2YNOYH

IKOTOG TNG MapoV oG EpYAciog elval 0 oxedLACHOG EVOG MAAVOU HAPKETLVYK yLa Eval
VEO BLOAOYIKO OKEUQOUO/EVTIOUOKTOVO TTou Ba €XeL TNV emwvupia «Nemasys» kot Ba
KUKAopoproeL TTOAU cUVTOUA OTNV ayopd oo tnv etatpeia BASF. To mpoidv auto, Ba
ExeL edappoyn oe KaAAEPYELEG YAoOTATNTA, KOAAWTILOTIKWY GUTWV KAl OE
KAAALEPYELEG QLOTLIKOU Tipacivou (Poivikeg).

H e€€xouoa kalvotopia Tou mpoidvToc elval OTL EXEL TTPOANTITIKH EVTOUOKTOVO Spdon.
To Nemasys €lval €va EVIOUOKTOVO TO OTIOLO KATATIOAEUA Ta EVTOUA HE o pEBodo
TIPOVU LPOKTOVIOG Kal amoTeAEl, Miong, €va CUUMANPWHOTIKO GUTOMPOCTATEUTLKO
Héco/6paocn oe éva OAOKANPWHEVO TipoOypoppa  ¢utompootaciag. H ospd
«Nemasys» amnoteAeital anod MEVIE KATNYOPLEG TTPOTOVTWYV KAl TILO VOAUTIKA O TIC:
Nemasys C, Nemasys H, Nemasys L, Nemasys F kat Nemaslug. Ztnv napouca
SumAwpatik HeAETN Ba aoxoAnBoU e POVO PE TIC TPELC TIPWTEC Katnyopleg SnAadn
pue ta mpoidvta Nemasys C, Nemasys H, Nemasys L, 610tL Ba peletricoupe tnv
epappoyrn Tou Mpoidvtog HOVO OTO XAOOTATINTA, OTA KAAAWTILOTIKA GUTA KOL OTOUG
dolvikeg KOl HOVO QUTA TO TPELA TIPOIOVIA €XOUV EYKPLON OTL( CUYKEKPLUEVEC
KAAALEPYELEG.

Zta mAaiolo tNG SUTAWHATIKAG LEAETNG SLEENXOEL KO LA TOGOTIKT EPEVUVA LECW EVOG
gpwtnUatoloyiou. To €pWINUATOAOYLO KARONKAV VOl OMAVINOOUV OIOKAELOTLKA
yewmovol, LotL Béhape éva Selypa apKETA €yKUPO KOl QELOTILOTO TIPOKELUEVOU VAl
SwBolv ocwotég amavtioel. Mépav BEPala TNG MOCOOTIKAG €PEUVAC E£YLVE KOl
TIOLOTLKN £PEUVA € CUVEVTEUEELG TIOU TIpape amod Stadopa oTeAEXN TNG eTALPELQG
BASF, kaBwg kot amnd oteAéxn AAAWY ONUOVTIKWY ETALPELWY, OAAA KAl aTtd APKETOUG
YEWTOVOUG.
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ABSTRACT

The target in the excisting dissertation is to create a marketing plan for a new
biological pesticide, called “Nemasys”, which is going to be in the market in the near
future from BASF company. This product can be applied in a large variety of crops, but
more specifically for the purpose of this dissertation it can be applied in turfgrass, in
ornamental plants and in palm trees.

The excellent innovation of this product is that it can kill insects in the larva stage and
furthermore, it constitutes a supplementary plant protection product/action in an
integrated plant protection programme. “Nemasys” product consists of 5 categories
of products which are: Nemasys C, Nemasys H, Nemasys L, Nemasys F and
Nemaslug.

In this dissertation we are going to examine only the 3 first categories which are
Nemasys C, Nemasys H, and Nemasys L, as we are going to see the application of the
product in the cultivation of turfgrass, in ornamental plants and in palm trees.

In the existing dissertation we have done a quantitative research through a
guestionnaire. Only agronomists answered the questions, as we wanted a valid and
reliable sample in order to give the right answers. Except from the quantitative
research, we did also qualitative research through interviews from different



executives from the BASF company and also from many agronomists and from
executives from other companies.
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