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SUpdwva Pe TV mapadoaotakr pooéyylon, N enixeipnon amoteAei pia olkovoulkr povada mou cuvdudlel Kot aglomolel
TIPOAYWYLKOUG OUVTEAEOTEG, TIPOKELUEVOU va TAPAYEL TPOIdVTA 1 UTNpeCileg e okomo tn S1dbeon toug og TeAKoUG
KATAVAAWTEG. 2T cUYXPOVN EMOXI OUWG, OL ETUXELPNOELS £XOUV WG AMOOTOAN Tn Snutoupyia eupUtepng atiag yla tn Slopkn
LKAVOTOLNoN TWV avaykwv Twv eviladepouévwy opddwy (stakeholders) kal TG kKowwviag gv yEVeL, AELTOUPYWVTAG UE
0€BACO TIPOG TLG ATTALTIOELG AUTHG, KAL TLG AVAYKEG TOU duoLkol TeptBarlovtog. Me AAAa AdOyLa, oL ETILXELPHOELG Ba TTpETEL
va Asltoupyolv Aappdvovtag umodn £€va CUYKEPAOUO OLKOVOULKWY, KOWWVIKWY Kol TEPLBAAMOVIIKWY TAPAUETPWY,
TIPOKELUEVOU Vo avartTUEOUV TNV AVTOYWVLOTIKOTNTA Toug (competitiveness) kat va emttuyxouv Blwotpdtnta (sustainability).
AuTO amotelei Kal BacLKr TPOTEPALOTNTA VLA TIC ETOLPLEG TTOU §pOOTNPLOTIOLOUVTAL OTOV TOUEQ TWV TPOodiLWV KOl YEwpyLag.
3TN CUYKEKPLUEVN Oyopd, OVTAYWVLOTIKOTNTA ChUALVEL ULo eTtixeipnon va eival og B£on va EeMePVAEL TOUG QVTAYWVLOTEC
NG, LECW TN TTOPOXAG KOLVOTOUWVY TIPOIOVTWY, QIMOTEAECUATIKNG AetToupylag, Loxupng Slolknong Kal Suvatrg ETALPLKAG
dNUNG. H Blwolpdtnta €0TLATEL OTNV LKOWVOTNTA HLOG ETALPELOG VO AVTATIOKPLVETOL OTLG TPEXOUOEG QVAYKES, XwpPLg va BETeL
o€ Kvduvo TNV LKAVOTNTA TNG VA KAAUTITEL TIG AVAYKEG TOU MEANOVTOG, Kot TEpAAUPBAVEL TITUXEG OTIWG: TIEPLBAANOVTLKA
Tipootooia, KOWWVLKA euBUVN Kol XpNUOTOOLKOVOULKA Blwolpotnta. Mot olyxpovn emixeipnon mou paotnplomoleital
otV oyopd Tpodipwv Kol YEWPYLAE, N AVTAYWVLOTIKOTATA KoL N Blwoluotnta Sev gival avilKpoUOUEVEG €VVOLEC, OANG
oaAAnAocuvdedpevec. Elval OAU onNUAVTIKO yLO TOUG KATAVOAWTECG, YTl N avfavopevn meplBarlovTikr) cuveldnon Kat n
€oTiaon otnv N Toug WBoUV va TPOTIHOUV PBLWOLUEG TaLpeieg. MNa Toug emevOUTEC, ylaTl oL BLWOLUEG TIPOKTLKEG
Bewpouvtal 00 Kol TILO ONUAVTIKEG ylo TNV otabepdtnta KAl TNV HOKpompoBsoun avamrtuén piag etalpeiag,
nipooeAKVOVTOC EMeVEUTEG. Mo TOV TAAVATN HaG TEAOG, ylati n ULOBETNON BLWOLUWY TIPAKTIKWY Ao TLG ETALpEieg Tpodiuwy
KOl Yewpylag elval amapaitntn ywa TNV QVIILETWION TwWV TMEPLBAAOVIIKWY TIPOKANCEWV Kol T StachdaAion tng
SLatpodIknG aoPAAeLaG yLa TLG LEANOVTIKEG YEVLEG.

H Soun tou pabnuartoc neplapfavet Ta akolouba:

1. Oswpleg NG eTALPLAG: TKOTOC KAl dUCN TNG 0OPYAVWONG.

2. Oewpleg opyavwong kat Sloiknong: MNeplexopevo, cuPoAn, SlaotaoeLg, kot EEALEN aUTWV.
3. Asttoupyieg opyavwaong kat dloiknong kat Stadikacia AfPng anopacewv

4.  Juvbuaopodg Bewplwv TG eTalplag pe Bewpleg opydvwong kat loiknong.

'O\ Ta mapandvw Ba avadpEépovtal Ue LENETEG TIEPITTTWONG OTO CUYKEKPLUEVO UTO e€€Taon kKAado.

ANAAYTIKA NEPIEXOMENA MAGHMATO2

Evotnta Qpec¢
1. Ocwpleg etalpiag 3
2.  Oswpleg opydvwong Kat Stoiknong 3
3. ITPOTNYLKOC KOl AELTOUPYLKOC TIPOYPOUUOTIOUOC 6
4.  Opyavwon 6
5.  AievBuvon (nyeolia kal mapakivnon) 6
6.  EAeyxog 3
7.  Awdwkaocia AfPng anoddcewv 3
8. MNapouciaon opadikwy epyocilwv 6
MEOOAOZ AIAAZKAAIAZ EZETAZH MAOHMATOZ
QPEZ Baputnta
Adaokaliag Ap. ATOULKWV EPYACLWV Mpartr e§€taon 60%
Jepwapiov MNpodopikr| e€€taon
Juvepyaocia pe Si6dokovta Ap. opadikwy gpyaciwv 1 ATOULKEG EpYQOLEG
MPOKTIKAG OuadbIkeg epyaoieg 40%

2YNOAO QPQN: 36 ZYNOAO: 100%



BIBAIOTPADIA To HABnua Sev AmMALTEL KATIOLO UTIOXPEWTLKO cUyypaupa. ONo to anapaitnto UALKG avadopLkd Ue
NV MANPECTEPN KATOVONon Twv Bepdtwy mou Ba culntnBoulv Ba mapéxetal anod to Stdackovra.
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NAPATHPHZEIZ 'ONo 1o UALKO Tou amatteital yia tnv mapakoAouBOnon kat e€€tacn tou padnuatog Oa amootalsl
NAEKTPOVIKA OTOUC POLTNTEG.



