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COURSE DESCRIPTION

Title: FOOD MARKETING Compulsory O]
Fullt Time Programme Elective O
Lecturer: Georgia Papoutsi, Principal researcher Agricultural Winter O]
Research Institute Spring O

COURSE GOALS

The basic objective of this course is the understating of marketing principles, strategies and tools that may be
used to implement (or evaluate) a marketing plan, focusing on agricultural market. Specific, after this course
students will be able to:

(a) Grasp and implementthe conceptof marketing

(b) Create and critically evaluate amarketing plan

COURSE CONTENTS
Unit Hrs
1.  Therationale andthe concept of marketing, marketing mix 5
2. Marketingresearchtools —the philosophy of a marketing plan 6
3.  Segmentation—Targeting—Positioning strategies 6
4.  Brandingstrategies 6
5. Communication mix—promotingthe agricultural product 5
6. Consumerbehaviorfocusing on agricultural products 5
7. Group Assignment presentation 3
TEACHING METHOD EXAMINATION
HOURS Weight
Taught 36 Written exam 60%
Seminar 0 No of pers. assignments Orals
Collaborationwith lecturer 0 Pers assignmts
Laboratory O No of group assignments 1 Group assignts 40%
TOTAL: 36 TOTAL: 100%
BIBLIOGRAPHY (1) Marketingof Agricultural Products (9th Edition), Richard L. Kohls andJoseph N. Uhl

(2) Mdpketvyk. Apxeg, ZTpatnyikés, Edappoyég. Anpuntpladng 2. kat T{wptldakn A., Ekdooelg Rosilli (2011)

(3) Marketing Plan: Mwg va 2xedldlete Amotedeopatika Mpoypappota MAapketivyk, I AuAwvitng kat
M.NanaoctaBomnoUAou, Ekdooelg AB. ZtapoUAn (2010)

NOTES (1) Book purchase is not mandatory
(2) Course contentand flow is indicative; changes maybe applied (students will be informed in case of
changes).
(3) During course in classcase studies will be discussed (no preparation is needed). On class case studies and
participation will be considered inthe finalcourse grade.
(4) Academicarticleswill be givento the students duringthe course.
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