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1. TENIKA ZTOIXEIA
Emikoupn Kadnyntpla tunpatog Touptotikwy Xmoudwy, Mavemotnuiou Mepaiwg
E-mail: caga@unipi.gr

2. ZNOYAEZX

Mavemotiyto Nelpaiwg (2012)

TuApa Opydvwong kat Awoiknong Emxelpnoewy

Aldaktoplko AimAwpa otnv Opydvwon Kat Aloiknon Emxelpioewy

TitAog Adaktoplkng AlatpiBig: Ztpatnyikn Alaxeipiong Zxéocwv pe toug lMeAdteg pe tnv vnmootnpién twv
NEwv TexvoAoyiwv

Lancaster University Management School (2004)
Master of Science (MSc) in Information Technology Management and Organisational Change
TitAog Atmdwpatikig Epyaciag: The Critical Success Factors of Customer Relationship Management (CRM)

MavemotAylo Nelpaiwg (1999-2003)
TuApa Opydvwong kat Awoiknong Emxelpnoewy
KateuBuvon oto Mavartpevt

3. AKAAHMATKO EPTro

3.1. AidakTiko Epyo

3.1.1. AtdaokaAia Mabnpdtwyv - Metamtuxiako Emimedo
Opyavwon kat Awoiknon Emxelpnoswy (10.2014-2.2024)
Mpoypappa Metamtuxiakwy Zmoudwv: ‘MAnpo@optkn Kat TnAspatikn’
Xapokaémelo Mavemotnpio

Emxelpnolakn Itpatnytkn (2.2014-7.2014,2.2015-7.2015, 2.2017-7.2017, 2.2020-7.2020,2.2021-7.2021,
2.2022-7.2023, 2.2023-7.2024)

Mpdypappa Metantuxiakwy Xmoudwv: ‘Opydvwon & Aloiknon Emxeipricewv Tpogipwy kat Mewpyiag’
Mewmoviko Mavemotpio ABnvwy

2U0yxpovn AlakuBépvnon kat Osopoi (1.2024-6.2024)

Mpoypappa Metamtuxiakwy Zmoudwv: ‘XTpatnylkég Aiaxeipiong MepiBaiioviog, Kataotpopwv Kat
Kpicewv’

EBviko Kamodiotplakd Mavemotipio ABnvwy

2tpatnylkég Aoiknong- HAektpoviki AlakuBépvnon otoug OTA (10.2020-2.2023)

Mpoypappa Metanmtuxiakwy Xmoudwv: ‘XTpatnylkég Aiaxeipiong MepiBaiAoviog, Kataotpopwv Kat
Kpicewv’

EBviko Kamodiotplakd Mavemotipio ABnvwy

Avantuén kat NapakoAouBnon Emxelpnoiakwy Mpoypapudtwy (2.2016- 12.2018)

Awamavemotnuiako Alatpnpatikéd Mpoypappa METANTUXIaKWyY ZToudwy:

‘Tomkn Kat Nepupepelakn Avamtuén kat Autodioiknon’

Mavemotiuio Melomovviicou, Anpokpitelo [Mavemotnuio Opdkng, AplototéAelo  MNavemotiplo
Oeocatovikng, Mavemotnpio Mepaiwg




Awoiknon kat Xtpatnyiki TnAemkowvwyviakwy Emxelpnoewy (2.2018-7.2018)
Mpoypappa Metamtuxiakwy Zmoudwy: ‘TEXVOOIKOVOUIKA Aloiknon TNAEMKOWVWVIAKWY ZUCTNHATWY’
MavemotApio Mepaiwg

Owovopiki kat Aikato Atavontikig Idtoktnoiag (3.2016-6.2016, 3.2017-6.2017)
Awatunpatiko Mpoypappa Metamtuxiakwy Xmoudwv: ‘Aikato kat Owovopia’
Awddokovteg (Kab. MewpyakéAAog A.- Ayanntou X. kat Kab. Zivavuwtn A.)
MavemotApto Mepaiwg

BonBntiko Ekmaidsutiko ‘Epyo (2.2015-5.2015, 9.2015-7.2016, 9.2016-8.2019)
‘MIMZ otn Awoiknon Emxelpnoswy yia XteAéxn’
MavemotApio Mepaiwg

.2. AtdaokaAia Mabnpdtwyv - Mpomtuxtakd Emimedo
ToupiotikA Emixelpnuatikdtnra (eaptvo eEaunvo)

TuApa TouploTIKWY ZToudwY

MavemotApto Mepaiwg

Touplopoc kat Alaxeipion Kpioswv (xelpepivo e€Eaunvo)
TuApa TouploTIKWY ZToudwY
MavemotApto Mepaiwg

ToupiotikA Ekmaideuon kat Katdption (XelPepvo eEAunvo)
TuApa TouploTIKWY ZToudwY
MavemotApto Mepaiwg

HAsktpovikd Emixelpeiv kat Néec TexvoAoyieg yia Emxelpnuatikdtnta (2016-2022)
Awoiknon Emxelpricewv & Opyaviopwy
EAANVIKG Avoixtd Mavemothiyio

Awaxeipion TexvoAoyiac kat Katvotopiac otov TouploTiko Topéa (2018-2019)
TuApa TouploTIKWY ZToudwY
MavemoTtipo Mepaiwg

Zepwvapla Emxelpnuatikotntag (4.2005-2018)
Mavemotnpio Nelpaiwe- Mpageio AtacUvoeong

2TpatnylKEC Mikpopeodiwy TouploTikwy Emxelpioswy: Mwc va ONUOUPYACETE Hld aVTAYWVIOTIKA
emxeipnon»_ (2015-2018)

Mpdypappa EE Aootdoewg Ekmaideuong Opydavwon kat Aloiknon Emxelpioswy Ymnpeouwy:
ToUpLOTIKEG YTINPEGIEG

MavemotApio Mepaiwg

2Uuyxpovo pageio (2007-2013)
TEI Netpaid-TuRpa AoyLoTIKAG
Epyaotnplakn Zuvepydatng

HAektpovikd Eumdplo (2007-2009)
TEI ABAvag-Tunpa Awoiknong Emxeipicewy
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Epyaoctnplakn Zuvepydtng

Emxelpnuatikotnta (2007-2008)

TEI XaAkidag- “Epyo Avamtuén Apdoswv Emxelpnuarikétnrag amd to TEI XaAkidag’
Epyaotnplakn Zuvepydtng

Emxelpnotaki Xtpatnyikn kat MoAttikn (2006-2008)

TEI XaAkidag-Tpnpa AoyLoTIKNAG

Epyaotnplakn Zuvepydtng

Awoiknon Mpoowikou (2006-2007)
Anpooto IEK Kngotdg-TuRpa Aolkntiko & Oikovopiko XtéAexog Emxeipnoewy
Ekmaideutpla

.3. EmiBAgyn Metamtuxiakwy AlmMAwpatikwyv Epyactiwv

H Egappoyn tng Ztpatnylkig Awaxeipiong Ixécewv pe toug MeAdteg (CRM) amd tig emxelprioelg
HAektpovikou Epmopiou (MBA Emixeiprioswv Tpopiuwv kat lewpyiag, Mewmoviko Mavemotnpio)
EVaAAGKTIKEG TINYEG TMPWTEIVNG Kal n HEAAOVTIKN £QAPHOYN TOUG OTOV TOMEA Twv Tpo@ipwv (MBA
Emuxeipricewv Tpoiuwy kal lewpyiag, ewmoviko Mavemiotnpio)

AVTIANYELG Kal KivNTpa TwV KATAVAAWTWY WG TPOG TNV KATAVAAWGCN KPEATOG (PUTIKAG TPOEAEUGNG
(MBA Emtixeipriocewv Tpogiuwv kat Mewpyiag, Mewnoviko Mavemniotripio)

0 Wnoeuakog Metaoxnuatiopdg Kat n MXELPNOLAKE oTpatnylkn : HEAETN Tou KAAdou tng Blopnxaviag
Tpowipwy kat Notwv (MBA Emixsipricewv Tpogiuwv kat Fewpyiag, Mewmnovikd Mavemiotripio)

O ynlakog petacxnpatiopdg otov KAAGo tng aAdeupoBlopnxaviag otnv EAAGSa (MBA Emixsipricewv
Tpopiuwv kai Mewpyiag, Mewnoviko MNavemiotipio)

H xpnon twv Méowv Kotvwvikng Aiktuwong amo ti¢ Mikpopeoaieg Touplotikég Emixelpnoslg (Mpdypauua
Metantuxiakwv Zmoudwv: MAnpopopikn kat TnAsuatikn, Xapokoneio Mavemiotipio)

ZTPATNYIKEG avATITUENG TWY VEWY Yn@laKwy KavaAlwyv otov Touplopo (Mpdypaupa Metantuxiakwy
Zmoudwv: MAnpogopikn kat TnAspatikn, Xapokoneio lMNavemniotrpio)

The impact of sharing economy into the tourist landscape is nowadays considered as a threat to the
existing hotel industry. The Airbnb case (MBA, EAAnvik6 Avoixto lMavemniotripio)

ZTPATNYIKEG TOUPIOTIKWY EMXEIPACEWY OTO NAEKTPOVIKO epmdplo: H mepimtwon twv Peer 2 Peer
epappoywv (Mpdypappa Metantuxiakwv Zmouvdwv: [MAnpoopikny kat TnAgpatikn, Xapokomeio
Mavemiotripio)

Itpatnylkni kat MAnpo@oplakd Zuotipata oTov TouploTtike kAAdo (Mpdypaupa Metantuxiakwy
Zroudwv: MAnpogopikn kat TnAspatikn, Xapokoneio MNavemniotrpio)

Leadership best practices and their effect on employee’s performance (MBA, EAAnviko Avoixto
Mavemotripio)

The Impact and Influence of Instagram on Consumer Branding and Relationships (MBA, EAAnviko
Avoixto lMavemiotipio)

Ixe0lACKPOG KAl UAOTIOINON EMIXELPNUATIKAG €KKivnong Startup pe tnv pebodoAoyia Lean Startup mou
mpooépel Cloud e-CRM (Mpodypauua Metantuxiakwv 2Zmouvowv: [Anpo@opikny kai TnAsuatikn,
Xapokomneio Maveniotipio)

Investigating the future of marketing automation (MMpdypauua Metantuxiakwv ZMOUOWV:
Texvooikovouiki Aoiknon TnAemikoivwviakwy Zvotnudtwy’ Mavemiotiyio Meipaiwg)

O WETACXNPATIOMAOC TNG EUTEIPIAg TOUG KATAVAAWTA HE TN Xpron Tng véag texvoloyiag otnv
aVTAYWVICTIKN oTpatnytki twv emxelproewy (Mpdypappa Metantuxiakwv Zmoudwv: MAnpo@opikn Kai
TnAsuatikn, Xapokoneio Mavemniotnpio)

Customer behavior in digital business transformation (MBA, EAAnviko Avoixto lavemiotipio)

The impact of e-CRM on customer retention: the case of telecommunication companies in Greece
(MBA, EAAnVIKO Avoixto Mavemiotipio)
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2TPATNYIKA KAl XpnUAtoolkovoplk AvdAuon tou Zuvetdlplopou AyeAadotpogwy MaAdkTomapaywyng
Oeooaliag kat Mepiag OEITAAA (MBA Emixeipricewv Tpoiuwv Kai Mewpyiag, Mewmovikd Mavemiotipio)
MeAétng Mepimtwong Xtpatnylkng Avaiuong kat Xxedlacpou tng ZuBomoliag “Sparta Beer” (MBA
Emuxeipricewv Tpoiuwy kal lewpyiag, ewmoviko Mavemiotnipio)

AgloToinon aPATIKWY QUOIKWY TOpwV Kdl Tpowdnon Lauatikou TOUPIoHoU oTnV TOTIKA autodloiknon
(Auamavemiotnuiakd Aatunuatiko lpdypaupa Metamtuxiakwy Zmoudwv: ‘Tomikn kai Mepipepeiakn
Avantvén kat Autodioiknon’, [Mavemiotiuio [leAomovvrioou, Anuokpiteio [Mavemiotriuio Opdkng,
ApiototéAeio Mavemiotipio Osooalovikng, Maverotipio Meipaiwg)

Digital transformation as a business Strategy. Embracing Digital business transformation in Banking -
CASE STUDY: A new wealth system for Private Banking ([pdypaupa Metamtuxiakwv 2moudwv:
MAnpowopikn kat TnAguatikn, Xapokomneio lavemiotnipio)

Ztpatnykn Kat MAnpogoplaka Zuothuata: H mepimtwon tng ETE (Mpdypaupa Metantuxiakwy
Zroudwv: MAnpopopikn kat TnAsuatikn, Xapokomneio lavemiotripio)

AwaBoUAeuon kat  Emxelpnolakog  XIxedlaopdg  (Aiamavemiotnuiako  Aiatunuatiko  lMpoypauua
Metantuxiakwv Zmouvowv: ‘Tomikn Kat [epupepeiakn Avantuén kat Autodioiknon’, [avemiotriyio
MeAonovvricou, Anuokpiteio [Maverotipio Opdkng, AplototéAsio Mavemotiuio Oegooalovikng,
Mavemotrpio MNepaiwg)

HAEKTPOVIK] GUUPETOXN EUTIAEKOPEVWYV QOPEWY OTNV avATTugn Kal mapakoAoubnon EMXELPNOLAKWY
nmpoypappdrwy OTA A’ BaBuou, n mepinmtwon Tou Afgou Zwypdyou (Aianavemiotnuiakd Alatunuatiko
Mpdypappa Metantuxiakwv 2Zmouvdwv: ‘Tomikny kat [lepupepeiakn Avamtuén kai Autodloiknon’,
Mavemotipio  lMedomovvrioou, Anuokpiteio Mavemiotripio Opdkng, ApiototéAsio  Mavemotipio
B@sooalovikng, Mavemniotrpio Meipaiwg)

Emxelpnotakd Mpoypdppara kal n emidpacn toug otoug afoveg: «Tomkn Owkovopia kat AmacxoAnon»
Kat «BeAtiwon Awokntikig Ikavotntag kat tng Owkovopikng Katdotaong tou Afpou» (Aianavemiotnpiako
Aatunuatiko  Mpoypauua Metantuxiakwy 2Zmoudwv: ‘Tomikn kat [lepupepeiakn Avantuén kai
Autodioiknon’, [avemiotiuio [eAonovviioou, Anuokpiteio Tavemiotiuio Opdkng, ApIOTOTEAEIO
Mavemotipio Osooalovikng, Mavemotipio Meipaiwg)

H aflomoinon twv Emxelpnoiakwv Mpoypapudtwy 2014-2019 twv  Afpwv  tng EAAASag
(Atanaveruotnuiakd Aatunuatiko Mpoypappa Metamtuxiakwv XImoudwv: ‘Tomikn kai Mepipepeiakn
Avantvén kat Autodioiknon’, Mavemiotniuio [leAomovvioou, Anuokpiteio [Mavemotriuio ©Opdkng,
ApiototéAcio Mavemiotipio Osooalovikng, Maverotipio Meipaiwg)

H Awaxeipion tng AAAayng otn Anpoocia Awiknon. H mepinmtwon tou Tapeiou Mapakarabnkwv Kat
Aaveiwv  (Aanavemiotnuiakd  Aiatunuatikd  lpdypappa Metantuxiakwv Xmoudwv: ‘Tomkn  Kai
Mepipepetakn Avantuén kai Autodioiknon’, Mavemiotruio lMeAomovviioou, Anuokpiteio Mavemiotriyio
Opdkng, AptototéAsio MNavemiotipio Osooalovikng, Maverotipio Mepaiwg)

Aiktua Kat cUPTIPAgelg Popéwy TPwWToBABNIAG TOMKAG AUTOOLOIKNONG Yid TNV AEWPOPo avamtugn Kat
TNV QVTIPETWTION NG Kpion (Aanavemotnuiakd Aatunuatiko lMpdypappa Metantuxiakwv Znoudwy:
‘Torukn kat lMepupepetakn Avamtuén kai Auvtodioiknon’, [lMaverotniuio [MeAomovviicou, Anuokpiteio
Mavemotipio Gpdkng, ApiototéAcio Mavemiotrpio Osooalovikng, Mavemotripio Meipaicg)

PoAog kat Apdoelg tng A/vong ZtpatnywkoU Xxedlacpou & HAsktpovikig AlakuBépvnong tou Anpou
XdiSapiou oTo TAGiCl0 TOU TIEVTAETOUG EMXELPNOLAKOU TPoYypAupatog (Alamaveniotnuiako Alatunpatiko
Mpoypauua Metantuxiakwv 2Zmouvdwv: ‘Tomikn kat [epipepeiakn Avamtuén kat Autodioiknon’,
Mavemotipio  lMedomovvrioou, Anuokpiteio Mavemiotripio Opdkng, ApiototéAsio  Mavemotipio
Osooalovikng, Maverniotrpio Meipaiwg)

"‘Epguva ayopdg cokoAdtag xwpig {axapn/xwpic yAoutévn (MBA Emixcipricewv Tpopiuwv Kat ewpyiag,
Fewmnoviko Mavemiotripio)

MeAétn Twv lotooeAidwy Mayelplkig Kal ZaxapomAdoTIKAG, TwV TACEwY, TG SUVAMIKNG KaBwg Kat tng
EMPPONG TOUG OTIG KATAVAAWTIKEG CUVNOEIEG Kal TPOTWNOELG (MBA Emixeipricewv Tpopiuwv kai
lFewpyiag, ewmoviko lMavemiotnpio)



32. Go-to-Market (GTM) Strategy for offering and selling enhanced services to global Communication
Service Providers (CSPs) (MBA, EAAnvikO Avoixto lMavemiotnpio)

33. Work-life balance and its impact on job satisfaction and work stress of employees in the private sector
(MBA, EAAnVIKO Avoixto Mavemiotripio)

34. Exploring the motivation of Millennians (Generation Y) and Post-Millennials (Generation Z) in the
Workplace (MBA, EAAnviko Avoixto Mavemiotipio)

35. Motivation and its impact on job satisfaction (MBA, EAAnviko Avoixto lMavemiotnpio)

36. Digital transformation of the National Institute for Social Security (MBA, EAAnviké Avoixto
Mavemiotripio)

37. H emidpaon Tou KopwvoloU ©Tn OTPATNYIKA TwV EMXelpRoewv otnv EAAGda (Mpdypaupa
Metantuxiakwv Zmoudwv: MAnpogopikn kat TnAsuatikn, Xapokoneio Mavemniotrpio) (o€ EEAIEN)

38. Wnouakog petacxnpatiopog Mikpopeoaiwv Emxepnocwy  (Mpdypaupa Metantuxiakwy 2moudwv:
MAnpowopikn kai TnAsuartikn, Xapokoneio lNavemiotiyio)

39. Wnoakog petaoxnuatiopdg kat Xtpatnylkn otnv Ekmaideuon (Mpdypappa Metantuxiakwy Zmoudwv:
MAnpowopikn kai TnAsuartikn, Xapokoneio lavemiotipyio)

40. Napakivnon kat gpyaclakn kavomoinon oe Anpdoloug Opyaviopoug (Mpdypappa Metamtuxiakwv
Znoudwv: MAnpopopikn kat TnAsuatikn, Xapokoneio lMavemniotripio)

41. H emidpaong tng mavonpiag tou COVID-19 otn Acttoupyia Twv EMXEPACEL TPo@ipwv (MBA
Emuixeiprioewv Tpoiuwv kai lewpyiag, ewmoviko Mavemiotnpio)

42. The impact of Work-Life Balance on employee job satisfaction and retention: A study on millennials
employees in the private sector in Greece (MBA, EAAnvik6 Avoixto lMNavemiotripio)

43, The impact of digital transformation in HR of the Greek Food Industry (MBA, EAAnvikd Avoixto
Mavemniotrpio)

44. Women and Leadership in the Public Sector: An Assessment of Barriers, Challenges, and Prospects
Industry (MBA, EAAnviko Avoixto lMavemiotipio)

45, General Data Protection Regulation (GDPR) in Human Resource Management Industry (MBA, EAAnviko
Avoixto lMavemiotnipio)

46. Redesigning Human Resources Management in the post-Covid-19 era - Adopting a new normal in Public
Sector (MBA, EAAnvIkO Avoixto Mavemiotrpio)

47. Digital Transformation of the Greek Tourism Industry (MBA, EAAnviko Avoixto lMavemiotripio)

48. Working mothers of toddlers in the Greek private sector: how could motherhood be encouraged within
the working environment and productivity be increased (MBA, EAAnvIkO Avoixto Mavemiotnpio)

49. The multiple roles of admiration and disdain in the persuasive effectiveness of Corporate Social
Responsibility (CSR) campaigns (MBA, EAAnviko Avoixto lMavemiotiipio)

3.1.4. EmiBAsyn Epeuvwyv
2xedlaopog, EmiBAswn kat Tuyypapn Epeuvwy tou Mpapeiou Alacuvosong tou Navemotnuiou Mepaiwg
e Emxelpnuatikn evBdppuvon Kat @UAO: UTIAPXOUCEG TACEIG KAl TIAPAMPETPOL YId ATIOTEAECHATIKNA
oupBoUAeUTIKA

e 'Epeuva EmayyeApatikig Mopeiag twv Amogoitwy tou Mavemotnyiou Nelpaiwg twv etwv 2010-2014

e 'Epeuva EmayyeApatikig Mopeiag twv Amogoitwy tou Mavemotnuiou Nelpatwg twv etwv 2005-2009

e AfloAdynon Zmoudwy Tou Mavemotnuiou Melpawwg amod toug Adgottoug tou IdpUupatog

e XTOXOl VEWV Anogoitwy Mavemotnuiou Melpatwg

e Algpelivnon TG OTAONG TWV EMXEIPACEWY ATMEVAVTL OTNV amaoxoAnon ApEA kat atopwv amo
EUAAWTEG KOIVWVIKEG OJASEG

3.2. Epeuvntiko Epyo
3.2.1. Emotnuovikég Epyaocieg - Anpgooleloelg
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3.2.1.1. Aebvn Emotnuovikd Meplodika

[A.1]

[A.2]

[A.3]

[A.4]

[A.5]

[A.6]

Passiou K., Agapitou C., Rotsios K., and Folinas D. (2023), ‘Plant-based Protein Food Products:
Perceptions from the Greek Food Industry’, Knowledge Publishing

Agapitou C., Rizou E., Konstantoglou A. and Folinas D. (2021), ‘Appreciation of Social Media by
Tourist Accommodation owners in Greece’, Geojournal of Tourism and Geosites, Vol. 36, Issue 2
Kanellopoulos E., Agapitou C., Konstantoglou A. and Folinas D. (2021), ‘Designing a Greek coffee
company's introduction into the US market: Critical marketing factors for a successful penetration
in the coffee shop industry’, SCIREA Journal of Food, Volume 4, Issue 1

Agapitou C., Liana A., Folinas D. and Konstantoglou A. (2020), ‘Airbnb is Customer’s choice:
Empirical findings from a survey’, Sustainability- Special Issue ‘Web 2.0 in Tourism and Hospitality
Industries’, Volume 12, Issue 15

Makri A., Agapitou C., Didaskalou E. and Georgakellos D. (2019), ‘Evaluation of the Innovation
Output of Businesses during Financial Crisis: The Case of Greece’, International Journal of
Engineering Research and Management (IJERM), Volume 6, Issue 8

Agapitou C., Bersimis S., and Georgakellos D. (2018), ‘Appraisal of CRM implementation as business
strategy option in times of recession: The role of perceived value and benefits’, International
Journal of Business Science and Applied Management, Volume 12, Issue 2

[A.7] AwdaokdMou E., Ayamntou, X. & lewpyakéArog A. (2017) ‘Xpnon eVAAAAKTIKWY KAUGIHWY oTn
Blounxavia towévrou: Aflomoinon TNG TEXVIKAG €VVOIOAOYIKAG XAPTOYpA@nong wg epyaAsio
EMKOLVWVIAG PE TOUg ocuppétoxouc’, Tiuntikog Topog Ouodtipou Kabnyntn ewpyiou Oikovopou,
Meipaidg: Mavemotiuio Meipaiwg, Ekdoosig Mavemotnuiou Melpaiwg

[A.8] Agapitou C., Deftou E., Frantzi C., Stamatopoulou M., and Georgakellos D., (2014), ‘Car-sharing as
an environmental policy tool: A preliminary analysis’, International Journal of Business and Social
Science, Vol. 5, No. 10(1), September 2014

[A.9] Agapitou C., (2013), ‘Family Business in Greece’, ERENET PROFILE, Issue Vol. VI, No.4, p.20-29

3.2.1.2. BiBAia

[B.1] Ayamntou X. kat Zaxapdkn B., (2023), ‘H emidpaong tng mavonpiag tou COVID-19 kat n diaxeipion tng

[B.2]

Kpiong otn Acttoupyia eAAnVikwv emxelproewy’, Mavonuia tou Covid-19 kai Anudota MoAitikn otnv
EAAdda: Ano tnv Kpion, otn petappubuion, EKGAoelg |. Z1dépng, uno ékdoon

MmouptooukAn M. kat Ayamntou X., (2019), ‘AwaBoUAcuon kai Emixelpnolakdg IxeSlaoudg otnv
EAANVIKA Tomkn autodloiknon: Mia cuykptiki avaiuon’, Eidikd Géuata onuociwv MOAITIKWY oTnv
TomIKI autodioiknon: Mia ek Twv KATw TPOCEYyIoN Twv PeTappubuicewv, EkOOoELG |. Z10£png, GEAIOEG
129 - 156

[B.3] Agapitou C., ‘Family Business in Greece’, (2014) (ed.), Family Businesses and SMEs in the BSEC

Region, Konrad Adenauer Stiftung, p.135-154

3.2.1.3. NNpakTiKA JUveSPIwY PE KPLTEC

[r.1]

[r.2]

[r.3]

Livas C., Theofanidis F., Skotis A., and Agapitou C., (2023), ‘Social Media Use, Value Consciousness
and Brand Relationships’, International Scientific Conference on Digitalization, Innovations and
Sustainable Development: Trends and Business Perspectives, November 29-30, Australian University,
Kuwait

Passiou K., Agapitou C., Rotsios K., and Folinas D., (2023), ‘Plant-based protein food products:
Perceptions from the Greek food Industry’, 14th International Conference The Economies of Balkan
and Eastern Europe Countries in the changed world, EBEEC

MmouptooukAn M. kat Ayamntou X., (2017), ‘Zuppetoxikn AtakuBépvnon: O poAog tng StaBouAsuong
OTOV EMIXEIPNOLAKO OXEOLAOHO TNG TOMKAG autodioiknong’, Taktiko Zuvédpio MEALX, Anuokpartia,
avamtuén kat ao@dAsia: loAitiky o€ ouvOrkeg aBeBaiotntag, Mavemotipio MeAomovvricou, 8-10
AskepBpiou, KopivBog



[T.4]

[T.5]

[r.6]

[r.7]

[r.8]

[r.9]

Bouchoris P., Agapitou C. and Didaskalou E., (2017), ‘Running events in Greece: key factors for
strategic development of sports tourism in Greece’, Proceedings of 13t IMIC & the 5th University of
the Aegean Tourism Conference, Tourism: Trends, Prospects and Implications for Enterprises and
Destinations, 19-21 October, Santorini

Agapitou C., Bersimis S., and Georgakellos D. (2017), ‘CRM Implementation and Performance Model:
The case of Greek Companies’ Perceptions during the fiscal crisis’, Proceedings of the EMAC 47t
Annual Conference, May 23-26, 2017 in Groningen, the Netherlands

Agapitou C., Bersimis S., Georgakellos D. and Georgopoulos N. (2014), ‘Statistical Modeling of
Companies’ Perceptions on CRM Implementation’, Proceedings of the Stochastic Modeling Techniques
and Data Analysis International Conference (SMTDA), 11 - 14 June, Lisbon, Portugal

Agapitou C., Tampouri S., Bouchoris P., Georgopoulos N., and Kakouris A. (2010), ‘Exploring
underlying beliefs on youth entrepreneurship of higher education graduates in Greece’, Proceedings
of the 5th European Conference on Innovation and Entrepreneurship, 16-17 September, Academic
Conferences Limited, Athens, Greece

Bouchoris P., Agapitou C., and Georgopoulos N. (2010), ‘Measurement of the financial impact of
Corporate Social Responsibility Programs: The case of Greek firms’, Proceedings of the 3rd
International Conference on Accounting and Finance, 26-27 August, Skiathos, Greece

Agapitou C., Tampouri S., Bouchoris P., and Georgopoulos N. (2009), ‘Undergraduate
Entrepreneurship Education in Greece’, Proceedings of the 12th Quality Management and
Organisational Development (QMOD)-Quality and Service Sciences International Conference, 27-29
August, Verona, Italy

[F.10] Giziakis K., and Agapitou C. (2007), ‘Enhancing Quality in Higher Education: The case of the University

of Piraeus Careers Office- Entrepreneurship Service’, Proceedings of the 10th Quality Management
and Organisational Development (QMOD) Conference, 18-20 June, Helsingborg, Sweden

3.2.1.4. Avakowwoelc o EAANVIKA Kat AteBvr JuvESpPLd UE KPLTEC

[A.1]

[A.2]

[A.3]

[A.4]

[A.5]

Agapitou C., ‘Family Business in Greece’, (2013) Workshop on ‘Family Businesses and SMEs’
Organisation of the Black Sea Economic Cooperation (BSEC) and Konrad-Adenauer-Stiftung (KAS), 7-
9 October, Istanbul, Turkey

Bouchoris P., Agapitou C., and Georgopoulos N. (2010), ‘Challenges and opportunities of Digital
Strategy: The case of Marketing Strategy’, 6th National & International HSSS Conference ‘Systemic
Approaches in Social Structures’, 23-26 June, Mitilini, Greece

Bouchoris P., Agapitou C., and Georgopoulos N., (2008) ‘The use of Web 2.0 technologies by Greek
companies’, 40 E6viko Zuvédpio EAAnvikng Etaipeiag Zuotnuikwv MeAstwv (EEZM), 29-31 Mdiou,
lwavviva

Theofanides F., Agapitou C., and Georgopoulos N. (2008), ‘Content Analysis of the E-functions of
European Airline Companies: An Empirical Research of I.A.T.A members’, 40 EOQviké Zuvédpio
EAAnvikii¢ Etaipeiac Zuotnuikwv MeAetwv (EEZM), 29-31 Mdiou, lwavviva

Mkilliakng K. kat Ayamntou X. (2008), ‘EvBdppuvon kat YmootipiEn Neavikng Emxeipnpatikotntag -
Muwa kaA mpaktikn’, 40 EOviko Zuveédpio EAAnviknc Etaipeiac Zuotnuikwy MeAstwy (EEZM), 29-31
Mdiou, lwavviva

3.2.2. Kpitig og Atebvn Emotnpovikd MNeplodikd KAtomiy mMpOCKANGNG TwWV £€KOOTWY

TOUG

Kpitrg oto meplodikd ‘The TQM Journal’, twv epyactwv:

The Importance of User Generated Content - The Case of Hotels

Customer Loyalty Programs in the Health Services: Based on Relationship Marketing
Prioritizing Service Attributes for Quality Up-gradation of Indian Railway Stations
Drivers of Customer Satisfaction and Loyalty in swimming pools



o The Effect of Experience Quality on Customer Perceived Value and Customer Satisfaction and its
Impact on Customer Loyalty

Kpitig oto meplodikd ‘International Journal of Business Science and Applied Management’, tng epyaciac:
e Mediation-Moderation mechanism between the relationship of corporate social responsibility and
employee engagement

3.3. AloIKNTIKO €pyo
e Emotnpoviki YnelBuvn MNpaktikng Acknong Tpnpatog TouploTikwy Imoudwy
e MéAog Emtporig Mpaktikiig Aoknong (Erasmus+ Placement)

4. ENATTEAMATIKH EMIIEIPIA
Ave€daptntn Apxn Anpociwv Ecodwv (AAAE) -Kévtpo EA£yxou MeydaAwy Emxeipnoswy (11.2014-7.2022)
EAykTpla Emixelpocwy pe KUKAO epyaciwy avw twv 10 ek. Eupw

MNavemotnpio Nepawwe- Mpapeio AtacUvosoncg (1.2013-11.2014)
20pBouAog Emixelpnuartikdtntag- Ymeubuvn mpoBoAg Kat EmKolvwviag

. MpoBoAn tou Mavemotnuiou Melpaiwg otnv ayopd epyaciag,

. 2XxeOLAOHOG Kal UAOTIOINON OTPATNYLKAG HAPKETIVYK KAl HECWY KOWVWVIKAG OIKTUWONG,

. ATOpIKN Kal opadikn GUPBOUAEUTIKN O BEPATA EMXELPNPATIKOTNTAG,

. Alopyavwon eKONAWCEWY OE EMXEIPNHATIKOTNTAG,

. Ale€aywyn €pEUVWV 0€ BEPATA EMXEPNPATIKOTNTAG, TTOPEIAG ATOWPOITWY KAl AVAYKWV-TACEWY TwV
EMXEIPNOEWY,

. AvATTUEN ouVEPYAOLWY HE EMXEIPNOELS KAl (POPEig Tou dnpociou TopEa,

. JUvVeEPYAoia e oTeAEXN avBpwIvou SUVApIKOU

MNavemotiuo Nepawwc- Movada Katvotopiac kat Emxetpnuatikotnrac (MoKEN) tou Mavemotnuiou Meipatwc
(5.2014 - 8.2014)
. Mapoxn ZupBoUAeUTIKWY YTpeolwy Kat Yanpeowwy “Mentoring” og 0épata Emxeipnuarikétnrag

Ta&iowwtikég Epmelpieg E.E. -RunninGreece (7.2013-10.2014)

. 2ZuviopuUTpla OLadIKTUAKOU TA&IOIwTIKOU TPAKTOPEioU pE £EEIOIKEUCN OTOUG AYWVEG OPOHOU Kal TNG
TPWTNG NAEKTPOVIKNG TAATPOPUAG SLaxeiplong Kal £MKovwviag abAnTIKwY aywvwyv OpOHoU Kal avtoxng o€
OAO TOV KOGHO

Afpog Xahavdpiou (1.2011 - 12.2012)
Avtidipapxog Owkovopikwv, Alagavelag kat HAsktpovikig AlakuBépvnong
YmeuBuvn twv AleuBivoewy OIKOVOULIKWY YTINPEeoLwy Kat AvBpwiivou AuvapikoU & AlolknTikwy YTNpeouwy

. Apeon emomteia Kal EAEYX0G TWV OLKOVOUIKWY, AOYIOTIKWY Kdl (POPOAOYIKWY OdTwy Tou Afpou

. Apeon emomteia Kal EAeyxog TN oUVTA&ENg KAl TApouUsiacn Kal dttloAdynaon Tou £ToLou
LOOAOYLOHOU Kal TipoloAoytlopoU (TpoilmoAoyIopHOg Uyoug 62 €K. EUPW)

. Apeon emomteia kat EAeyxog OAwV Twv TUNUdtwy tng AtelBuvong Oikovopikwy, AtelBuvong
AvBpwmvou Auvapikou (600 epyalopevol) Kat AlOKNTIKWY YTINPECLWY

. 2xeOlaopOG Kat emMBAEWN tTNg oTpatnytking TexvoAoylwy MAnpo@opikng Kat Emkotvwviwy

MNavemotnpio Nepawwe- Mpapeio AtacUvosonc (9.2009-12.2010)
Yneubuvn Mpageiou Alacivdeong
. Opyavwon kat Aloiknon Mpageiou Atacuvdeong,
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2XeOLAOHOG KAl CUVTOVIOHOG EKONAWOEWY,
2xeOLAOHOG Kal eMIBAEWN oTPATNYIKNAG HAPKETIVYK,
ATopIKN Kal opadikn CUPBOUAEUTIKI O BEPATA EMXELPNPATIKOTNTAG

Owovopko Mavemotnuio ABnvwv-Metamtuxiako Mpoypaupa ImoudwVv: AOIKNTIKA TwY EMIXEIPACEWY UE

Aedvn NpooavatoAiopod (7.2008-8.2009)

Yneubuvn Mpageiou Kaptépag

Opydavwon kat Aloiknon Mpageiou Kapiépag,

MpoBoAn kat mpow6non tou Mpageiou Kapiépag kat tou Metamtuxiakou Mpoypdpuuarog Zmoudwy
otnv eEAANVIKN Kat Olebvn ayopd epyaciag,

Zuvepyaoia Kat dnploupyia SIKTUOU cuvePYAOPEVWY EAANVIKWY Kl OLEBVWY EMMXEIPACEWY,
Alopyavwon eKONAWCEWY,

Atopikn kat Opadiknl CUPBOUAEUTIKN o€ BEPATa OXETIKA HE TNV ayopd epyaciag otnv EAAGda kat
OTO EEWTEPIKO

Navemotiuo Nepawwce- Mpageio Atacuvdsonc (4.2005-6.2008)

20pBouAog EmixelpnuarikdtnTag

Emkolvwvia kat mpoBoAn tou Mavemotnpiou Melpaiwg og PoPEig EMXEIPNHATIKOTNTAG, VEEG
EMXEIPNOELG, EMEVOUTEG,

Alopyavwon EKONAWGCEWY EMXEIPNUATIKOTNTAG,

Atopikn kat Opadikn CUPBOUAEUTIKN O BEPATA OXETIKA HE TNV EMXEPNPATIKOTNTA

Apyoc Tumou tnc AvatoAnc E.M.E. (Etaipsia amodeAtiwonc tumou) (3.2006-4.2008)

Strategic Planning Manager

2XxeOLAOHOG, avamtugn Kat emBAEWN TNG EMXEPNOLAKAG OTPATNYIKAG,

Awapopewon Kat emiBAsyn otpatnytking AvBpwivou Auvapikou (ekmraideuon, Kivntomoinon,
emBpaBeuon),

Katdption emxeipnuatikou oxediou (Business Plan),

2xe01a0HOG Kal CUVTOVIOHOG TNG avadlopyavwong Tng etalpeiag aflomolwvtag tny TexvoAoyia twy
MAnpo@oplwv Kat Emkovwviwy

Pharmaceuticals Roche (7.2006-12.2006)

CRM Business Analyst

Apyoc Tumou tng AvatoAnc E.M.E. (Etaipsia amodeAtiwonc tumou) (10.2000-4.2005)

6
6

Marketing Executive

. ENIMOPO®QZH
‘Avolktn & €€ Amootdoewg Ekmaideuon’ EAAnvikoU Avolktou Mavemotnuiou (EAM)
‘Ekmaideuon Ekmaidsutwy’ twv NpdEewv ‘Kévtpa Ala Biou Mabnong-NMpoypdpuara EBvikng EpuBéAciag &
Mpoypappata Tomkng EuBéAelag AN7 & AM8’ , 15/3/2014-6/4/2014, Abrva
‘Alepelivnon eVaAAGKTIKWY TpopnBeutwy, EEUTVEG ayopEg Kat diampaypdreuon’, INEMY, 31/10/2013 -
19/12/2013, Abnva

. AOINO EMNIZTHMONIKO EPIro

.1. MeAéteg
Agapitou C. and Theofanides F.

11



‘Overview of Family Business Relevant Issues-Country Fiche Greece’

European Commission Enterprise and Industry Directorate-General, 2008,

H ouykekplpgévn peAETn uAommoOnke ota mAdiola tou Eupwmdikou £pyou ‘Family Business Relevant
Issues’ yla 1o dtdotnua amod 01/02/2008 £wg 23/05/2008

6.2. Akadnpaikég INPEIWOEIG Kal Zuyypdppata

ZNUEWOELG 0Td TAdiola tou pabnuartog ‘Emxelpnuatikétnta’, yia to T.E.l XaAkidag ota mAaiola Tou
€pyou ‘Avamtuén Apdoswv Emxelpnuatikdtntag amoé to TEl XaAkidag' (Baciko ocUuyypappa)
INUEWOELS oTa TAdiola twv oegpvapwy ‘Emxeipnuatikotnta’, tou lMpageiou AlacUvoesong tou
Mavemotnuiou Nelpatwg

INUEWOE ota TAdiola tou padnuatog ‘Avamtuén  kat MapakoAoUBnon Emixeipnolakwy
Mpoypappdtwy’ ywa To Alamavemotnuako Awatunuatiké Mpoypappa MeTantuxiakwy Zmoudwv
‘Tomkn kat Nepipepelakn Avamtugn kat Autodioiknon’(Baciko cUyypaupa)

INUEWOELG ota TAdiola tou pabnuatog ‘Awoiknon MpoowmikoU’ yla 1o Anpdolo LE.K Kngiolag
(Baokd cUyypappa)

6.3. Aot Apactnpiotnta

6.3.1.

6.3.3.

Akadnuaikn Apactnplétnta

Ymeubuvn Zuvedpiag : ‘Anpokpartia, avamtuén kat acpdAeia: O poAog tng Tomikig Autodioiknong’,
(2017), Anpokpartia, avamtuén kat ac@dAela: MoATik oe ocuvonkeg aBeBaidtntag, TAKTIKO ZUVEDPLO
MEAZ, Navemotnpio NeAomovviicou, KopivBog 8-10 AskepBpiou 2017

JUHHETOXN OTIG EKTAIOEUTIKEG KAl EPEUVNTIKEG OpactnplotnNteg Tou Mpoypduparog MeTamtuxiakwy
Imoudwv: Opydvwon & Awoiknon Emixelproewy Tpopipwy kat Mewpyiag, Mewmoviko Mavemotipo
ABnvwyv, Alyouoctog - ZemtépuBplog 2014

IxeOlAOHOG EKTTALOEUTIKWY EVOTATWY, a§loAOynon amoteAeoUATwy oTpatnylking, ouyypa@r UMKOU
yla AsAtia Tumou ota mAaiola tou £pyou ‘Mponyuévn MepiBaArlovtikn Euaiobntomoinon moAttwy-
Wioktntwv MMemx. Mepupépela Melpaid péow evog euuolg cuotnuatog MAnpo@opnong Kat
Ekmaideuong’ (BIOMEIPAIAZ) Kévtpo Epeuvwy Mavemotipo Nelpawwg, lovAtog 2010-AmpiAiog 2011
Alopydvwon AlaywviopoU Emxelpnuatikig 10éag, Ixedlaopog kai opydvwon Twv Opdcewy
onuoototntag kat mpoBoAng, Anpioupyia meplexopévou yla to OIKTUAKO TOTo tng Opdong TEI
XaAkidag ota mAdiola Tou épyou ‘Avamtuén Apdoeswv Emxelpnuatikotntag and to TEl XaAkidag’,
loUviog 2008- ZentéuBplog 2008

. AaAégerg

‘Family Business in Greece’, research presented at the workshop Family Businesses and SMEs
organized by the Organization of the Black Sea Economic Cooperation (BSEC) and Konrad-
Adenhauer-Stiftung (KAS), 7 - 9 October 2013, BSEC Secretariat, Istanbul

‘NMpowbnon tng Emxelpnuatikotntag pécw tng Ymnpeoiag Emxelpnuatikotntag tou lMpageiou
Awaouvdeong tou Mavemotnpiou MNelpaiwg’, ‘Money Show 2008’, 2-3 ®eBpouapiou 2008, Zdammelo
Méyapo AiyAn Zammeiou

‘Ekmaidsuon otnv Emxeipnuatkotnta & Emxelpnuatikotnta otnv Ekmaidsuon’, ‘4o Avoixté Forum
yla tnv AmacxoAnon & Emxelpnuatikotnta’, 17-18 Maptiou 2006, Kévipo AmacxoAnong kat
Emxelpnuarikotntag (K. A. E.) ABrivag, TexvdmoAig Afjpou ABnvaiwy

AuTtodlolKNTIKA Apaoctnplétnta
EmkepaAing Anpotikng Mapdragng - ExkAsypévn Anpotikn ZUpBouAog ASuwpatikng AvtumoAiteuong
Anpou XaAavdpiou (2024-2028)
MéAog Tou Emomitikou ZupBouAiou tng Mepipepelakng ‘Evwong Afpwy Attikig (M.E.A.A) (2024-2028)
MéAog tng Emtpomng MeptBariovtog tng Kevipikig Evwong Afpwy EAAGSag (K.E.A.E.) (2024-2028)
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e MéAog Tou EmotnpovikoU ZupBouAiou tou Ivotitoutou Tomkng Autodioiknong (1.T.A.) (2024-2028)

e  MéAog Tou Zuvdéopou Anpwy yia tnv Mpootacia kat AvamAaon tou MevreAikou (Z.M.A.M.) (2024-
2028)

e EkAeypévn AnpoTikn ZUpBouAog ASiwpatiking AvtimoAiteuong Afjpou XaAavdpiou (2019-2023)

e Avudnpapxog Owkovouikwy, Alagdvelag kat HAektpovikng AtakuBépvnong (2010-2012)

. AKAAHMATKEX & EMIZTHMONIKEX AIAKPIZEIZ - YIIOTPO®IEX

Tintik6 BpaBeio kaAUtepng epeuvnTIKNAG Epyaciag amod to Konrad-Adenhauer-Stiftung (KAS) oto
mAaiotlo tou BiBAiou ‘Family Businesses and SMEs in the BSEC Region’ tou Konrad

Adenauer Stiftung, 2014

"I6pupa Kpatikwv Ymotpopuwv (IKY) yia tig KaAutepeg emAOCELG KATA TO akadnpdaiko £tog 1999-2000
IKY-Mpoypappa ‘Socrates-Erasmus’ yia eEaunvn @oitnon oto mavemotnipio Vrije Universiteit Brussel
Twv BpuEeAAwv tnv mepiodo lavouapiou 2002-louAiou 2002

8. AOINA ZTOIXEIA

8.

1.

¥Téveg Nwooeg
AyyAa: Aplota - Katoxog Metamtuxiakou AtmAwpatog oto Hvwpévo BaciAeslo
Meppavika : KaAd - Kdtoxog AumAwpatog: Grundstuffe, Goethe Institut

.2. Emotnpovikég - EmayyeApatikég Evwoeig

Owkovoptkd EmpeAntriiplo EAAGSag (OEE)
ERENET-Entrepreneurship Research and Education Network of Central European Universities

8.3. EmayyeApartikoi TitAol

Ads1a Aoknoswc OwovouoAoyikoU EmayygAuatog
Owkovopikd EmpeAntripilo tng EAAGSag
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