnpoeopiag eivol onpavtikn 6tav Tponyeitol avTig 1 oK.

TéMoG, ™G TPOG TOL KOVMVIKOOTKOVOLIKA YOPAKTNPIGTIKA SAMIGTOONKE TS 01 YUVOIKES KOl TOL
dropo VYNAGTEPNS KOWMOVIKNG TAENS £0VV XAUNAOTEPT TPoBupia TANPOUNG €V avTiBéon pe
000VG TEIVOVV VA KATOVOADVOLV GLYVE £pLOPOVG 0ivoug ot omoiol mapovsiacay avENUEVN
mpobupic. ZvumEPAGUATIKA, TO GVAO, N NAIKIO Kot 01 KOTOVOAMTIKEG cLVNBelEg Kot Oyt M
ebvikdmra Kot 0 aplBuog TV atdpmV TOL VOIKOKLPOD £ivol Ol GTUTICTIKAOS OTUOVTIKOL

Tapayovteg Tov ennpealovv v tpobupio TANpoUNS Yo Eva ayado.

2.3 To pmie kpaoi

Xe OUTOV TO «MOA0 Kol TOPOOOGLOKO» KOGHO TOL Kpaowov €61 véor amd tnv lomavia
OPOUATICTNKAY VO, KAVOLV L0 CNUOVTIKY oAAOYT. AQOpUn Yo aLTV TOVS TNV OTOGOCT
otdOnke M otpatnykn tov blue ocean. ZouPva L T1 GLYKEKPIUEVT] GTPATNYIKY OTOV Lo
ayopd givor TAEOV KOPEGUEVT, YOPIG VEEG EVKOPIES, LE EVTOVO AVTAY®OVIGUO OTOV Ol LEYAAOL
Kkapyoapieg kataPpoyBilovv ta pkpd yapla pov epeaviCovrar ypopotiCoviag Kot Tov 1010 Tov
okeovd Kokkivo (red ocean), ot véol emyyelpnpotiec mov embupodv vo gloéAbovy 6
ocvykekpipévn Propnyavia Oa Tpénet va fpovv o katvotdpo 10€a, EVIomifovTog To KEVO Tov
vrdpyet, N omoia Bo Tovg dapopomotetl amd To TANB0C, Ba Tovg TapLyEl vEeG evkaupieg kKot Ha
av&davel Tig mOavoTTEG KEPOOVG Kot ovamTuéng. Avtoi givan ot umhe wkeovoi (blue ocean)
GTOVG 0TTO10VG TOL WaPLaL KOAVUTOUV Npepa xopig avtayoviopnod. Epnvedpevor Aowmdv and avtd
ATOPACIONY VO, TPOGEYYIGOVV TO KPSt amd Lic SLopOPETIKN GKOTLY TOPAYOVTaG VAL VEOD £100G,
t0 pumie Kpooi. [TapdAAnia ot O1HovpYol TOL CNUELOVOLV TMG N ETAOYT TOL GLYKEKPIUEVOL
YPOLOTOG EENYEITAL KO [LE TNV EMOTHUN TNG WYLYXOAOYi0G KAODS COLP®VA e TNV TEAELTAIN TO

UTAE xp®dUo avtikatontpilel T petdfaot, v aAloyn Kot v Kowvotopio. AAA®oTE, «6G0 o
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Baby yivetoar 10 pmie t6G0 Mo €vrova apurviletor péca otov dvBpwmo 1 embupio yo To

kabapd», couemva pe tov V. Kandinski.

Onwg emonuaivovv ot dnuovpyoi tov, ot id1ot dev Elyov TIg TEYVIKES YVAOCELS TOL O TOVG
BonBovoav va petatpéyouy v 10€a ToVg 68 TPAyHaTiKo Tpoidv. ['a va copPel Aomdv ovtod
ocvvepyaotnke to tunuo R&D ¢ etonpiog Toug pe 10 TOVETGTAO TS YOpos TV Bdokwv
(University of Basque country) kafd¢ kot pe GAAOVG 0pYOVIGHODS TEXVOAOYING TPOPiL®V TOGO
a6 ™V lomavio 660 kot and ) Foddio. H 6An dwadkacio dpeong g cwGTAG CLVTAYNG,
dmpxnoe 0Vo ypovia, Aéve. Ta otapOA Ta OToio YPNGILOTOIOVVTAL Yo TN JAOIKAGTo TNG
owvomoinong, n onoio ivol TOPOUOLN HE TIC YVOOTEG OC CNUEPO TEXVIKES, TPOEPYOVIOL OO
apreloves g lomaviog kot g Nodhiag. Apyukd, Letd T doAoyY| T®V KATAAANA®Y TPOG
01VOTToiNGoT GTAPLAIDV, ONIoVPYEiTOL Eva Py AEVK®V Kot puBpdv To 0moio odrysital oTov
eKkpaylotpa-Opavctipa dmov yivetan 1 amofocTphy®oT Kot TO GTAGLO TV POYDOV LE CKOTO
v onehevBépmon Tov yuudv Tov. AkoiovBel n TpocHnkn Tov Beiddovg avvdpitn pe ™
popon tov NH4HSO3. H mpocOrjkn Beiddovg kpivetar amapaitntn Kotd v Topaywmyn oiveov
MOYo tov €€Nc WB0THTOV: 1) érel avTIOEEIBMTIKY dpAOT KOl GUVETMC KOTOOTPEPEL 1/Kal
adpavornolel tig 0&glddoeg, Evivpa mov KaToADOVY TNV 0EEIdMOT GLOTUTIKOV TV 0ivmv, i)
TPOGTOTEVEL TOVG 0ivovg amd 0EEOMOELS decpevovTag To 0&vyovo, i) €xel avtipukpoPlokn
dpaon kat £tot TapeUmodilel TV ovATTLEN HIKPOOPYOVIGU®Y, 1V) £YEl EKYVMGHOTIKY dpdon
OtevkoAbvovtag pe avtdv Tov TPOTO TNV EKYOAICT] TOV YPOOTIK®OV Kol GAADV (POIVOMKOV
OLGTATIKOV Kot TEAOG V) €xel avTIoAdeDOIKN dpdon eunodiloviog Tn dnuovpyio. ovoldV pe
dvodpeoteg oopéc. H mpostnim tov yiveton péca ota emrpmopeva and v Evponaiky Evoon
opro. AkoroVBwg mpootiBetan opyavikd (apvocén) Kot avopyavo alwto to onoio fonda v
avantuén tov {oudv Kabng kot t frocvieon ovcldv amd ta aptvoEEa, OTMG AAKOOAES Kol
eotépeg. Emiong mpootifetan kot «dpopoy Oetodmv (thiol essence LV18) ot onoieg evioyvouvv
TOL PPOLTMOON OPDUATO TOL 01VOV. TN GLVEXELX AAUPAVEL YDPO 1 0AK0OAKN {OHmon, dniadn
1 LETATPOTN TOL GTAPVAOTOATOV GE 01v0. € EMOUEVO GTAOLO0 TO Liylo 0dNYEITAL GTO TECTNPLO
Yo TNV TopaAafn Tov ofvov Kot apécmg yivetal mposOnkmn (elativng Kot pmetovitn yuo v
amo@LYN BOAOUATOV EVD €V GuVE)ELD EYoVUE TN dloYaoT. ApESHE HeTd TpooTifevTal ol dVO
QLOIKEG YPWOTIKEG 01 0moieg eivar LTEVOLVES Y10 TO YPAOUO TOV GLYKEKPIUEVOL KPAGIOV: M
avbokvavivn,  omoia Bpicketar 6to PAOO TV cTaPLAMGV kat ) Indigo, n onoia TpoépyeTon
and to @utod lIsatis tinctoria. Exdpevo Priua eivor €va mpd@To GIATPAPIoHO TOV 0ivOoy Kot gV
ovveyeia Tpochnkn d10&ediov tov mopitiov SiO2 Yo kKpokKidmaon, dtadyacn Kot BeATiwoT Tov

apouatoc. Akolovdel n otabepomoinom towv oiveov otovg -5 °C, n Tpostnkm un Bepridikng
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YAVKOVTIKNG ovoiag, £va 0e0Tepo Pltpapicua (StEhevon and tpia dtadoyikd eiktpa to puéyedog

TOV OOV TOV OOV LELOVETOL SLOOOYIKEA) KO TEAOG ELPLAAMOT) KOl GUCKELAGTAL.

Oocov apopd 6To UGIKOYNULKE YOPAKTNPLGTIKA TOV GVYKEKPLUEVOL Kpacstov To PH tov ivan
3,5, n mePlekTIKOTNTA TOL 68 aAKoOA Kupaivetat kovtd oto 11% vol, otn yevon opoldlel otovg
AELKOVC 0IvOVG, £XEl PPOVTMOEIS VOTEG KLPIMG E0TEPIO0EDMV Kt epPipetan oe Beprokpacio
pikpotepn tov 12 °C. Mnopel va dwtnpndel yioo méveo amd dekaoyt® HVEG €POCOV
amodnkevetan oe ENpo, dpocepd mepParriov. [TmAieitol € TAV® Ao EIKOCITEVTE YDPES, LETAED
TV omoimv kot N EAAGSa Kot ot katavalmtég pmopovv vo to mpoundedoviol gite oamd
CLYKEKPLLEVES KAPeC glte Emeita amd NAEKTPOVIKN Tapayyela oty Tiun tepinov tov 12€. To
KOWO GT0(0G GOUPOVO HE TOLG TAPUY®YOUS Tov eivar véor 18-20 etv ®otdG0 £)oLV
TOPOATNPNCEL TAOG TO UEYOADTEPO HEPOG TMOV TOANCEDV TOVG, COUPMVO HE EPEVVEG, OPOPA
avOpoTovg Nhikiag 25-45 ot omoiot dev ivan TakTiKol KatavaAwtég oiveov. Tovilovv poiota

TG elval €va Kpaot To 0moio 1 T0 ayamds 1 To HoEls.

dvoikd o1 vrdlomol TG Propnyaviag avtEdpacay ETKOAOVUEVOL TOG UE Ao T vopobesio
€QOCOV YiveTal ypnon TPOGHETOV GLOTUTIKMV (YPOCTIKMV) TEPAY TOV CLGTATIKOV TOV SV
TOV GTOPLADV TO GLYKEKPYEVO TTPOTOV dev umopet va kodeitat oivog aAid aAkooAovyo Toto.
Q61660, 01 KOTOVOAOTES TO Yvopilovy kot To amokadobv umie kpaci. Onmg kot vo ovopaotel

TPOKELTOL TAVTMG Y10l EVOL KOVOTOUO TPOTOV.
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KE®AAAIO 3°: MEGQOAOAOTIA — EPEYNA

3.1 Xkomog épevvag

2KOTOG NG Tapovoag Epguvag Ntav va fpebovv ot mpodiopiotikoi Tapdyovieg (Rnong tov
UTAE KPOO1OV, €VOC VEOL KOLVOTOUOVL TPOIOVTOg Tov dgv givarl gupltepo YvmoTO GTO
KOTOVOAWMTIKO KOO, KOl ETOUEVMG YOPOKTNPIOTIKE TOL OpOPOVV GTNV eUmopios Kot TNV
Tpo®dONnon tov KabdS Kot 1 ekpaigvon ™G Tpobvpiog TANPOUNG TV KOTAVOAMTMV Y10 TO €V

AOY® TTPOToV.

3.2 M£0000¢ 610106100 EPOTNUATOLOYIOV, GVAAOYNG OEOOUEVAOV KUL GUVEVTEVEE®MV

H pébodoc m omoio ypnowomomOnke dote vo ekpotevbdel - mpobupio TANPOUNG TV
KOTOVOAMTOV Y100 TO UIAe Kpooi ftav avth| tng evogyduevng amotipunong (Contigent Valuation-
CV) ka1 T0 «HéEG0» TOL YPNCYOTOMONKE Y10 TNV OTOCTOOT TG GLYKEKPILEVIC TANPOPOPIaG
Ntav pio KApTo TANPOUOV LE 0EK0 EMAOYES TILOV MGTE Vo, LITdpyEL EmAoYN. H cvykekpyuévn
1EB0S0G YPNOLOTONONKE APYIKA Y10l EPEVVEC GYETIKA LLE TIC CLYKOVWVIES Kot TO TEPPAAAOV
®otH60 TAEoV amotelel epyareio Kot TV avBpdTV TG Propmyoviog Tpo@itmy Kot ToTmv gite
Y10, VTOOETIKA TPOTIOVTA TO OTTOTNL dEV LIAPYOLV OKOUA GTNV ayopd eite Yo véa. To petovékTnpd
™¢ ovppova e tov Stachtiaris (2012), eivat 61t o1 Kataval®tég deV £Y0VV GNUAVTIKO KIvITpo
MOTE VO, ONAMOOLVV EIMKPIVA TIG TPOTIUNGELS TOVG. Emopuévmg, vmdpyet mhvia o kivduvog og
TETOLEG EPEVVEG O1 KATAVAAMTES VO L1 SNADGCOVY 00 TO TOL B EKOVOY GE TPOLYLATIKEG GLVOTKES
LLE GUVETELD GE QVTEG TIG TEPUTTAGELS VO 0modidetan vrepasio ota mpoidvta mov eetdlovral.
Avtictoyo, T0 HEGO YL TOV TPOCIOPICUO TOV Topaydviov (NTnong nNiav epOTNCELS
TOALOTADV ETAOYDV KaB®G Kot TPOTAGELS OTIS OTO1EG 01 GUUUETEYOVTES ONA®VAY TO Bobud

CLUPOVING N SLPOVING TOVC.

Ot ovppetéyovieg emAéyOnkav pe Pdon v amdny toyoio deryHOToANYio. Kol 0 GUVOAMKOG
ap1Buds tovg givar N=150 (46.67% dvtpeg kot 53,33% yuvaikeg). H £épguva mpaypotomombnke
oT1G ZEPPES (TOCOGTO GLUUETOYNG OTNV Epevva 26,7%) Kot 6TV ATTIKN (TOGOGTO GLUUUETOYNS
oV épevva 73,3%) oe dtdotnua déka efoopadmv. ITo cuyKekpléva 01 GUUUETEXOVTES TNG
Attucng mpoépyovtay omd TG eENg meproyés: Adnva, Néa Zpopvn, Arydrem, Xolapyods, Ayia
[Mapaockevn kot Kopomni. Ta onueio épevvag frav 600, GoOTEP LAPKET KO KOAPETEPLEG/ UTOP LE
okomd va Ppebdel av vapyet dapopomoinon tng tpobupiog TANpoUNG dtav mTpdkettal yio pio
TUTTIKNY OYOPA L0 OLAANG KoL Y10 OTAT) KOTAVAA®GT VOGS TOTNPLOV. ZOUP®VA LE 0VTO, AOTOV,
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VIPYAY KOl VO EPMTNUATOAOYLO TAL OTTOI0 OVGLACTIKA S1OUPOPOTOONKAV GTO TOGA OV EiYE

N KdOe KAPTU TANPOUNG.

Oocov apopd 610 1010 TO EPMTNUATOAOY10, GYESAGTNKE UETA OO UEAETT) TOV TAPAYOVTIWV TOV
emnpealovv ™ {Ron kot v Tpobupic TANpOUNG o€ mapduola ayadd. Apyikd, vapye pio
EPMOTNON KAEIGTOV TUTOV, GTNV OMOoia 0 KAOE EpMTMUEVOG KANONKE Vo amovTioet av yvopilet

T1 elvan To pmhe kpaoi kabdg etvar £va vEo akOp TPOidV TNV ayopd.

AxoAoVBwg ot cuppetéyovteg EAemay 600 EIKOVES TOV UTAE KPOGLOV.

[Tapaiinia, Tovg d6ONKav o1 e&Ng mAnpoeopiec:

To umhie Kpool mpoépyetar amd OIVOTOOIUES TOKIAIES AEDKMV KOl KOKKIVOV GTOQVLAIOV UE
Tavtéypovy mpoobiky twv putikay ypwotikov iNdigo, n omoio elayetoan omd to vt satis
tinctoria xkou avBorxvavivyg, n omoio Ppicketar 610 PAOLO TV GTOPLAIOY KAOWDS Ko piog un
Ocpruoixng ylokovikng ovoiog. H mepiektikotyro. tov oc aikodl givar 11,5% kou koatatdooetal
aTHY KaTNYyopio. TV Oposepmv, Aevkwv oivav. Ilpoteiviuevor covovoouoi ue to umle kpaoi ival
0 6obot, Ta NAChOS ue yovakaudle, n kapumovipa kor 0 Karviorog colouds. Ot KOTOVaLwTEG
UTOPODY vo. TO TPounBevtody amd eCe101KeDUEVES KOPES ] e NAEKTPOVIKN TTopayyelio.

21 GuvEYELD, VIMPYOY dVO OKOUN EPMTNOELS KAELGTOV TOTTOL €K TV 0moimVv 1 pia oyxetildtav
LE TO OV EVOLAPEPOVTOL LETA TNV TANPOPOPN O VAL TO dOKIUACOoVV, gite TO Yvdplov gite Oyt
KaBmOG Kol ov yeVIKG Katovoldvouv kpaoi. ANEcmG HeTh Empeme va €MAELEOLV GE OVO
EPMOTNOE TOAMOTANG EMAOYNG TN GLYVOTNTO KOl TNV TOGOTNTO KOTAVAAMGNG KPOGLOV.
‘Enerra, vapye pia televtaio epdtnon kAelotoh THTOL 1 0TTOiN TOVG POTOVCE OV TIGTELOVY
TOG 1 ETAOYN KEKAEKTMOVY KPOCIOV KATOOEIKVOEL KOPOG Kol O1KOVOLIKT evpdapeta. Emdpevo
Bfrina Nty N avayvoon ToV KEYWEV®Y TOV TPONYOUVTOV TG KAPTH TANPoOU®V. Ta Kelpeva avtd
(cheap talks kou consequentiality script) otoyevovv ot peimwon g VIoOeTIKNAG puepoinyiog
(hypothetical bias) tov epotdpevOv AdY® TG GLUUETOYNG TOVG GTHV £pEVVa KOOMG Kol TOV
BepnTikov ™G VITOPabPOL CAAG KOl GTNV OVCLAGTIKY] TOVG TAPOTPLVGT VO, OTAVINGOLV LE
guKpivela S10TL Ol AAVTINGCELG TOV HEAAOVTIKA EVOEYETOAL VO TOVG KEMNPEAGOLVY KO TV TO.
akoAovoa:

200TTEP NAPKET

YrobOéote on elote oe éva KoTdoTHUO. OTTOD TWAOVVTOL OAKOOAODYO. TOTG KOI TPOKEITOL VO.
ayopaocete Eva euplaiouévo kpaoi twv 750 ml rov mpotiudre oty Tyun v 8€. 2o idio onucio,
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Ppioketor kor 10 umie kpooi. Iloca emmAéov ypnuoto Oa divote yio. vo. OmOKTHOETE TO
OVYKEKPIUEVO TPOIOV;

H epartnon avty eivou vwobetikn kot de Oo. ypelooTel vo TANPMOGETE TTNY TPOYUATIKOTHTO, KOTOLO
OGO Y10, VO, 0YOPATETE TO UTAE Kpaol. Qotoco, Exel O10maT@Oel TWS 01 KATAVOLWTES ATOVTODY
OL0POPETIKG. O€ Lo VTOOETIKN EPATNON GYETIKG. UE TNV TEPOBVUIO. TANPOUNS TOVS VIO, EVO. TPOIOV.
2VYKEKPLUEVO, PAIVETOL VO, ONAWVOLY Tw¢ Oo. Katéfoiayv TOAD ueyoivtepa mood amo owTd IO
eivar ovtag o1oteBeiuévor va dwoovy.  Avto ovufaivel Exe1dn oty TPOYUATIKOTHTO. CKEPTOVTOL
TS QVTA TO. EMTAEOV YPHUOTO. ODOLATTIKG. «Qa1aloviary yio. T GUYKEKPIUEVH] ayopa. o€ Papog
KAmo10¢ GAANG. ZoVvermg, otov n epatnon givair vwobetiky, o1 avBpwmmol Teivovy Vo, vTEPPAAOVY
Kol va. onlwvoov mold ueyoldtepo. mood. lia t owaoty owalaywyn s épevvag, Ba oog
TOPaKaA0DOO. VO OmOVTHOETE TO 0AnOIvo emimiéov mooo 10 omolo &lote diotelfeiuévor vao.
TANpTETE KO TO 0TOI0 OTNY TPAYUATIKOTHTO 08 Oa Tov miéov orobéoiuo yio Kamolo. aiin
oyopa.

Télog, Ba nbecla vo oag eviuepwow mwws ta omoteléouoto ™ épevovog Bo tebodv oty
O100ea1UOTITO. TOPOYW YDV, EUTOPOV KAODS KOl TOD EDPOTENPOV KOIVOD KOL COVETWS EVOEYETOL VO,
EMNPECOODVY TIG ATOPATELS TOVS YIO. TOPOYWYH KO O1GHETN TOD UTAE KPOAGLOD.

Ectwatoplo

Yrobéate o1 elote oe évo eoTiaToplo/umop Kai TPOKELTAL VO, TOPAYYEILETE EVOL TOTHPL KPOOT TNV
) v €. O oepPiopog oog TPOTEIVEL VO, JOKIUATETE EVO, TOTHPL Umie kpool. Tlooa emimléov
xpruozo. Qo oivote yio Eva ToTHPI UTAE Kpa.aiov o€ ayéon e o ovufatiko, H epartnon avty ivau
vrobetixn ka1 o€ o, YpELOTTEL VO TANPOOETE GTNY TPOYUATIKOTHTO. KATOLO TOTO VIO, VO, AYOPATETE
10 umie Kpooi. Qo1éco, Exel O1OmOTWOE] TWS 01 KATOVOAWTES ATOVTODV O10YOPETIKG. OE U0,
vrobeTiKy EpOTHON TYETIKG UE TNV TPOBVUIN, TANPWUNG TOVS Y10, EVO. TPOIOY. LVYKEKPLUEVO.
poivetor vo onlavovy Tws Oa kotéfolay moAd ueyoldtepa mooa amd ovTe WOV EIVOL OVIWS
oratebeluévor vo, 0waovy. Avto aoufaivel EXEION TNV TPOYUOTIKOTHTO. OKEPTOVIOL TS ODTE T
EMT A0V ypHuato. ovolaotikd «Gvaidloviary yia. T GUYKEKPIUEVH 0yopa. 0 PApog KATo10G
0AANG. 2overwg, otov 1 epatnon gival vrobeTiK, 01 avOpwWTOL TEIVOVY VO DTTEPPALOVY Kal Vo
onAwvovy wold ueyoadvtepo moad. I'ia ) owoty dialaywyn e épevvag, Qo oog maparxalodoa
VO, OTTOVTHOETE TO 0ANGIVO ETITAEOV TOGO TO OTOI0 ElTTE OLATEDELUEVOL VOL TANPOCETE KAl TO OTOI0
oty mpoayuoTikotnTa o¢ Qo oy mAéov drabéaiio yio kamoio AN ayopd.

Télog, Bo nbcio va oog evnuepwow wwg ta omoteAéouoto s épevvog Ba tebodv oty
o100eaiudTTO. TOPOYWYOV, EUTOPOV KOODS KOl TOD EDPOTEPOV KOIVOD KOl GUVETTWS EVOEYETAL VO,
ETNPECTOVY TIG ATOPAOELS TOVS VIO TOPOAYWY KO 01600n TOV UTAE KPOGLOD.

*H emidoyn TV TV avagopas oto. ToPoTav® KEILEVO. EYIVE DOTEPA OTO EPEVVA GTHY GYOPC. KO OVOLOGTIKG OVOTOPIOTO. EVOL
LETO OPO TIUMY.

Kotoémv, ot cuvevtebkteg €npene va emALEOVY amd TV KAPTO TANPOU®V TO TOGO TO 0TOi0
elvar dratefetévol vo TANPOGOVY MGTE VO ATOKTHGOLV TO UWITOVKAAL 1) TO TOTHPL UTAE KPAGLOV.
H emhoyn tov Tipdv &ywve pe Péon to yeyovog Tmg 1 péytotn emaoyn nrov 1o 80% g péong
TIUNG TOANOTG Yo TV KAOe mepinTmon Kot 1 EAGYLOTN ETAOYN NTAV 1] UNOEVIKT]. ZOUOOVOL LLE
T TOPOTAVED CUUTANPOONKAV Kot 01 VTOAOUTEG EMAOYES.

23



20VTEP NAPKET

KAPTA MAHPQMON XE €
1. 0 6. 3,21-4,00
2. 0,01-0,80 7. 4,01-4,80
3. 0,81-1,60 8. 4,81-5,60
4, 1,61-2,40 9. 5,61-6,40
5. 2,41-3,20 10. >6,40

Ectiatopio

KAPTA NAHPQMON XE €
1. 0 6. 2,01-2,50
2. 0,01-0,50 7. 2,51-3,00
3. 0,51-1,00 8. 3,01-3,50
4, 1,01-1,50 9. 3,51-4,00
5. 1,51-2,00 10. >4,01

Endpevn epdmon Ntav xatd 16co Bewpohv 0Tt pmopel vo VTETEGAV GE GPAALON GTNV ETAOYN
TOVG AOY® TNG UM TPOYLOTIKNAG XPNHOTIKNG ovTAAAAYTS. AVTO TO dNAvay dStaAéyovTag o amod
TIC TEVTE EMAOYEG TTOL £lyav 6T 014Be0M TOVG.

To de0TEpO PEPOG TOL epTNUOTOLOYIOV TTepleAdpPave pio epdTNOT GTNV OoMole EMPENE VoL
KATOTAEOLY  O14QOpOVE TOPAyovVIES, Ol Omoiol TPOEKLYAV VOTEPO amd EPELVA  TNG
Bproypapiag, mov emnpedlovy TV ETAOYY TOLG OTOV TPOKELTAL V. Ayopdoovy pio LaAn
Kpaci, 000 EPOTNGELS TOALUTANG TAOYNG GYETIKA e TO PEPOG KOt TNV TEPIGTACT) GTNV OTOia,
B0 TPOTOVGAV VO KATAVOADGOVV TO UTAE Kpaoi kaBdg kot pia oelpd dekaéll Tpotdoemy oTig
omoieg onueiovay 1o Badbud cvpemviag Tovg 1 dSE®VIing TOVg Kol o1 omoieg oyeTloTaV TG0
HE TO UmAE Kpaoi 6GO Kot e TOVS 0IvOovg YEVIKA.

To tpito Ko teEAevTAio PEPOS MTAV TA SNUOYPUPIKE YOPOKTINPIOTIKA TOVG, ONAMOT TO GVLAO
TOVG, TO NMKIOKO TOVG YKPOLT, TO EMIMESO EKTAIOEVONG TOVG, TO LEAT TOL VOIKOKLPLOD TOVG
KOl 1] OIKOVOLUKT] TOVG KATAGTAOT) OGTE VO YIVOUV Ol OTapOiTITES GLUGYETICEL.
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KE®AAAIO 4°: IEPITPA®IKH ANAAYXIH

H cvAhoyn tov dedopévov tponAbe amd éva cuvolikd detypa N=150 ek twv omoimv 10 46,67%
ntav avipeg evod 1o 53,33% Mrtav yvvaikes, Toug unves loviAo wg Oxtafpro tov 2018. H
ouvévtevEn EAafe yopa oe dVO TOAELS, TIG LEPPEG Kat TNV ABNVA [LE TOGOGTA GUUUETOYXNG
26,67% ot 73,33% avtiotoyo. O péocog 6pog duapkelag g cvvevieuéng nrav mepimov 13

Aemtd. O1 nAKieg TOV GUUUETEXOVTOV POIVOVTOL GTO TOPUKATM Oy POLLLLLOL:

Kartavoun epwTWHEVWY HE BAon To NAIKIGKS TOUS YKPOUTT
67%

I 158-25 I 26-35
36-45 I 46-55
I 56 Kka avw

Awbypappa 1.1: Katavoun epotodpeveov pe BAor to nAMKLOKO TOLG YKPOLT

Yvykekpyéva 1o 57,33% avikel 610 TPMOTO NAKIIKO YKpoLT dnAadn otig nAkieg 18-25, 1o
29,33% o710 dehTEPO Kt EMOUEVOS OTIG NAkieg 26-35, 10 6% oTo Tpito Ko 6TIg NAkieg 36-45,
10 6,67% 0710 TéTAPTO KO 0TI NAKieg 46-55 Kot téhog o 0,67% 010 TEAEVTALO KOl GTIG NAIKIES
56 ka1 tavw. To peyaddTePO TOCOGTO TOV GLUUETEXOVTIMV GUVETMG TPOEPYETOL OO TO TPADTO

KOl TO OEVTEPO YKPOLTL.
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ETritredo ekTTaideuong CUPHETEXOVTWY
0.67% B0 67%

{ — MExm dnpomd _ Mupvong
} _ Auketo i eEarafpo yupvaoo _ Amrogormog/gomnmc 1EK
| - ATToQomog/gonniic AEVTES ATIO@OMNOGPONNTC MEraTUNGKON ABOXTOPIKOU

Awdypoppa 1.2: Erninedo ekmaidevong cvppeteyxdvimv

AVOQOpPIKA [LE TO EMIMEDO EKTAIOEVONG TOV GUUUETEXOVI®V TTapotnpeital tws to 0,67% Exet
OAOKANpOGEL POvo T0 dnpotikd, 1o 0,67% to yvuvéoio, to 15,33% 10 Adkewo N e&atdélo
yopvéoio, 1o 9,33% eivar amoégottog/eormrtig IEK, to 61,33% sivar amd@otrtog/portnrig
AEUTEI ot téhoc 10 12,67% elvor omd@O1TOoc/@o1tnTNG HETONTUYLOKOV/SO0KTOPLKOD.

SZOUTEPAGUATIK(, Ol TEPIGGOTEPOL CLUUETEXOVTEG QOLTOVV 1 £xovVv amopottioet amd AEI/TEL

Zuyxvernra Gplei‘.logl) HEAWYV ava VOIKOKUPIO

100

zuyvornia
60 80

40

20

3
an——

3 4 5 6 7 8
APIBUGE HEAWY avd VOIKOKUPIG

Iotéypoppa 1.1: Xvyvotra apBuod peA®v avd volkokvpld
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O péoog 6pog atopwv omd ta omoia amotereital KaOe votkokvpld sivon mepinov 4 dropa. ITo
ocvykekpipéva 1o 4% MAmoe g To VOIKokupld tov amotereitor and 2 dropa, To 18% and 3
dropa, to 69,33% kot peyarvtepo mocootd amd 4 dropa, o 12% amd 5 dropa, to 2% amnd 6

dropo ko poMg 1o 0,67% and 7 dropa.

OIKOVOUIKI KATAOTAON CUHHETEXOVTWY

7%

B MoAU kakd B Kaxn

B <arw ané o pérpio I Mérpia

B Navw amé To PETPIo KaAn
MoAU KaAn

Awdypoppa 1.3: Owovoutkn KatdoTooT CUUUETEYOVTIDV

Q¢ TPOS TNV OIKOVOULKT TOLG KATAGTUGT, Ol GUUUETEXOVTEG KANONKAY Vo eMAEEOVY GE oL
amd TS ENTO KOTNYOPieg avKouy pe PAom TO YeYOVOg TMG TO KOTA KEQOANV aKoOAPIoTO
dwbéopo eilodomua otnv EAddda eivor 12.000€. Mg Bdon avtd, to 0,67% yapoaktmpilet tnv
OIKOVOUIKT] TOV KOTAGTOGCT TOAD KOKY|, T0 6,67% kaxn, 10 8,67% kdt®m ond 10 pérplo, 1o
55,33% pétpra, 10 16,67% mave amd 1o pétpro, 1o 8,67% wain ko to 3,33% moAD waAr.
ZOUTEPACUATIKA TO Oty Katd HEco Opo, SNAMVEL TG 1 OIKOVOLLIKNY TOL Katdotaon sivat

pétpia.

Zyetikd pe to av yvopilovv Tt gival To PmAe Kpaoi 0l GUUUETEYOVTEG OMAVINGAY GE TOGOGTO
28,67% mwg yvopilovv kot o 71,33% mwg o yvmpilovv, yeyovog mov delyvel 6ti 10 pmhe Kpooi
dev givar akopa yvootd oto vpd Kowo. I[HapdAinia, to 96,67% dMiwoe twg eivorl mepiepyo
va SOKILACEL TO pUmAe Kpaoi eved 1o 3,33% Oyt. Axdun, to 95,33% eine nog Katavaidvel kKpaot

evd 10 4,67% oyt Téhog, OTAV 01 GUUUETEYOVTEG POTHOMNKAY Y10, TO OV TGTEVOVV TG 1) ETAOYT
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«EKAEKTAOV» 0lvOV KOTASEIKVOEL KDPOG KOl OIKOVOLIKT gvupdpeta, o 70% dNlwoe mwg 6vimg

T0 moTevEL eV 10 30% Oyt

MooooTiaia ouxvoeTnTa KaravaAwong oivou

38
34
1"
| I .
. |
wothhos & Smive Mgy E vesbPbouibe  Misimwe 33 prodcBtopile Mivuwd 24 o

0 » 13 ey Ava
ZuxvotnTa KatavaAwaong oivou (Ot QOPES)

Noooo1d (%)
20 30 40

10

.......... ooiy B8opdde

Iotéypappa 1.2: Tlocootiaio cuyvotnTa KOTAVAA®GNS 0lvoy

Ao To TapAMAVW LOTOYPAUA PaiveTal TWG 0 HECOC OPOC CUXVOTNTAC KATOVAAWONE 0lvou
elval mepimouv 1 popa tn Bdopada (LEcog 6pog 2,68). TuyKekpLUEva HOALG To 10% SnAwoe
WG KATAVOAWVEL oivo kKaBoAou 1 onavia, to 34% pia pe dUo GopEg To pnRva, To 38% uia
dopa tn Boopada, to 14% U0 pe Tpelg dopEC TN BSopada kat POALG To 4% TapamAvw amo
6V0 pe tpelg popég tn Bdouada.

MoodéTtnTa kKaravaAwong oivou (%)

40

32 67

3067

30

MNoooo16 (%)
20

0 wevzac yme ) wrTamevT Merems 13 wwreme s Niarse @ warapciioeste  Mirmec 3-) warmpo ocuste Nevu vve 5] g Slocote

Moadémra karavalwong oivou (o€ TTorrpia)

Iotéypappa 1.3: Tlocootiaio TocHTNTO KOTOVAANOGONG OLVOL
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AT T0 GUYKEKPUEVO 1GTOHYPOULLN TOPATNPOVLLE T®G TO 8,67% KaTOVOAMDVEL 01VO GE TOCOHTNTO
pikpoTEPN 0d Eval TOTNPL TO pNval, To 32,67% mepinov Eva pe Vo Totnpia To punva, to 16,67%
nepimov €va motnpt ™ Poopdda, to 30,67% mepimov dvo pe tpio motpla T Poopdda Kot TO
11,33% mopandve and dvo pe tpia motipla ) Pdoudda. Q6td660, 0 HEGOS OPOS TOGOTNTOG
Katavilwong otvov etva tepinov £va motnpt T Poopdda.

IMivaxag 1.1: Méoot 6pot kKatdraing oe pBivovsa celpd eMAEYUEVOV TAPAYOVTIOV TOVG
0moiovg AapPdvouy VITOYN Ol KATAVIAWMTES OTAV TTNYOIVOLV VO 0yOPAGOLV
pia e1éAn otvov.

Variable Obs Mean Std. Dev Min Max
Fevon 150 2,77 1,80 1 10
Apwpa 150 4,49 1,97 1 10
Xpwua 150 4,58 2,57 1 10
Bpapeia/molotnta 150 5,03 2,70 1 10
Twun 150 4,14 2,63 1 10
Mepiotaon 150 4,34 2,60 1 10
MiototnTa o papKa 150 6,66 2,19 1 10
Xwpa mpoghevong 150 7,89 2,25 1 10
Mow\ia otaduAiwy 150 7,20 2,34 1 10
MAnpodopieg eTIKETAC 150 7,85 2,19 1 10
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ZOUQOVO e TOVG HEGOVG OPOVG TMV YOPUKTNPIOTIKMOV GUUTEPAIVOVLE TMG 1) KATATAEN TV

TOPAYOVTOV TOVS OTO10VE Ol KATOVOAMTEG AauPdvouy vTdyn KaTd TNV ayopd oivov givol M

edng:
1. Tedon 6. BpoPeio/mordtra
2. Twn 7. Ihotdommto oty papko
3. Ilepiotaon 8. TlowiMa octapuimdv
4. Apopa 9. TITAnpogopieg etikétag
5. Xpopo 10. Xopa mpoérevong

[Mapatmpolpe TS 01 KATAVOA®TES Katd TV tpdeon ayopds piog eraing oivov Aappdvovy mg
ONUOVTIKOTEPO YOPAKTNPIOTIKO Tn YELOT, 1 Omoio €lval KoL TO HOVO OPYUVOANTTIKO
YOPOKTINPIOTIKO TO OMOI0 OKEPTOVTOL TPV TNV TIUN 1 omolo €pYETon OeVTEPN, UE OUECMG
emopevn v mepictacn. AKoAovBovv to dALa VO OPYOVOANTTIKA YOPAKTNPIGTIK(, TO AP
KoL TO YpOUa. APECOG ETOUEVO APOUKTNPIOTIKO KOl APKETE TPOG T KATW GTNV Katdtaln, otV
gkt 0éom kar v £Pdoun, ot KOTaVOA®OTEG ONAMCAV TMG OKEPTOVTOL To BpaPeio/tn yevikn
To10TNTO TOL EKAGTOTE OIVOL KOl TNV MGTOTNTO OTN WAPKO OVTIGTOL(O. XTN GULVEXEL,
KATETOEAY TV TOKIAIDL TOV GTAPUVAIDOV TO. OTTO{0. OLVOTOLOVVTOL, TIG TANPOPOPIES OV TOVG

TAPEXOVTAL GTNV ETIKETO EVA TN AyOTEPT ONpaGia SIvouV TNV YOPO TPOELELGNG TOV OIVOUL.

MéEpog 10 oTTol0 01 KaravaAwTEg 8a BidAeyav yia va TTiouV T0 JTTAE Kpaol

B 1o ominpévoc M Zvo omin pe mapéa
B : wine bar B : bar
B Zcclub e eOTIATOPIO

Awdypoppa 1.4 Aneicoévion Tov mov Ho TPOTIHOVGAV Ol KATAVOAWMTES VO TLOVV TO
UmAe Kpooi
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Ao 10 TOPATAVED SIAYPOUUIO POIVETOL TG TO PEYOADTEPO TOGOCTO TWV GUUUETEYOVI®V, TO
48%, 10 0010 CLUTITTEL KOl UE TO LEGO OPO, TPOTILA VO, KATOVOADOEL Urhe Kpaci og Wine bar
Kdti To omoio potdlet Kot o AoYKO OGOV TpoOKeLTaL Vi Eva «e&gldtkevpévor Kpaoi. To 28%
TPOTIUE VO TO KOTOVOAMGEL 6TO OTITL [e Topéa evd o 4% o010 omitt povog/n. ‘Eva emiong
OYETIKA LeYAAO TOGOGTO, TO 16%, Ba TpOoTILOVOE VAL TO KATOVOAMGEL GE KATO0 £0Tlatdptlo. To
5,33% dnAwoe g Ba o Katavalwve yevikd og bar kot poig o 0,67% 0o didkeye to club yuo

KOTOVAAWON UTAE KPOGLOV.

MNeploTaon amy orrola Ba TTPOTIPOUOAY O TUPHETEXOVTEG VA KATAVAAWOOUY TO UTTAE Kpaol

B 5 uycivipwon pe gihoug P s pia oikoyevelakn TrepiaTaon
I i« evivTTwolaopo/Na TRARNEW Ta BALuaTA B :c via vk TrepioTaon
2 € pia armrAi £obo _ > € éva emionpo yeopa/beitvo

Awdypappa 1.5 Anewcovion nepiotaonc oty onoia 0o TPOTILOVCAY Ol KOTOUVOAMTES
VO TOLV TO UTTAE KPOGi

Me PBdon 1o mopamdve Odypoppo  TOPATNPOVUE TOS TO HEYOADTEPO TOGOGTO TMOV
oLUUETEYOVT®V, 29,33%, TPOTILOVY VO KATOVOAMDGOLY TO UTAE KPAGL GTO OMiTL [E TOPEQ.
AxoAro0Bmg, t0 24% mpoTid pa €01KY| mepioTacn ya to pmie kpaoi eved to 18,67% 0Oa 1o
katavéilove og pia andn €€0do. To 14,67% cine mog Bo To £Kave ylo VoL EVIVTOGCIAGEL TOVG
YOp® Tov/va Tpafnéet ta PAépata kot to 11,33% Ba mpotipovcoe kKdmolo emionpo yevpo/deinvo.

Téhog, povo 1o 2% emnélele KAMO10 OIKOYEVELOKT| TEPIGTOON.

211 GLVEYELD Ol GUUUETEYOVTEG KANONKAV VO omavTioovy 6 pia 6e1pd amd dekoéll EpmTNOELG

oMoV £lyav TN SLVOTOTNTA VO, GLUEMVIGOLY 1] VO SULPO®VNGOLV HE KAOBE TpdTao HECH HLOG
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nevtafaduog KAipokog 6mov 1o 1 dgiyvel amdAvT dapmvia Kot To 5 amdAVT GVUE®Via. XToV

TOPAKATO TivoKo eoiveTon 0 HEGOC OPOC TMV ATAVINGEMV.

Mivaxag 1.2: Tleptrypapixn avaAvon copeoviog 1 dlapoviag pe pio Gelpd TpoTacE®Y

VELEL]S (0] .13 Mean Std. Dev Min Max
gllindicator 150 3,87 0,86 2 5
gllknowledge 150 2,43 0,96 1 5
gllwtbenc 150 3,41 1,04 1 5
gllwtbcurious 150 3,94 0,91 1 5
gllimage 150 2,23 1,20 1 5
gllspain 150 2,07 1,01 1 5
gllinflab 150 2,61 1,04 1 5
gllbrand 150 2,28 1,08 1 5
glifood 150 2,54 1,11 1 5
gllwhite 150 3,82 0,93 1 5
gqllgift 150 4,26 0,84 1 5
gllaward 150 3,54 1,07 1 5
gllloyalty 150 2,64 1,09 1 5
gllcurenc 150 3,54 0,89 1 5
glifinewine 150 3,27 1,28 1 5
glllookinfo 150 2,86 1,10 1 5

gllindicator: Ot katavalm®TEG EVOIAPEPOVTOL Y10, TO OEIKTN TOLOTNTOG/ TIUNG Y1 TO UAAE KPAGT.

gllknowledge: Ot Tep1oGOTEPOL GLUPOVOVV TMC BEV EYOVV OPKETEG YVAOELS YEVIKA Y10, TOV

oivo.

gllwtbenc: Yrdpyet duyoyvouio oto deiypa yio to av Oa ayopalav to umhe kpaoci Hotepa oo

TaPATPLVGT TOV YOP® TOVG.

gllwtbcurious: Qot6G0, VIAPYEL CLUPOVIO GTOVE KUTAVOAMTEG GYETIKA pe TV Tpobeon

ayopag UITAe KPOGL00 oo TEPLEPYELD.

gllimage: H mieoymoeio tov deiyuatog dwapmvel ott Oa aydpale 10 umhe Kpaoi yio vo

cuppdAdrel oty eikdva Tov (image).

gllspain: Eniong e Ba ayopalav mboavotato To Umke Kool ETEDN 1 YOPA TOPAYDYNG TOV

gtvon 1 lomavia.

gllinflab: Zyetikd pe v npodbdeon ayopds Tov UIAe KPAGLoD av TOPoLGiole EXAPKELN OTIG

TANPOPOPIES ETIKETAG, TO ey 00TE CLUEDOVNGE 0VTE OLAPDVNOE.

gllbrand: Ag 8o ayopalov to pmie Kpaci amAd kot povo emeldn Oa yvopilov and mpv 10

ovopa g etapiog Tapaymyng tov (brand).
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glifood: To deiypa 0OTe GLUPOVNOE OVTE SLOPDOVNOE OTL EVOLAPEPETAL Y10, TOVG YEVGTIKOVG

GLVOLACUOVE TTOL TALPLALOVV GTO UTAE KPOGL.

gliwhite: Yrdpyet tdon yio ayopd tov umhe kpaolov e&attiog e YEVOTIKAG TOL OUOIOTNTAG

LE TOVG AgLK0VS 0lvoug.
gllgift: Yrdpyet mpdOeon yio ayopd Tov pumrle Kpooiov g ddpo.

gllaward: I'io ayopd yevikd evog oivov, To deiyua dnAmoe Tmg Oa TpounbevdTay EDKOAOTEPO.

évav oivo o omoiog &xel BpaPevtel.

gllloyalty: H motémra ot papka (brand loyalty) de dnuovpyei ovte Oetikn ovte apvntikn
EMPPON.

gllcurenc: Kotd v avolfitnon oayopdc evog véov oivov d€yovtal cLoTAceElS amd Tov

nepiyvpod Tovg N doKIUALOVV VEOVS 01voVG Otd TEPLEPYELQL.

glifinewine: H ab&non tov eilo0dnpatog tov deiypotog katd 10% ovte ennpedlet ovte oyl tnv

TAOM Y10 O KEKAEKTOVG» 0{VOLG.

glllookinfo: Tnv idwa emppon (ovte emnpedlel obte Ox1) €YOoVV Kl Ol TANPOPOPIES TNG

ETIKETOG KOTd TNV avalTnomn ayopds vog vEOL oivov.

ZUUTEPACUATIKA, Ol KOTOVOAWMTES EVOLNPEPOVTAL Y10 TO OEIKTN TOWOTNTOC/TYUNG YIol TO UTAE
kpaci. EmmAéov, vrapyet mpobupia ek HEPOLG Tov SelyHATOG VO TO 0yOPACEL OO TEPIEPYELDL
kaBmg emiong kot emeldn £yl TNV TANPoPopia 0Tt LOldlel GTOVG dPOGEPOVS, AEVLKOVG OIVOUG.
Axoun, vdpyel Lo TIo Yo oayopd ToOL GLYKEKPLEVOL KPOGLOU oV TPOTacT dmpov. ['evikd,
®otHG0, 0TaY avalntd £vav véo oivo yia vo mpoundevtel to delypa dNAce Tmg evolapépeTal
Y. T0 av 0 oivog €xel amoktnoet Ppafeia evd mapdiinia emnpedletal omd GLOTAGELS TOV
KOWV®OVIKOD TTEPTYLPOL Kol TPOPaivel € ayopEc AOY® TEPIEPYELNC. AVTIOETMS, TO ATOTEAECUATO
£dei&av, g M yopa Topoy®yng kabmg kat n etapio mapoywyng (brand) aAld kot 1 copfoin
otV ewdva (image) mov pmopel vo SNUIOVPYNOEL 1| KOTOVAA®GOT GUYKEKPIUEVOD OiVOV, OEV
elvar mapdyovteg mov AAUPAVOLY VITOYT TOVS YO TNV AYOPd UTAE KPAGLOU KOl TNV €V YEVEL

avalntnon ayopdg evog véov oivov.
Avaeopikd pe ) péom mpobupio TANpOUNG Yo To UTAE Kpaoi, mapoatnpndnkav ta eENG:

e Koapia dtapopomoinon g mpog tn péomn mpobupio TANPOUNG aVAUESH GTIC dVO TOAELG
(2,8€ 1660 Y100 ABMva 660 Ko Yo ZEPPEC).
e Q¢ mpog To PUAO, TOPATNPNONKE TG 01 AVTPES EKONAMGAV LEYAAVTEPT] LEST) TpoBupia

Tanpoung (3€) oe oyéon He TV avTicTolyn TOV YuvaIK®OV (2,5€). Xuvenmg, ot AvTpeg
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elvar dloteBeptévol vo dMCOVY TEPLGGOTEPO YPNLUOTO Y10 TO WTAE KPOGT amd TG
YOVOUKEC.

H péon mpobopio mAnpoung 6tov mpdKeTon va, oyopacsovy Lol AN Withe Kpaotoh amd
T0 60VmEP PAPKET drapoppmdnke ota 3,4€. H avtictoyn pnéon mpobupio TAnpoung yio
€vo, TOTNPL UTAE KPOolov o€ eotiatoplo NTav 2,13€. Xvykpitikd, ©ctdc0, 1 péom
Tpobupio TANP®UNG G€ E6TIATOPLO, TAPOAO TOV TO TOGH ElvaL LIKPOTEPO Y10l TO TOTHPL,
elvatl pdAdov peyoddtepn OOV apopd e ToTNPL Kol OYL G€ PLAAN OTOS GTO GOVTEP
UAPKET LOAOVOTL 1] O10pOpd 6T HéEo Tpobupio TANpoUNG cov Toco givon poig 1,27€.
Téhog, t0 peyoAVtepo mocootd (42 %) Ppiokel Alyo mbavo va vmepéfore otnv
mpobupia TANpOUNS Tov, T0 32,67% KaBdhov mBavd, to 12% ov1e mBavo ovte aniBovo

Kot poAg o 10,67 % mbavo kot 2,67 % eEapeticd mbovod avticTorya.
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KE®AAAIO 5°: OIKONOMETPIKH ANAAYXH

H owovopetpikn avdivon, o Tpocsdloptopoc g tpobupiog mAnpoung kabng kot 1 e&aymyn
TOV KAUmOADV (tnong tOco Y. To coOmMEP HAPKET OGO KOl YL TO €0TIOTOPLO,
TPOYUOTOTOONKE LE TO OTOTIOTIKO TTPpOYypoppa Stata. Ot petafAntég mov ypnoyomotdnkoy
Ntav ocvveyels Kol TOOTIKEG €V OTOL MTOV OVOYKOIO Ol TOOTIKEG UETATPATNKAYV GCE
yevdouetaPAntés. Apyikd, eEnydn pia yevikn eElowon mpobopiog TANpoUNIG Yoo TO UTAE
Kpaoi, aveEaptNTMG TOL ONUEIOL GTO OTMO10 CLUTANP®ONKE TO EPOTNUOTOADYIO EVD OTN
ocuvéyela Ppédnkav Eexwplotd ot e€loMoELg oV TEPLYpdovy TV Tpobupios TANPOUNG Yo,

€0TLOTOPLO KO Yoo 6ovTEP HapkeT Kabmg Kot 1 kébe kapumvin {tnong.
I'evikij eicwaon

IMivaxkag 2.1 ZVvvoro yevdopetafAntdv yevikng eElcwong

Gender @®uAo, Avtpag=0 & Muvaika=1
Age2 HAklako ykpoum, 26-35=1 & aAho=0
Age3 HAwWLoKO ykpouT, 36-45=1 & aA\o=0
Aged HAklako ykpoum, 46-55=1 & aAho=0
Age5 HAWKLOKO yKpouTt, 56 Kal mavw=1 & aAAo=0
Region Meploxn ocuumAnpwaong epwtnuatoloyiou, 2éppec=0 & ABnva=1
Prestige H emhoyr) ekAekTWV olvwy SelXVEL KUPOG Kal OLKOVOLKT eupapela, Nai=0 & Oxi=1
Education2 Eninedo eknaidevong, Nfupvacto=1 & aAlo=0
Education3 Eninedo eknaidevong, AUkelo 1 e¢ata&lo yupuvaoio=1 & aAlo=0
Education4 Eninedo eknaidevong, Anddottog/dortntrg IEK=1 & aAlo=0
Education5 Eninedo eknaidevong, Anodottoc/dortntng AEI/TEI=1 & dAAo=0
Education6 I?nins&o eknaidevong, Anodoitog/doltntig Metamtuytakol/Adaktopikol=1 &
AaAA0=0
Income2 Owovopikn katdotoon, Kakn=1 & aAAo=0
Income3 Owkovopikn katdotoon, Katw amno to pétplo=1 & dAo=0
Incomed Owkovopikn katdaotaoh, Métpla=1 & aAAo=0
Income5 Owovopikn katdotoon, Navw amno to pétplo=1 & dAlo=0
Income6 Owkovopkn katdaotoon, KaAn=1 & aAAo=0
Income?7 Owkovopikn katdotaon, MoAv kaAn=1 & aAAo=0
Curious Meplépyeta va Katavalwoouv/SoKIpdoouv to UimAe kpaoi, Nai=0 & Oyi=1
Consumption KatavaAwon kpaotou, Nai=0 & Oxi=1
Qlifood2 Ayopad pmAe kpaoloU yia ortotovénmote cuvduouo payntou, Atadwvw=1 & aAlo=0
Q11food3 Ayopad uz'[?\s Kp(’IOLOL') yla ortotovénmote cuvbuaouo payntol, OUTe cupPwWVw olTe
Stadwvw=1 & aAAo=0
Qlifood4 Ayopd pimAe kpaoloU yla onolovdnnote cuvduacuo ¢ayntou, Zupdpwvw=1 & dAlo=0
Ayopa pmAe kpaoloU yia omolovdnimnote cuvduacud ¢ayntol, Zupdwvw moAv=1 &
Qlifood5 AaAAo=0
Restaurant MéEpog cupmApwong epwtnpatoloyiou, Eotlatoplo=0 & Zoumep papket=1
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Ot yevdopetaPAnTéc ot omoieg ypnoomomOnkay ot yevikn e€icwon npodupiog TAnpouUnG,

QaivovTal GTOV TOPOKATO TIVOKOL:

Ot petapintég Agel, Educationl, Incomel dev copmepineOnkav 610 VLITOSEYO Yo VO
amo@evyOel 10 TPOPANUA TNG TEAEWNG TOAV-GLYYpapkodTTOG. ETtmAéov, ypnoiponomOnke Kot
N ovveyng petaPintiy Family mov dsiyver tov aptbpd peldv To0v vOlKokvploh Tov KABE

epotOuevoL. Tehkd, n popen g e&icmwong Nrav 1 akdAovon:

WTP = bo + bi*gender + b2*age2 + bs*age3 + ba*age4 + bs*age5 + be*region + b7*prestige
+ bs*education2 + bo*education3 + bio*education4 + bii*education5 + biz*education6 +
bis*income2 + bisincome3 + bisincome4 + bisincome5 + bizincome6 + bisincome7 +
bisfamily + bzocurious + bziconsumption + bz2ql1food2 + b23qllfood3 + bzsqllfood4 +
b2sqllfood5 + basrestaurant

IMivaxag 2.2 AmoteAéopato TaAVOpOUNoNG

MetaBAnteg Coef. Std. Err. z P> Izl
Restaurant 1,55%* 0,29 5,27 0,00
Gender -0,90* 0,31 -2,93 0,00
Region 0,19 0,36 0,52 0,60
Prestige -0,23 0,33 -0,71 0,49
Family -0,02 0,21 -0,12 0,90
Curious -0,80 0,84 -0,96 0,34
Consumption 0,36 0,70 0,52 0,61
Age
Age2 -0,81* 0,37 -2,20 0,02
Age3 -0,72 0,68 -1,05 0,30
Aged -0,55 0,73 -0,75 0,45
Age5 -2,22 1,76 -1,27 0,20
Education
Education2 -0,45 458,67 0,00 0,10
Education3 -9,28 324,33 -0,03 0,10
Education4 -10,40 324,33 -0,03 0,98
Education5 -10,04 324,33 -0,03 0,98
Education6 -9,34 324,33 -0,03 0,98
Income
Income2 -0,14 1,90 -0,07 0,94
Income3 -0,57 1,78 -0,32 0,75
Income4 -0,55 1,76 -0,31 0,75
Income5 -0,11 1,82 -0,06 0,95
Income6 0,07 1,84 0,04 0,97
Income?7 1,94 1,97 0,99 0,32
Qlifood
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Qil1food2 ‘ -0,45 0,44 -1,02 0,31
Qil1food3 ‘ 0,16 0,43 0,37 0,71
Qlifood4 ‘ 0,18 0,49 0,37 0,71
Qi11food5 ‘ 1,00 0,80 1,25 0,21

Inuetoon: Ot petafintéc pe tov (*) etvor oTatiotikd onpavtikés og eninedo onpavtikotntag 0=0,05.

Me Bdon ta mopandve copmepaivovpe to eENG:

1.

3.

6.

10.

[Ma kaBe éva mopamdve LEAOS GTO VOIKOKLPLO, 1| TpoBupio TANPOUNG LEIDOVETOL KOTA
22 hemtd tov € (apvnTIKN CLOYETION).

Ot yovaikeg €xovv katd 90 Aemtd Tov € pikpoOTEPN TPoBupio TANPOUNG YO TO UTAE
Kpaoi oe Gyéon He Tovg AvTpeg.

Oocot Ba epodialovtay 1o pmie Kpaot amd covmep LAPKET NTOV SaTeBEUEVOL VAL ODGOVV
1,55 € neprocotepa oe oyéomn pe 66ovg Ba o ayopalav 6e Eva EGTIOTOPIO.

Ot ovppetéyovteg otnv ABnva Nrav TpdOuvpol va tAnpocovv 22 Aertd tov € mopardve
G€ 00T LLE TOVS OVTIGTOL(OVG TOV ZEPPAV.

Exeivol o1 omoiot SNAmcav Tmg dev glval mepiepyot va SOKIUAGOVV/KOTOVOADGOVY TO
umie kpaci Exovv pkpdtepn mpobupio TANpoUNS and 6covg dev etvat, Katd 88 Aemtd
tov € (apvNnTIKY] GLOYETION).

Ol T NAKIOKA YKPOUTT OElyvouV va £X0VV OPVNTIKY] CLGYETION HE TNV Tpobupia
TANPOUNG Kol GUVETMOGS B0l TAP@VAY AYOTEPO YPTLOTO GE GYECT) LE TOVS EPMTMIEVOVS
niwiog 18-25. MdaMota 1 dtapopd e Tovg 56 kot mive éptace to 2,22 €.

To 110 @aivetonr va cvpPaivel kot pe v yevdopeTafAnt g eknaidevong émov ot
TIHEG TOV EKTYLMDUEV CUVTEAECTAOV EIVOIL OPKETE PEYAAES, LLE TOVG POITNTEG/ ATOPOITOVG
1660 IEK 600 kar AEI/TEI va gpoaviCovv stapopd 10,4 ko 10,04 € o oyéon pe 66ovg
€YOVV OTAGEL LEYPL TO ONUOTIKO.

ZYETIKO PE TNV OWKOVOUIKT KOTAGTOON, LIAPYEL Kol mOAL apvnTikny oxéon. H povn
dlpopomoinon Ppioketor 6e d60VG MAMGOV TOC £YOLV KOAN KOl TOAAN KOAN
OIKOVOUIKY] KOTAoTOoN Kot ot omoiot eivan mpohupotl vo tinpwdcovy 0,07 kot 1,94 €
TAPOTAV® ad OGOVG £XOVV TOAD KOKT) OIKOVOULKY| KATACTOGC).

YyeTkd pe v yevdopetafAnti tov prestige, paivetar g 6cot de Bewpodv TmG M
EMAOYY] EKAEKTAOV 0IVOV KOTAOEIKVIEL KDPOG KOl OTKOVOLUIKT) EVUAPELD £YOVV LIKPOTEPT
nmpobupia kata 0,23 €.

Téhog, 6601 GLUEMVOVV ALY OKOLO KOl 0VTO1 TOV 0VTE GUUEMVOVY 0VTE SAUPWVOLV
g Ba aydpalov 10 prie Kpaoi Yoo omolovonmote cuvovacud eayntod gpeavifovv
peyaAvtepr mpobopio TANPOUNS amd OGOVE dP®VOHY TOAD VD OGOl SLPOVOLYV
£€YOVV OPVNTIKT GLGYETION LE OGOVE LOPMOVOVV TOAD.
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Eéicwon Ectiatopiov
H teAucn popon g e€lowong eotiotopiov gival 1 akdAovon:

WTP = bo + bi*gender + b2*age2 + bs*age3 + ba*age4 + bs*region + be*prestige +
b7*education2 + bs*education3 + bo*education4 + bio*education5 + bii*education6 +
bi2*income2 + baisincome3 + buincome4 + bisincome5 + bisincome6 + bizincome7 +
bisfamily + biscurious + bzoconsumption + b2iqlifood2 + bz2qllfood3 + b2sqlifood4 +
b24q11food5

IMivaxag 2.3 Anoteléopato Talvopounong

MetapAntég Coef. Std. Err. z P> Izl
Gender -0,94* 0,27 -3,44 0,00
Region 0,46 0,32 0,14 0,89
Prestige -0,44 0,28 -1,59 0,11

Age
Age2 0,44 0,33 1,32 0,19
Age3 0,59 0,86 0,68 0,49
Aged -1,30* 0,61 -2,13 0,03
Income
Income2 1,90 1,30 1,47 0,14
Income3 0,62 1,13 0,55 0,58
Incomed 1,04 1,08 0,96 0,34
Income5 1,07 1,14 0,94 0,35
Incomeb 1,66 1,17 1,42 0,16
Income?7 3,89%* 1,37 2,84 0,00
Education

Education2 0,16 225,43 0,00 1,00

Education3 -5,41 159,40 -0,03 0,97

Education4 -5,84 159,40 -0,04 0,97

Education5 -6,77 159,40 -0,04 0,97

Education6 -6,08 159,40 -0,04 0,97
Family 0,21 0,17 1,26 0,21
Curious -0,33* 0,84 -2,76 0,00

Consumption -0,32 0,57 -0,56 0,58
Qlifood
Qlifood2 -0,95* 0,38 -2,50 0,01
Qlifood3 -0,77* 0,35 -2,22 0,03
Ql1ifood4 -0,20 0,39 -0,51 0,61
Ql1ifood5 0,06 1,03 0,06 0,96

Inueioon: Ot petafintéc pe tov (*) elvol oTaTioTikd onpovTikés og eninedo onuavtikotntog a=0,05.
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ZOUQOVa e TOV TOPOTAvVe Tivako BAETOVIE TOG:

1.

8.

Ot yuvaikeg €govv pkpOTEPT TPoOupio TANPOUNG GE OYEOT LE TOVS AVTPES Kotd 94
Aentd tov €.

[No kéBe éva mapondve péAog 6To VOIKoKvPLd, 1 Tpobupic TANPOUNG HEIOVETOL KOTA
21 Aemtd tov € (apvnTIKY CLOYETION).

Ot ovppetéyovteg otnv ABnva Nrav Tpdbvpol va TAnpocovv 46 Aentd tov € mopamave
G€ OG0T LLE TOVG AVTIGTOL(OVG TV ZEPPAV.

Exeivot o1 omoiot SNAmwcav Tmg dev elvar mepiepyot va SOKIULAGOLV/KOTAVOADGOVY TO
umie kpaoci Exovv pkpoteprn mpobupio TAnpoung and dcovg gival, katd 33 Aentd tov
€ (apyntiKn| GuoyETION).

Ta nAkiokd ykpoovrm 2 kot 3, dnAadn 26-35 kot 36-45, éxovv peyaivtepn mpobopio
TANPOUNG o€ oyéomn pe to ykpovr 1 (18-25) ko 5 (56 ko mhvw) xotd 0,44 ko 0,59 €
AVTICTOIYMG VM 01 GLUUETEXOVTEG 46-55 €xovv pikpoTepn mpobupia katdl,30 €.

v yevdopeTafAnT g ekmaidevong OAeg ot kotnyopieg gaivetor vo gpeaviCovv
OPVNTIKY] GUOYETION GE GYECT] LE OCOLV EXOVV PTAGEL HEYPL TO dNUOTIKO. MAMoTa ot
OPVNTIKEG TIHEG TOV EKTIUADOUEV OCULVTEAECTAOV &lval OpKeETE UEYOAES, ME TOLG
eoumtég/amopoitovg 1000 AEI/TEI 600 wor Metamtuyiokod/AdaKToptkod va
eppaviCouv dwpopd 6,77 ka1 6,08 € oe oyxéon pe OcoVG Exovv ETACEL PEYPL TO
onuotkd. Mia ehagpid Betikn mpobupia mAnpoung epeaviovv povo 0cot Exovv
0AOKANpOGEL Kot TO Yopvdaoto, 0,16 €.

ZYETIKA L€ TNV OKOVOULKY] KATAGTOGT), VILAPYEL BTN oYéon e exkeivoug Tov €yovv
ONAMCEL KOKN OIKOVOLIKN KaTAoTaoN va givatl tpoBupot va ddcovv 1,90 € tepiocodtepa
o€ oYéomn He avTovg IOV ONAMGAV TOAD KaKY|, TOVS KaT® and to pétpro 0,62 €, tovg
pérpa 1,04 €, toug mave ond to pétpro 1,07 €, toug kaAn 1,66 € kot toug oA Ko
va epgaviCovv tn peyaivtepn tpobupia 3,89 €.

Oocot supemvovy ToAd g Ba aydpalav 10 UTAE KPAoi Yot OTO0VONTOTE GLVOLOCUO
QoyNTov, gtvat ot povot mov gpeaviCovy Betikn oyéon pe v tpodupio TANpOUNG £0TM
Kol apeAntéa, 0,06€ evd 6Aol ot LTOAOITOL £YOVV APVNTIKY] GLGYETION UE OGOVG
SL0LP®VOVV TOAD.

Exeivol o1 omoiot dev kotavardvovy kpaci 6mwg elvar Aoykd dgiyvovv va Exovv
OPVNTIKT CLGYETION G€ Gxéom Ue v mpobupio TANP®UNAG Kot o GLYKEKPLULEV Ba

£dwvav 32 Aemtd Tov € AMyoTtepa GLYKPITIKE LlE OGOV KOTAVAADVOLV.
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10. Téhog, to id10 Qaiverol va cupPaivel katl pe tnv yevdopetaPinty tov prestige, otnv
omoio Tapatnpeiton Twg 6Go1 08 Be®POVV TMG 1 EMAOYN EKAEKTOV 0IVOV KOTAOEIKVIEL

KOPOG KOl OIKOVOLUKT EVUAPELL EYOVV LKPpOTEPT Tpobupia katd 0,44 €.

Eéicwon covmep uopret
H e&lowon tov codmep papket etvar n akdAovOn:

WTP = WTP = bo + bi*gender + b2*age2 + bs*age3 + bs*age4 + bs*age5 + bs*region +
b7*prestige + bs*education4 + bo*education5 + bio*education6 + bizincome3 + bizincome4 +
bisincome5 + bisincome6 + bisincome7 + bisfamily + bizcurious + bisconsumption +
bi9qllfood2 + b2ogqllfood3 + b21gllfood4 + b22qllifood5

IMivakag 2.4 Anoteléopato Tolvopounong

MetapAnteg Coef. Std. Err. z P> Izl
Gender -0,83 0,50 -1,68 0,09
Region -0,08 0,56 -0,15 0,88
Prestige -0,48 0,55 -0,87 0,38
Family -0,41 0,37 -1,12 0,26
Curious -0,81 1,30 0,94 0,35

Consumption 1,24 1,31 0,94 0,35

Age
Age2 -2,03* 0,56 -3,61 0,00
Age3 -1,17 0,91 -1,29 0,20
Aged 0,79 1,39 0,57 0,57
Age5 -2,28 2,07 -1,10 0,27
Education
Education4 -2,11%* 0,97 -2,18 0,03
Education5 -0,57 0,72 -0,79 0,43
Education6 0,13 0,98 0,13 0,89
Income
Income3 -0,71 1,23 -0,58 0,56
Income4 -1,07 0,96 -1,12 0,26
Income5 0,13 1,11 0,12 0,91
Incomeb -0,33 1,27 -0,26 0,80
Income?7 0,72 1,54 0,47 0,64
Qlifood
Ql1ifood2 0,57 0,73 0,77 0,44
Qlifood3 1,72* 0,74 2,33 0,02
Qlifood4 0,83 0,83 1,00 0,32
Ql1ifood5 2,73* 1,04 2,62 0,00

Inueioon: Ot petafintéc pe tov (*) etvon otatiotikd onpoviikés oe eninedo onuavrikdémrog a=0,05.
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Daiverar Aowdv mog:

1.

10.

Ot yuvaikeg kot A mapovotdlovy pikpotepn mpobupio TANP®UNG omd TOvS Avipeg
kota 0,83 €.

H pn mepiépysio va SoKIUAGOUY 01 GUUUETEXOVTEG TO UTTAE Kpaoi oyetiletal apvnrtikd
Ue To mocd mov givor Tpodbupot va dwcovv katd 0,81 €.

Ot ovppetéyovieg otnv AdMva frav tpoddopot va dwcovv 0,08 € Ayotepa oe oyéon pe
TOVG ZEPPOiovg.

Mo kaBe mpochHeTo PEAOC GTO VOIKOKVPLO TMV EPMOTMOUEVOV 1 Tpodupio. TANPOUNG
pewwveton kotd 0,41€.

EmmAéov, mapoatmpeitor mog 6cor 0c Oewpodv mwg M emMAOYN EKAEKTOV Oivev
KATOOEIKVDEL KDPOG KOl OLKOVOLLKT] ELHAPELR £XOVV LukpdTEPT TpoBuuia katd 0,48 €.
Ooot dev kKatavaldvouy yevikd kpaci MMAmcav Tog ival tpdduvpot va ddcovv 1,24 €
TAPOTAVE® Yol TNV oyopd QLIANG UTAE KPOAGLOL amd TO GOVTEP UAPKET GE GYECT LE
060VG Katavahdvovy. Avtd umopet va opsiheton mbavadg oto 0Tt T0 avrtipetonilovv
ooV po «Eeyoplotn» ayopd Kot iomg my. TpodTacT S0pov.

AvoQopiKd e To MAKIKE YKPOLT Topatnpeitol Tmg ta 2, 3 Kot 5, dnAadn ot 26-35,
36-45 Ko 56 ko Tave, Ba £dtvay Aydtepa ypnuata oe oxéon pe toug 18-25 katd 2,03
€, 1,17 € xou 2,28 € avtiotoiymg evd 660t aviiKovy 610 YKpourt 46-55 Ba £dwvav 0,79 €
TEPLGGOTEPQL.

Q¢ Tpog TNV EKTOLdELON, Ta ATOTEAEGHATO £dE1EAV OTL O amOPottov/@ottntég IEK ko
TEI/AEI £govv apvnTikn cuoy£Tion e 0G0VG LE TA YKPOLT OV £XOVV OAOKANPADGEL TO
dNUoTIKG, TO Yuuvdcto kot To Avkewo N eEatd&io yopvaoto 2,11 € kar 0,57 € eved oot
glvar  outntéc/amopotrtor Metomtuylakov/Adaktoptkod £yovv i TOAD  puKpn
peyaAvtept mpobovpio katd 0,13 €.

ZYAETIKA LE TNV EIGOONUATIKY] KATAGTOGT Ol £XOVTEG KATM OO HETPLO, LETPLOL KO KOAT)
katdotoaon Oa £dwvav Aydtepa yprnata, 0,71 €, 1,07 € kan 0,33 €, o oyéon pe T0Vg
KOKT Kot TOAD KoK €V OGOl YOPUKTNPIGOV TNV KOTAGTAGT TOVG MG TOAD KoAn Oa
&dwvav 0,72 € mapoamive.

Té\og, otV mpdTOCT CLUPOVING 1] SPOVING CYETIKA [LE TV 0lyOPE TOL UTAE KPOGLOV
Y10, OTTOLOVONTTOTE GLVIVAGHSO PaYNTOV 6601 SraPmvovHV givar TpdBvot va ddcovv 0,72
€, 6001 0VTE GLUE®VOLV 0VTE dlapmvovv 1,72 €, dcot cupemvovy 0,83 € kot 6ot

GLUEMVOHV TTOAD 2,73 € mapardve e oYEoN e OGOVE O10P®VOVV TOAD.

Znuetwon 2: Exe1dn dev vmapyovy Topotnpioeis yia Kamoleg NAKIOKES KOTHYOPIES 1 KAl KOTOLES KOTHYOPIES
EKTOLOEVONG, O€ YPHOYOTOINONKAY 01 UETAPINTES ODTES TOOO GTO DTOJELYUO TOV ETTIOTOPIOD OO0 KO TOV GOVTED

UGPKET
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5.1 E€ayoyn kapaviov Optnong

Me v 0AOKANP®OOT) TOV TEPTYPOPIKMV Kol OIKOVOUETPIKAOV OVOAVGEMY, KATESTH duvaTo Vo
e€ayBovv ot kapmvreg (NoNG TO60 Yo T0 €0TLHTOPLO OGO Kol Yo TO GOVTEP UAPKET Kol

OVLGLOGTIKA OVOTTOPIOTOVY TN OY£0T HETOED TIUNG KOl LEPLOTOV ayopds Y1 TO UTAG KPOoi.

KapTruAn {ATNONG YA TO ITTAE KPOOT O€ ECTIATOPIO
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'Mapiﬁlo uvopc’ig

Avdypoappa 1.1 Kopmdin mmong yua 1o pmie kpaci o €6T10TOPLO

Ao TV TOPATOVEO KOUTOAT TOPOTNPOVLE TOS OV TO UTAE Kpooi ToAnbel oe eoTlaTOPLO GE
plo péon tyn, ota 4 €, Bo KataEépel vo, KOADWEL HOVo €vo TOAD uKkpd pepidlo ayopdg.
Avtifétomg, Yo va eEacpaticbel 60Tt TovAdyiotov To 50% ™G ayopds Ba mhpel To puwhe kKpooi
GTO £6TIOTOP1O, 1 TN TOV Ba Enpene va dStopopembel Kovtd ota 7,29 € (5€ pésog dpog Tiung

TOTNPLOV GE £0TIOTOPLO 12,29€ 1 SIAUEGOG COUPDVOL LLE TO, ATOTEAECLLOTAL).
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KaptruAn {ATNONG YIa TO MTTAE KpaAoi g& COUTTEP MAPKET
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'Mepiﬁlo uyopc’ig

Abypappa 1.2 Kopmoin {fmmong yio to pmhe kpooi 6e Goumep LApPKET

H tun pe Pdon to dbypoppa 1.2 dote va eEacpaiiobel 01t TovAdyloTOoV T0 GO HEPidLO
ayopdc o mpounbevtel omd 0 codmep uapket to umhe kpaoi givor 11.33 € (8€ pécog dpog

TING PLIANG 6T0 covmEP HAPKET +3,33€ S1aUEG0G COUP®VO LE TOL ATOTEAEGLOTO).

KE®AAAIO 6%: *ZYMIIEPAXMATA — IIPOTAXEIX

AVTIKEIPEVO NG £PEVVOC NTAV TO UTAE KPOGT Kol GUYKEKPIUEVA 1 OlEPELVTOT TNG Tpobupiag
TANPOUNG KOl Ol TPOGOIOPIGTIKOL TAPAYOVTES ATOOOYNS TOV. XMUELOVETOL TOG OVTIGTOYM
HEeAETN dev €xel INUOCIEVTEL OVTE GE EVPOTAIKO 0VTE 0 TAYKOGHIO EMMEO TPOPOUVDS AOY®

NG «VEOTNTOCH TOV TPOIOVTOG.

Yvvoyilovtog 0o peAetnOnkov Topomdve, Topatnpeitol Tmg OToV 0 KOTOVOAMTAG TYoivel
va mpounBevtel pio AN olvov ta KOPLOL YOPAKTNPIGTIKA OV AopBdvel vIOYY Tov gival N
YELO, 1 TN, 1] TEPIGTAGT], TO APMLLO KOL TO YPOLLOL LLE T CLYKEKPLULEVT] GELPA KOl GTT) GLVEYELN

OTO10ONTOTE AALO YOPOKTNPLOTIKO.
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Emumiéov, ocvykekpéva to Tt givar to pmie kpaci Ntov yvootd uoévo oto 28,67% tov
detyportog. Qo1d60, 01 GUUUETEYOVTEG ONA®oay TTmg Ba to dokipalov amd meplEpyeln Kabmg
Kol €mEWN TANpoopnOnNKav Ot potdlel pe tovg Aevkolvg dpocepols oivovg. Eilvarl axoun
TPOBuLOL VO TO ayopAcouLY MG dMPO EVM TOLTOYPOVO EVOLAPEPOVIOL KoL Yol TO OEIKTN
TOLOTNTAG/TUNG. Oa TPOTIODGAV VO TO KATAVOADGOLY G€ KAmolo Wine bar 1| oto omitt pe

TopEL.

Avagopwcd pe tn péomn mpobupio TANPOUNG, To amoteAéopata €050V TMG OEV VLIAPYEL
oNUAVTIKY dlopopd avdpeso otic 2 Tohelg mov gpguviinkayv. Eniong, ot dvipeg pdvnke mwg
B E0vav TEPIOCHTEPO YPNLUATO GE GYECT LLE TIG YUVOIKES EVED GLYKPLTIKA TO 0G0 TO 0moio Oa.
OEBETAV 01 EPOTAOUEVOL V1oL AYyOPd OO TO GOVTEP LAPKET NTAV UEYUAVTEPO GE GYEOT LE TO

€0TLOTOP10.

ZVYKEKPLUEVO Y10, TO £6TLATOPLO BPEBnKe TG 01 KHP1ot TP AyovTES OV £MNPEELOVV OTLLOVTIKA
v mpoBupio TANpouUNg eival To 1660 KoL 1) EKTAIOELOT, LE TO HEGO OpO TOV TPOGHETOL
0G0V oL Ha d1€BeTav va SapopedveTal ota 2,25 €. AvticTolya, yio Ty ayopd amd 10 covmep
UAPKET CNUOVTIKT EMLOPOCT POIVETOL VO AGKOVV 1] KATOVOAWDGT 01VOL YEVIKE, 1) EKTTAIOELOT),
N NAio kaBmg Kot 0 cuvoLAcHOG LE OTOLOOMTOTE PAYNTO, He pHéon mpobupio TAnpoung 3,59

€ napomdveo amwd T HEST TIUY TOV GOVTEP LAPKET.

Onoc avapépOnie OUOS KoL G€ TPONYOVUEVO KEPAANLO AOY® TOL UIKPOV OelypaTog Kabmg Kot
g EMAEWYNG OVAAOY®V EPYACLOV 6TO £EETALOUEVO TPOTOV, KpiveTal avaykaio 6to HEALOV va.
Yivel eKTEVESTEPT £pELVA OPOV TPOKELTAL Y10 EVAL EVILAPEPOV KOl TPOTOTOPLHKO TPOTOV TOV

GLUVEXDC KOTOKTA VEEC OYOPEG,.
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ITAPAPTHMA

EPOQTHMATOAOI'TO

Hpepopnvia: Qpaévapéng_ @

[eproyn:

1. T'vopiete Tt givar to pumhe kpaoi; Non 1 Oy T

To pmke xkpaoci mpoépyeTor omd OWVOTOMGILEG TOKIAMEG AEVKMV KOl KOKKIV®OV GTAPUAIDV LLE
TV TOYPOVN TPOGONKN TOV LTIKGOV YpwoTikdVv indigo, n oroia e&dyetar and to eutd lsatis
tinctoria kot avboxvovivng, n onoia Ppicketar 6T0 PAOLO T®V GTAPLMGOV KaOMOG Kot piog un
Beppuidtknc  yAvkavtikng ovoiag. H mepektikdmra tov oe ohkood eivar 11,5% wxon
KOTOTAGGETOL GTNV KATNYOopid TV dpoceEpmdV, Auk®V oivev. IIpotevopevol cuvdvacuotl pe to
umke kpaoi ivorl To 600Gt Ta NACh0S e YOLOKAUOAE, 1) KAPUTOVAPQ KoL 0 KOTTVIGTOS GOLOUOG.
Ot KatavoA®TEG PTOPOLY Vo TO TpounBevtovy amd e&edikevpéveg KAPEG N e NAEKTPOVIKT
moporyyeMoaL.

2. Eiote nepiepyot va dokipdoete/katavalmoete to pmhe kpoot; Now L1 Oy [
3. Katavoldvete kpaoi; Nouw (1 Oy [

4a. T1660 cvyvd KOTOVAADVETE KPAGT;

Ka0éiov 1 Mepimov 1-2 Hepinov 1 popa | epimov 2-3 popég | Mapandve and 2-3
onavia POPES TO PNjva. ™ Poopdoa ™ Poopdoa, @opéc T foopdaoa
1 2 3 4 5

4. ITowa  TOcHTNTO KPAGLOD TOV KOTAVOADVETE;

Avyotepo ané 1 Mepimov 1-2 Hepimov 1 wotpr | Iepimov 2-3 motipro Hopomdve amé 2-3
TOTNPL TO P1VO. | TOTPLO. TO PAjva ™ Poopdoa ™ fooudoa motipro TN fooudda
1 2 3 4 5

5. ITotevete OTL M EMAOYN «EKAEKTMV» KPOGLOV KOTAGEIKVVEL KUPOG KOl OLKOVOLLLKT
gopdpei; Now 1 O [

6. YrobBéote Ot €loTe G€ éva KOTAGTNO OOV TOAOVVTOL AAKOOAOVY O TOTH Kol TPOKELTOL VOl
ayopdoete €va. eLELoApéVo Kpaoi twv 750 ml mov mpotudte oty Ty tev 8€. X10 id10
onuelo, Bpioketan ko 1o umie kpaoi. [Idca emmAéov ypnpata Ho divate yio vo OTOKTGETE TO
GUYKEKPLUEVO TTPOTOV;

H gpomon avt eivor vrobetikn kot o€ Ba ypelaotel vo TANPMOOETE GTNV TPAYUATIKOTNTO
K&mo10 oo Yo va, ayopdoete To Umhe kpaoi. Qo1dc0, £yl domotwhel Twg o1 KATOVOAMTEG
amovToHV SPOPETIKA G€ Uio VTOOETIKT EpOTNON CYETIKA e TNV TpoBupio TANP®UNG TOVS Yo
éva TPoidv. TuyKekpévo paivetot va SNA®VoLY g 8o katéBaiav TOAD PeyaAdTEPO TOCH
amd avTd TOL givon OVIMC OlaTebeEVOL va dOddGovy. AVt cupPaivel ETEdN otV
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TPOAYLOTIKOTNTO GKEPTOVTOL TWG QLT T EXTAEOV YPNUOTO OVCACTIKA «Ouctdlovta yio
GLYKEKPLUEVN ayopd G€ BAPOg KATOl0G GAAANG. ZVVETMG, OTAV 1 EPATNON £lvat LTOBETIKN, Ot
dvBpwmol tetvouv va vepPdAovy Kot vor ONA®VovV TOAD peyoArdtepa mocd. o T 6ot
dwEaywyn g €peguvag, o oag ToPAKOAOVGO VO OTOVTAGETE TO OANOVO eMITAEOV TOGO TO
omoio elote dratefeévol va TANPMOCETE Kol TO OTOI0 GTNV TPAYUATIKOTNTA O o Ty TAEOV
Stbéoo yuo Kamowao GAAN oyopdt.

Téhog, Ba NBerla vo oo evUEPMO® TG TO OMOTEAEGHATO TG £pevvac Ba teBodv otn
SBECIUOTNTO TOPAYOYDV, EUTOP®V KAHDG KOl TOV EVPVTEPOV KOVOD KOl GUVETMG EVOEXETAL
VaL EMNPEAGOLVV TIG OTOPAGELS TOVG Y10l TOPAYMYT| Kol 0140£0M TOV UTAE KPAGLOV.

KAPTA ITAHPQMQN XE €
1. 0 6. 3,21-4,00
2. 0,01-0,80 7. 4,01-4,80
3. 0,81-1,60 8. 4,81-5,60
4. 1,61-2,40 9. 5,61-6,40
S. 2,41-3,20 10. >6,40

7. Ot kotavalmtég Teivouv va vepPaiiovy oyeTikd pe v tpobupia Tovg va ayopdoovv Eva
TPOiOV, OTAV OEV VIAPYEL TPAYUATIKY XPNHUOTIKT «ovTOALoyn». Xe oo Pabud motevete Ot
VIOTECATE GE OAVTO TO GOAALLO GTNV TOPOVGO EPEVLVOL;

Ka06rov Aiyo mOavo Ovte mOBavo II6avo EEmpetikd
mOavo o0TE amifavo mOavo
1 2 3 4 5

8. IMapaxoi®d PBabuoroyeiote oe PBivovsa cepd (amd TO0 GNUOVIIKOTEPO TPOS TO AYOTEPO
ONUAVTIKO) TOVG TTapdyovtes TOVG 0moiovg Aappdvete voOyn dtav Tyaivete va ayopdoete pio
Q18N Kpoot:

I'svon, apoua, ypoua, ppafeio/rorotyra, tiun, nepicracy (m.y. ylopTij, HOVOS GTO GTITI),
TCTOTNTA GE HAPKA, YDPA. TTPOEAEVGNGS, TOIKIAIA CTAPVALOV, TANPOPOPIES ETIKETAS

e wnN e
© 0N o

10.

9. ITov Ba mpotovGATE VO TEITE TO UTAE KPOGT,

A. | Z10 omitt poévog I'. | Xg wine bar E. | Xeclub
B. | Zto omitt pe mapéa A. | Xe bar XT. | Ze eototdplo
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10. X¢g ol mepictoon Ho TPOTIHOVGOTE VO KATAVOADGETE TO UTAE KPOOT,

TEPIOTAON

A. | Zuykévipoon pe I'. | I'o evivtooclacpd/va E. | Xe pio amkin é€060
@iAovg tpafnéom ta PAEpata
B | ¢ pia owkoyevewn | A. | Ze pia 101k mepiotaon | XT. | Xe éva emionuo

YELLLO/OEITVO

11. Mopaxdtem vrEapyel por oepd mpotdoewv 6Tl onoieg {nteiton o Pabudg cvpemviag 1
Swoeoviag cag. [apakaid omavtiote Aopfdvoviag vedymv 6tL 0 apBuog 1 ekepdlel 0
«A0QOV® TOAD», 0 aplOUog 2 10 «Alpmvd», 0 aptdpog 3 to «OVTE GLUPOVD 0VTE HUPOVDY,

0 aplOpoG 4 10 «XZVHPEOVOY KOt 0 aplOUOg S TO «ZVUPOVED TOADY.

Awpovo SUUPOVD
TOAD O\

i. Me evolapépet 0 deiKTNG TOOTNTOC/TIUNG Y10 TO UTAE KPOAOL. 3|4 5

li. | Eyo apketéc yvmoels yeVIKA Y10 TO KPOGi. 2 134 5

ii. | Oa ayopala to pmie kpaci VoTEPO OMO TAPOTPVVGT) TOV 2 |34 5
YOp® LOV.

iv. | Oa ayopala to pmie kpaci omd TePLEPYELL. 2 |3]4 5

V. | Oa aydpalo to pumhe kpooi yioti moted® 0t Bo cupPdiiet 2 |34 5
oty ekova. pov (image).

vi. | Oa aydpalo To pumhe kKpooi eneldn mopayeton oty lomavia. 2 |34 5

vii. | Oa aydpalo To puAe kpaoi av eiye emapkeig TANpopopieg 2 |34 5)
GTNV ETIKETA.

viii. | @a aydpalo To pumhe kKpaoi poévo av nEepa amd TPV To 2 |34 5
dvopa ¢ eTarpeiog Topaymyng tov (brand).

ix. | Oa ayopalo To PTAE KPOGT Y10 OTOLOVONTOTE GLVOLUGO 2 |34 5
Qoyntov.

X. | Oa aydpalo To pumhe Kpaoi emeldn ivat 10104tEPO AALY 2 |34 5
TOVTOYPOVE LOLALEL GTOVG OPOGEPOVS, AEVKOVG 0TVOLC.

xi. | Oa aydpalo To pumhe Kpaoi g 6OPO. 2 |3]4 5

xii. | Oa aydpalo mo evKola Eva KpoGi TO 0moio Exel 2 |34 5
BpaPevtel/drokpBei.

xiii. | Koatd ) dwdwaocio avalntnong ayopds evog Kpacton 2 |34 5
TOPAUEVO TIeTOG 0T papkae/brand mov ayopdlm cuvibwmg.

xiv. | Katd v avalnitnon ayopds evog kpactov ayopalm véa 2 |34 5
Kpao1d amd mepLEPyELd 1 ad GLGTAGELS TOV YOP® LOV.

xv. | Av av&avotav 1o 160U pov 10% Ba otpepduovy og o 2 |34 5
«EKAEKTOVG» 0IVOLC.

xvi. | Katd m dwudwacio avalntnong ayopds evog Kpaotol 2 |34 5
AopBave voy”n TIC TANPOPOPiEg TG ETIKETAG (TPOTAGELS
oepPipicpotoc, GuVOLOCUOG LE PAYNTO KTAT.)
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12. Tloto ivan to gvro oag; Avdpac L1 Tuvaike [

13. & 010 NAKLOKO YKPOLT AVIKETE;

i 18-25
ii. 26-35
iil. 36-45
iv. 46-55
V. 56 kol Thvw

14. Tlow &tvon o eninedo eknaidevong cag;

Méypt dOnpotiKod

IMopvéoio

Avkeo 1 e€atdélo yopvaclo

Iv. | Anogottoc/@ortntig IEK
V. | Amdégortoc/portnmc AEI/ATEI
Vi. | Amogottoc/@ortntig Metamtuytakod/AdaKtoptkon

15. And moca péAN amotedeitor ) okoyéveld cog; |

16. Agdopévov 6t 10 Kotd Kepainv axabdpioto dSwwbéoipo eieddnua oty EALGda eivan
12.000€ g Ba yopaxtnpilote TNV OIKOVOIKT GOG KOTAGTOOM;

oAb kaxn Koxn Karto ané | Métprwo | HHavo amod Ko oAb ko
TO PETPLO T0 PETPLO
1 2 3 4 5 6 7

Qpa MéEng epotuatoroyiov: :
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EPQTHMATOAOI'IO

Huepounvia: Qpaévapng:_ :

[Teproyn:

1. Tvopilete T eivon to pmhe kpaoi; Nou[J Oy

To pmke Kpaci TPOEPYETOL OO OWVOTOMGIUEG TOKIAMEG AEVKMV KOl KOKKIV®V GTAPUAIDV LE
TOVTOYPOVY TPOGHNKN TOV PLTIKOV YpwoTik®V iNdigo,  omoia e&dyetan amd o vto Isatis
tinctoria kou avBokvavivng, n omoia PpiokeTal 6T0 PAOO TOV GTAPLAIOV KOO Kot piog un
Oeppidikng yivkavtikng ovoioc. H meplektikdOmta tov o oAkooA eivar 11,5% wou
KOTOTACOETOL OTNV  Katnyopio. TV Opocep®v, YALKOV Agukmv oivev. Ilpotewvouevol
oLVOVAGOL IE TO UTTAE Kpaoi €ival To 6ovGt, Ta NACh0S pe YOVaKapOLE, 1| KAPUTOVAPQ KOt O
KamvioTdg GOAOUOG. Ot KaTavoA®TES Ltopohv va To Tpounfevtovy amd e&edikevpuéveg KaPeg
N UE NAEKTPOVIKY TToporyyeriaL.

2. Elote mepiepyot va dokipdoete/KoTovoldoeTe To UTAe Kpaot; Not O O ]
3. KotavaAimvere kpaoi; Nouw ] Oy [

4a. 1660 cuyVa Kataval®dVveTe KpOoi;

Ka06iov 1) Iepimov 1-2 Mepimov 1 Mepimov 2-3 Hapomave ané 2-3
onavia POpES TO pfva Qopa ™ Qopéc T Qopéc ™ foopada
Boopndada Boopddoa
1 2 3 4 5

4. ITowa  TOGHTNTO KPAGLOV TOV KATAVUADVETE;

Avyotepo amo 1 Mepimov 1-2 Mepimov 1 Mepimov 2-3 Moaporave and 2-3
TOTNHPL TO PRva TOTNHPLO TO TOTHPL TN ToTHPLY TN TOTHPLY T1)
pfqvo. Boopdda Boopndada Boopndda
1 2 3 4 5

5. ITotebete OTL M EMAOYT KEKAEKTMOVY KPOGUDY KATAOEIKVVEL KOPOGS KOl OIKOVOLLKT EVUAPELD;

Nt [ Op [

6. Ynobéote Ot gloTe G€ £va €GTIOTOPLO/UTOP Kot TPOKELTOL VO TapayYEIAeTE Eva TOTNPL Kpaoi

otV TN tev 5€. O oepPrtdpog cag mpoteivel va SOKILAGETE Eva TOTNPL UAe Kpaot. [1oca
emmAéov ypruoto Ba divate yio éva motnpt umie Kpacwov oe oyéon pe 10 ovuPortkd; H
epMOTNON oLt £ivorl LTOOETIKT KoL O Ba YPELNGTEL VO TANPDCETE GTNV TPAYUATIKOTNTA KATO10
0G0 Y10 VO, 0YOPAGETE TO UTAE Kpaoi. 26TOG0, £xEl O1AMOT®OEl TS 01 KATAVIAMTES ATOVTOHV
OPOPETIKA GE pio. VTOBETIKN €pMTNOTN CGYETIKA pe TV Tpobupios TANPOUNG TOVG Yo €val
TPOIOV. ZVYKEKPIUEVO QOiveTal Vo SNADVOLY Twg Ba katéBoioy TOAD PEYOADTEPA TOGEH OO
avTd Tov givorl dvtmg dratedepévol va
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dmoovv. Avtd cvpfaivel ETEWN OTNV TPAYUATIKOTNTO GKEPTOVIOL TOC QT TO ETIT AEOV
YPNLOTO OLGLUCTIKA «OLG1AlovVTa Yo T1 GLYKEKPIUEVT] ayopd G€ PAPOg KATOLG GAANG.
Yuvendg, 0tav 1 gpmdTNoNn elvar vmobetikn, ot dvBpwmol teitvovv va vrepPfdiovy Ko vo
ONA®VOLY TOAD peyorlvtepa Tocd. ' ) oot dta&aywyn g £pevvag, Ba cag TapaKaAovoa
VO OTOVINGETE TO aANOWVO emmAéov TOcO TO 0moio £ioTe dlaTeDEUEVOL VO TANPMDCETE KOl TO
omoio otV TpaypatikdTnTo 0 B NTav TALoV SbfEéco yio Kamoto GAAN ayopd.

Téhog, Ba NBerla vo oo evUEPMO® TG TO OMOTEAEGHATO TG £pevvac Ba teBodv otn
SBECIUOTNTO TOPAYOYDV, EUTOP®V KAHDG KOl TOV EVPVTEPOV KOVOV KOl GUVETMG EVOEXETAL
VOl EMNPEAGOLVV TIG ATOPACELS TOLG Y10 TOPAY®YT Kol 0140e0m TOV UTAe KPOGL0V.

KAPTA ITAHPQMON XE €
1. 0 6. 2,01-2,50
2. 0,01-0,50 7. 2,51-3,00
3. 0,51-1,00 8. 3,01-3,50
4. 1,01-1,50 9. 3,51-4,00
S. 1,51-2,00 10. >4,01

7. Ot xotavalmtég Teivouv va vepPaiiovy oyeTikd pe v Tpobupia Tovg va ayopacouvv Eva
TPOiOV, OTAV OEV VILAPYEL TPOYUOTIKT XPNUOTIKY] «avToAlayn». Xe oo Pabud motedete Ot
VIOTECATE GE OAVTO TO GOAALLO GTNV TOPOVGO EPEVVOL;

Ka06rov Atyo mOavo Ovte mOavo MOavo EEampeTikd
mTOavo oVt amifavo m0ovo
1 2 3 4 5

8. IMoapaxkoi®d PBabuoroyeiote oe pBivovsa cepd (amd T0 CNUAVIIKOTEPO TPOS TO ALYOTEPO
ONUAVTIKO) TOVG TapdyovTes TOVG 0moiovg AapPdvete voOyN dtav Tyaivete va ayopdoete pio
QLaAN Kpooi:

I'svon, apoua, ypoua, ppafeio/rorotyra, tiun, nepictacy (m.y. yloptij, HOVOS GTO GTITI),
TCTOTNTA GE HAPKA, YDPA. TIPOELEVGNG, TOIKIAIG GTAPVALDV, TANPOPOPIES ETIKETAS

1. 6.
2. 7.
3. 8.
4. 9.
5. 10.
9. ITov Ba mpotovGaTE VO TEITE TO UTAE KPOGT,
A. | Z10 omitt poévog I'. | Xg wine bar E. | Xeclub
B. | Zto omitt pe mapéa A. | e bar XT. | Xe eo0T10TOP1O
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10. e mowa mepiotaon Bo TPOTILOVGATE VO KATOVOADGETE TO UTAE KPUGOT,;

A. | Zuykévipoon pe I'. | T'w evivmoclocpo/va E. | XZe pio amin é€0d0
@iAovg tpafném ta PAEpata

B | Xe pia owkoyevekn| A. | Ze pio €101k epiotoon XT. | Ze éva emionpo
mePioTOoN YELLLO/OEITVO

11. Hopaxdto vrdpyel o celpd Tpotdoemy otTig omoieg Cnteitoan o Pabuog cvpewviog 1
Swoeoviag cag. [apakaid omavtiote Aopfdvoviag vedymv 0tL 0 apBuog 1 ekepdlel T0
«A0QOV® TOAD», 0 aplOUog 2 10 «Alpmvd», 0 aptdpog 3 to «OVTE GLUPOVD 0VTE HUPOVDY,
0 aplOpoG 4 10 «EVHPOVOY Kot 0 aplOUOS S TO «ZVUPOVED TOADY.

Awpo- ZOUOOVOD
0] OV
TOAD

i. Me evdlopépet 0 OIKTNG TOOTNTAG/TIUNG Y10 TO UTAE KPUGT. 1 5

li. |Eyo apketéc yvdGELS YEVIKA Y10, TO KPOOi. 1 5

lii. | Oo ayopalo o prie kpooi HoTEPQ GO TAPOTPLVEN TOV YOP® 1 5
pov.

IV. | Oa ayopala to umhe Kpaoi amd TEPIEPYELQ. 1 5

V. Oa aydpala to purAe kpaoi yiati motev® 0Tt o cuuPdAAel otV 1 3)
gkova pov (image).

vVi. | Oa ayopalo to pmie kpaoi eneldn mopdyetal oty lomavia. 1 3)

Vii. | Oa aydpala to pmie Kpaoi av iye emapkeic TAnpopopieg otnVy 1 5
ETIKETAL.

viii. | @a aydpala o pmAe Kpaoi wovo av Eepa amd TPV TO GVOUA TG 1 5
etarpeiog mapaymyne tov (brand).

iIX. | Oa ayopala to uale KPAGi Y10 0OTOIOVONTOTE GLVIVAUGHO 1 5
Qoyntov.

X. | Oa ayopala To umAe kpoot enedn eival Waitepo aALd 1 5
TOLTOYPOVO, LOLALEL GTOVG OPOTEPOVS, AELKOVS O1VOUG.

Xi. | Oa aydpalo To uTAE Kpaci ®g dMPO. 1 5

Xii. | ®a ayopalao wo edkora Eva Kpaci To omoio Exel fpaPevtei.

xiii. | Katd ) dwodikacio avaljtnong ayopds voc Kpaolon TopUpEVED 1 5
motdc ot udpko/brand tov ayopdlm cuvibmc.

xiv. | Katd v avalnmmon ayopds evog kpaotov ayopdlm véa Kpaoid 1 5
and TEPEPYELN 1} OO GLOTAGELS TV YOP® LLOV.

XV. | Av av&avotav to e166omud pov 10% Ba otpepdpovy o€ mo 1 5
KEKAEKTOVG» O1VOUG.

xvi. | Katd ) dodikacio avalitnong ayopdc evoc kpoaotov Aapupave 1 5

VIOYT TIC TANPOPOPIES TG ETIKETAS (TPOTAGELS GEPPipicpatog,
oLVVOLAGCUOG LE POYNTO KTAT.)
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11. Hoto givor to ¢vro cog; Avdpac [ Tvvaixe [

12. X& mo10 NMKI0KO YKPOUT OVIAKETE;

i. 18-25
ii. 26-35
iii. 36-45
iv. 46-55
V. 56 kol Thvw

13. Tlowo &ivor o eninedo ekmaideLoNG GOg;

i. | Méypt dnuotikd

ii. | Mvuvéolo

iii. | Avkelo 1 e€atdéro yopvaoio

Iv. | Anogottoc/@ortntig IEK

V. | Andéportog/pottntig AEI/ATEI

Vi. | Amogortog/portnmc Metomtuylokod/Adaktoptkon

14. A6 moca péA amoteleiton n owkoyéveld cog;  { }

15. Agdopévov 6t 10 KOoth KeEPoAV axkabdpioto dwbécipo eicdomuoa oty EAAGSa elvan
12.000€ g Ba yopaxtnpilote TNV OIKOVOIKT GOG KOTAGTOON;

oAb kaxn Kaxn Karo and | Métpw | lHave and | Ko IHoA0 ko
70 pPETPLo TO PETPLO
1 2 3 4 5 6 7

Qpa MENG epoTpaTOLOYiOL: :
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gllindicator
gliknowledge
gllwtbenc
gllwtbcurious
gllimage
gllspain
gllinflab

gllbrand

gllfood
gllwhite

gligift
gllaward

gllloyalty

gllcurenc

glifinewine

glllookinfo

Me evlLadépel 0 SelkTnG MOLOTNTAG/TIUAC YL TO UITAE KPAOL.

EXW OPKETEG YVWOELG YEVIKA YLa TOV oivo.

Oa ayopala To UITAE Kpaol UoTepA Ao MAPOTPUVON TwV yUPW LOoU.

Oa ayopala To UITAE KPAOL OO TEPLEPYELQL.

Oa ayopala to UIAE Kpaol ylati motelw otL Ba cuBAMEeL oTNY £lKOVA Hov (image).
Oa ayopala to UTAE Kpaol emeldr) mapayetal otnyv lomavia.

Oa ayopala to WTAE kpaot av eixe emapkeic MAnpodopieg oTNV ETIKETA.

Oa ayopala To WTAE KpAol LOVO av NEEPA aTd TIPLV TO OVOLLA TNG ETALPLAG TTOPAYWYNS
tou (brand).

Oa ayopala to UIAE Kpaoi yla omolovénmote cuvduaouo dayntou.

Oa ayopala to UTAE kpaoi emeldn ivat 1dlaitepo aAAd TAUTOXPOVA LOLATLEL OTOUG
AgukoUG, 5pooepoUC oivoug.

Oa ayopala to UimAe kpaot wg Swpo.

Oa ayopala 1o eUKoAa €vav oivo o omoiog £xeL PpaPeuTtel.

Katd tn Stadikacio avaltnong ayopag evog olvou mapapévw MLoTOC 0T
papka/brand mou ayopalw cuvABwe.

Kata tnv avalntnon ayopdg evog oivou ayopalw VEOUG 0lVOUC oo TIEPLEPYELA 1) ATIO
OUCTAOELG TWV YUPW LOU.

Av aufavotav to e1.008nud pou 10% Ba otpedopouv o€ Tio "ekAektoug" oivoug.

Kata tn Stadikaoia avalitnong oyopag evog oivou AapBavw umodn tig mAnpodopieg
NG ETIKETOW (TPOTACELG 0EpPLPlopaTOG, CUVEUACUOG e haynTO KTATL).

*Ene€nynon petrofinrov nivaka 1.2
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