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JKOTIOG TOU paBnuatog eival va lodysl Toug doltnteg o BEpata mou adopolV TNV SLoiKNCN EMLXELPOEWY
TPodiUWV Kal oTIC LEBOBOUC MOV AUTEG XPNOLUOTIOLOUV KATA TV AN TwVv amopAcewV TouG. JUYKEKPLUEVA, TO
MAOnUa EeKvAEL pE pla CUVIOMN OVAOKOTNGON TwV BACLKWY OLKOVOULKWY €pyaleiwv avaluong Kal otnv
OUVEXELX €0TLALEL 0TO WG oL Sladopeg SOUEC ayopas eMNPEAIOUV TIG AMOPACELS KAl TNV CUUTEPLOPA TWV
ETUXELPNOEWV TPOodiHWY KABWE KAl TG OTPATNYLKEG TLHOAOYNONG MOV AUTEC akoAouBouv. I18laitepn €udaon
Slvetal oe eunelpkéc epappoyEG o OYopEC TPOPIUWY Kl aypoTIKWY TPOLOVIWY He Xprion SeSopévwv.
ErunpooBeta, to pabnua sotidalel os clyxpova BEpata opyAvwong TWV ETIXELPNOEWV TPOdIHWY Kal OTIC
HEBOS0OUG SLOElPLONG TOU ETIXELPNUATLIKOU KOOTOUC Kol Slaxeiplong KLvdUvou Tou XpNoLUomoLoV.

ANAAYTIKA NMEPIEXOMENA MAGHMATOZ
Evotnta Qpecg

1 Auvapelg tng Ayopadc: Zntnon kot Npoodopd
2. To Movtélo Mepikng loopporiag otnv Ayopa Tpodipwy kat Fewpytkwy Npoidovtwv
3. Kdéotog Napaywyng
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TéAelog AVTaywVIOUOG
Eumelpikr) Avaluon Ayopwv Tpodipwv kat Mewpykwv Mpoloviwy Pe tnv Xpron
Agdopévwv
6 AteAng AvtaywvioTikég Ayopég Tpodipwv kat Fewpykwv Mpoioviwy - Mépog |
7.  Atelng AvtaywvioTtikeg Ayopég Tpodipwy kat Mewpytkwv Npoidovtwy - Mépog I
8.  Itpatnywkeég TywoAdynong Emxelpnocwyv Tpodipwv kat Abvaun Ayopadg
9.  AvdAuon kat Alaxeiplon tou Emiyelpnpatikot Kootoug
10. Opydavwon Enuyelpnoswv Tpodipwy
11.  Anuoupyikd Zuothiuata TyoAoynong
12.*  Awaxeipion Kivduvou Méow MeAlovtikwv Ayopwv
13.*  AleBvég Eumoplo Tpodipwy kat Fewpykwy MNpoilovtwv
*Ta kepahoto avTd 0o KoAvEOoHV og TEPITTMGN OV VILAPYEL S10OECLOC YPOVOC.
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MEO®OAOZ AIAAZKANIAZ EZETAZH MAGHMATOZ N
QPE> / HOURS Baputnta/ Weight

Adaokaliog 36 Ap. QTOULKWVY EPYACLWV Ipartr e€€taon 100%
Yepwapiou Mpodopukr) e§€Taon

Juvepyaocia pe St6dokovta Ap. OpaSIKWYV EpyacLWV ATOULKEG EpYQOLEG
MPOKTIKAG Ouadbikeg epyaoieg
2YNOAO QPQON 36 2YNOAO 100%
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